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Manpower and sales get top 
attention at AIL convention. 
See full report on page 10 


Customer sorting benefits 
both housewives and laun- 


dry management. Page 18 


Help-yourself gets laundry 
out of home, leads to fin- 
ished services. See page 48 


First in the Laundry Industry since 1893 


LAUNDRY JOURNAL 


Novel mechanical washwoman is 
lit up at night; works 24 hours 
a day for New Model Laundry in 
Seattle, Washington. Attrac- 
tive window display below is 
changed monthly by professional 
store trimmer. See page 9 
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When customers fume, it costs dollars, not cents. 
Yet, a penny or two more per pound is 

all it takes to use Satinette instead of 

ordinary starch, That's why successful 

laundries insist on Satinette for better pro- 
duction . ,. smoother finish . . . greater 
pliability. And you use it all, because 

Satinette is non-congealing. 


THE KEEVER STARCH COMPANY 
COLUMBUS 15, OHIO 


HALF. CORN 


more than one smoke .. . 
(<i 
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AND Now ...Cottonblossom 


| BASKETS, TRUCKS 
anp HAMPERS 


} FOR LAUNDRIES, DRY CLEANERS. HOSPITALS, HOTELS, CLUBS, SCHOOLS. 
| AND INSTITUTIONS 


| ALL-STEEL FRAMES 
@ DIFFERENT @ STURDIER @ LONCER LASTING @ CUARANTEED 


Canvas woven on our own looms — fabricated and assembled 


in our Atlanta plant. A new Southern Mills product incorporating 
the well-known, high standards of Cottonblossom quality, 


Order from your favorite laundry supply jobber. 


SOUTHERN Mims Inc. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


‘ 
| 
Z 
A 
{ 
: 
Cot 
COTTONELOSSOM 
The COTTONBLOSSOM Line of Laundry Textiles’ ¢ Sold Exclusively ly Jobbers 
ATLANTA NEW YORK CHICAGO DETROIT LOS ANGELES DALLAS 
\ 


November 15, 1953 


Innocents Abroad 

If this and a few subsequent issues of 
Srarcuroom reflect more than the usua) amount 
of optimism or other traits of the inhabitants 
of sunny climes, don’t blame us. Blame the 
powers that be at the American Institute of 
Laundering. 

It was the AIL Board which planned the 
annual convention in Los Angeles and Asso- 
ciate Editor Lou Bellew and yours truly only 
did what trade journal editors are supposed to 
do, We attended the convention. 

Of course, that gave us a legitimate excuse 
for prolonging a long trip. Lou drove out by 
way of New Mexico and Arizona, then north 
to San Francisco and home via Salt Lake City 

and Denver. The undersigned worked up the 
VOL. LX, No. 11, NOVEMBER 15, 1953 West Coast through st at Faleecade Ore- 
gon and Washington. 

Between social visits, we both conscientiously 
R E A Fy E R 9 G & U E 8] E tried to get into as many plants as possible in 

order to bring readers in other parts of the 
country a picture of conditions in the industry 
out that way. Due to the innate sociability of 
laundryowners (as prevalent out there as every- 
where else), this was not always easy to do. 


PUBLISHED MONTHLY SINCE 1893 


Features 


It took us a number of days to get it through 
our heads that practically every major plant 
By James A. Barnes on the West Coast operates on the full-identi- 
fication system. Having made that mental ad- 
justment, it was fairly easy to remember that 
How To Upgrade Customers By James A. Barnes when a plantowner referred to a “distributor” 
he was speaking of the girl who assembles 
Rig Speeds Assembly .. -By Henry Mozdzer finished bundles—not the local representative 
The Place of the Neighborhood Laundry in Our Business. .By J. Donald Reisser of a machinery manufacturer, 

: The age-old debate between proponents of 
Cleaning the pin-and-net and full-identification proce- 

Orycleaning Premiums Boost Laundry, Too By Art Streich dures was covered many times over again 
wherever Jaundryowners met. As far as we 
Engineering could see, the latter system did permit bringing 

Low-Water Fuel Cutofls By Joseph C. McCabe the work up to the finishing units in a con- 
stantly uninterrupted flow which assured maxi- 
mum rates of production. However, we 
wondered if the gain in that respect wasn’t 
offset by the cost of additional labor involved 
in such functions as the above-noted distribu- 
tors perform. 


By James A. Barnes 


by Margret M. Reschetar 


Conventions 


All Convention Tackles Twin Problems 


NAILM Meets in Los Angeles ; Full identification offers an unplanned-for 
advantage these days. Every time a plant gets 
a bundle of flatwork in from a housewife who 
has been doing it at home, they know by the 
mark, or lack thereof, if it represents new 
business. 

There are a lot of developments market-wise 


ori: 
and . on the coast which merit the attention of 
Laundry Business Trends News From the Allied Trades ... laundryowners elsewhere. We hope that you 


Rhapsody in Bellew Convention Calendar will enjoy reading about them, starting with 


Laundry News Notes Obituaries this issue, as much as we enjoyed observing 
and reporting them,.—Jim Barnes 


idaho Meets at Pocatello 
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He wasn’t a big lad . . . at least not big 


as they seem to come today. Friendly of face, 
mid-western shy, he was typical young America, 


getting a college education, and liking it. 


But with a football under his arm he was 
different. You used to watch him, a Paul Bunyan 


in moleskins, treating the others like so many 
matchsticks, or leaving them strewn behind like 
confetti caught in a sudden breeze. You’d sit up 
there with the packed thousands and you’d watch 
him run, and you’d nudge your date and say: 


“Look at that guy go!” 


Yessir; those were the days. “Old 77”... 
Red Grange, and the magic Saturdays of yester- 


year. 


Tell me, Mr. .Laundryowner — how long 
has it been since you’ve seen a football game? 


And when you did go, was your mind really on 
the game? Or was it back in the washroom .. . 


For today, more than ever before, wash- 
rooms are worry rooms . . . melting pots into 
which pour many different kinds of fabrics and 
thousands of stubborn soils. From orlon to or- 


gandy, from gravy to grease, the job of the wash- 
room becomes tougher. And no simple mixture of 


soap and alkali made in your washroom can 
hope to solve it, 


But a solution does exist... a solution 


forged by modern chemistry. A solution born 
of twelve years of tireless effort in the laboratory: 


It's New PRIME SOHP with SHOCK: 
TROOP ACTION. 


Here at last is a complete product which 


washes clothes brilliantly clean REGARDLESS 
OF THE DEGREE OF SOIL! 


A complete product which “‘job-rates” itself 
to the type of soi) in the oad! 


A complete product which fires barrage after 
barrage of reserve alkali washing power (OH) 
into the load when needed, but only when needed! 


125 Years’ Continuous, moguess im Manufacturing of Sine Soap 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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THE LAUNDRYOWNER 
WHO REMEMBERS RED GRANGE 


A complete product which actually washes 


clothes 15% brighter to the naked eye! 


Here is a complete product with a chemical 
brain, unerringly changing its washing power to 
the amount of soil in the load. Here is SHOCK- 
TROOP ACTION .... blasting free the soil, yet 


protecting the fabric! 


For New PRIME SOHP with SHOCK. 
TROOP ACTION is far more than mere tallow 
soap and alkali. It is twelve chemically-balanced 
built soaps in one — welded together in perfect 
union by homogenization in a giant spray tower 
more than four stories high! 


Thus by painstaking scientific research, the 
laundry industry’s most vexing problem is solved. 
Thus is developed a washing product which at 
one stroke has rendered all others obsolete. Thus 
emerges New PRIME SOHP with SHOCK. 
TROOP ACTION! 


And so you, Mr. Laundryowner, bearing 
the burdens of both washroom worry and profit 
or loss, are relieved of concern. Because a call 
to your jobber will bring you a trial order of 


New PRIME SOHP with SHOCK-TROOP AC- 
TION. 


Order some now. Use it critically for every 


type of wash. Use it confidently, for it is proving 
itself in laundries the country over, 


Then relax, and take the family to the foot- 
ball game. Your washes wil] build your reputa- 
tion for quality, Your damage claims will be 
fewer, and your volume and profits will grow. 


And you'll agree that New PRIME SOHP 
with SHOCK-TROOP ACTION is the finest soap 
product you’ve ever used in your laundry. If for 


any reason you are not 100% satisfied, you have 
lost nothing, for it is sold with an unconditional, 


money-back guarantee. 


Beach Soap Company 
Lawrence, Mass. 
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Customers are buying 


produce them... 


No other route truck available 


today gives you so many 


construction features * So many 


component parts * Such 
engine * Such long time 


maintenance So many 
extra years of vehicle life. 


With DIVCO you get 8-10-12 and 


15 years of unparalleled economy! 


Route Delivery DIVCO CORPORATION 


UCKS MAIL ADDRESS: P.O. BOX 3807, PARK GROVE STATION, DETROIT 5, MICH. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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SLEEVE-MASTER 
$795 


FOLD-MASTER 
$695 


Put these 2 machines to work for you and they will headaches as new operators get good production 

more than pay for themselves the first year. In ad- the first day. You'll like the Forse Machines because 

dition to the actual cash savings and low initial of the faster, easier operation; and sport shirts can 
investment, you can eliminate a lot of production be handled just as efficiently as dress shirts, 


Write, phone or wire for complete information. : * 


FORSE Reo 8 wT 
720 West 14th Street, Anderson 11, Indiana 
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Three Cheers 


The American Institute of Laundering is to be con- 
gratulated on the colored slide film, “Every Day Is 
Monday,” which received its initial showing at the 
Los Angeles convention. 

The film was made to be presented by laundryowners 
to high schools and colleges for use in home economics 
classes. It was designed primarily to combat the strong 
promotional] activity directed at these classes by home 
washing machine and domestic soap manufacturers and, 
if used to its fullest advantage, will help to pre-sel) 
a large group of potential laundry customers. 

Starting with a brief history of the laundry industry, 
the film gives a picture of modern methods used by the 
laundryowner in performing a vital service in his com- 
munity. It is, as AIL says, an impressive look at an 
important industry which will not only help sell laun- 
dry service, It will also help gain new respect for indi- 
vidual laundryowners and laundries in communities 
where it is shown, 

You are urged to take a look at the film and then 
order enough prints so that it can be shown to civic 
and social groups, as well as your own employees, in ad- 
dition to the home economics classes for which it was 
designed, For this reason, AIL has arranged for you 
to have a copy on a 15-day trial) basis. 

A letter addressed to Institute headquarters at Joliet 
will bring a print into your plant. If you wish to keep 
it, send AIL your check, If not, send it back and there 
will be no charge. 

Don’t forget to specify whether you want the silent 
version or the one with sound. The former can be shown 
on any standard 35 mm, strip film projector, Two copies 
of the seript are included and the cost is $34. The latter 
includes a 16-inch, 334% rpm. recording which can be 
used on any standard 35 mm. strip film projector, either 
manually or automatically operated, and costs $39. 

You ean save 10 percent by sending your cheek with 
your order; 5 percent if you pay the invoice within 
15 days following shipment. 

The film fills a long-felt need and is well done. In- 
stitute staff members and the men on AIL’s special film 
committee under the chairmanship of William Jacobs 
of Kansas City, Mo., need make no apologies for the 
product of their handiwork. Serving with Mr. Jacobs 
were Albert Adelman, Milwaukee, Wis.; John L. Slick, 
Jr., Fort Wayne, Ind.; Martin B. Romeiser and Bernard 
Vellenga, Jr., of Chicago. 

To them we all owe a debt of gratitude. And we have 
only ourselves to blame if full use is not made of the 


film. 


Cash In on Credit 


With so much emphasis being placed, as we believe 
it should, on plant decentralization, the strategic loca- 
tion of drive-in stores and the speeding up of service 
to customers who require it, one type of service should 
not be completely overlooked. Retail stores of all types 
are making it easy for their customers to buy almost 
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anything on a charge-account basis and laundryowners 
should not shy away from this kind of business without 
investigating it thoroughly. 

In a recent bulletin to his members, Bob Place, secre- 
tary of the California Laundryowners Association, 
points out that there are six very obvious advantages 
to extending credit, as against the single disadvantage 
that charge accounts cost more to handle in the office. 

Here are the advantages: 

1. Charge accounts save a route salesman’s time be- 
cause he doesn’t gab needlessly with the housewife while 
she gets her change. Hence, he can handle a larger route. 

2. Charge accounts belong to the company, not to 
the route salesman. : 

3. Charge customers are usually a richer group of 
people and tend to send bigger bundles; both cleaning 
and laundry, 

4. Charge customers are loyal. They are not easily 
switched from a plant where they have credit. 

5. Charge customers are good risks. With any sort 
of screening, losses should be very low. 

6. Charge customers usually have fewer claims. As 
a rule, they are not so concerned with penny-pinching. 

A laundryman in Cleveland, Ohio, does over 85 per- 
cent of his business on a credit basis and wouldn’t 
think of changing. His primary reason? He wants to 
get housewives on the books and keep them in the habit 
of automatically, or subconsciously, giving him their 
business week after week. His credit losses are infini- 
tesimal. 

One of the largest operators in the State of Washing- 
ton advertises regularly in the local papers that house- 
Wives can open a charge account, send all of their 
household furnishings to him for maintenance when 
they need it and take the balance of the year to pay in 
monthly installments. Again, his credit losses have 
been phenomenally low and he has opened the door for 
his route salesmen to do business with these women on 
laundry and cleaning every week throughout the year. 

Have you investigated the possibility of cashing in 
on credit as these laundryowners have? 


Accidents and the Handicapped 


Among the many other reasons why laundryowners 
should continue to hire physically handicapped persons 
where possible is the important element of accident risk. 

A healthy man without emotional disorder is the best 
industrial risk, while mentally and emotionally handi- 
capped persons are greater liabilities than the physi- 
cally handicapped, according to Dr. Eleroy L. Strom- 
berg, director of training and personnel research for 
B. F. Goodrich. : 

He points out that every foreman, supervisor, engi- 
neer and manager needs to recognize the human rela- 
tions functions that are associated with safety. These 
include understanding the individual worker, recog- 
nizing signs and symptoms which characterize the pre- 
accident personality, and the planning of activity for 
those who need special safeguards at a particular time. 
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Sorting hy Folders Cuts Cost, Reduces Mix-Ups, Speeds Service 


{1 


Unit sorting begins in the classifying-marking department. Shiets are separated Entire 9- or 10-bundle lot of shirts goes to one shirt unit. When the folder com- 
and sent to the marker to be counted, listed and i ified. ber of mark pletes a piece, she sorts it directly into proper bin in a Bishop 9- or 10-bin Sorter- 
indicotes bundle number. Nine or ten bundies make a lot. Transporter. When folder finishes lot, all pieces are sorted. 


Since all bundles have number ending in 1 to 9 or 1 to 0, sorting into bins numbered No sorting department needed. Checker-wrapper moves Bishop bins into position, 
1 to 9 or 1 to 0 is fast, easy... does not slow down folder’s production. Com- checks each bundle of shirts against list, then wraps. Sorting by this system is 
pleted lot goes to checker-wrapper without extra handling. faster, more accurate, less costly than by old method. 


dl 


Save one handling of every shirt... cut hours per day from b pr 
time. Ten bins fit either 9- or 10-bundle system. Two types: For shirts (bins 10° 
wide, 15" high, 18" deep), No. B29-1010, $69.00; for wearing apparel (bins 
13’ wide, 15” high, 18” deep), No. 829-1013, $79.00. Ask for details. 


Styp°*** Kye eg eee 


FOR @ G.H. BISHOP CO., 1600 Foster St., Evanston, Ill. 


FREE e Please send full information on unit sorting system in which folders 


do the sorting; also details of Bishop Sorter-Transporters. 


PLANT 

e 

TITLE 

@ STREET 

CITY STATE 


© 1953 GHB 


BISHOP 


| 


STARCHROOM LAUNDRY 


Users of 2,013 
§lyde-Oul Washers 


can’t be wrong! 


We don’t ask you to take our word that Troy ‘Slyde-Out’ Washers 
wash as well or better than open pocket machines. Instead 
we'd rather have you hear the facts from laundryowners who have 


installed ‘Slyde-Outs’ and know from their own personal experience. 


While mechanical dump washers unload as quickly and easily 

as ‘Slyde-Outs,’ remember — ‘Slyde-Outs’ cost much less! And 
‘Slyde-Outs’ have no complicated mechanisms to get out of order. 
Understand, we're not “knocking” open pocket machines. 

Troy is glad to build open pocket washers for those who prefer 
them. But the demand for ‘Slyde-Outs’ has become so great that 
today ‘Slyde-Out’ Washers constitute 85% of Troy's actual washer 
production. ‘Slyde-Outs’ answer the laundryowner’s need for a 
labor-saving machine that turns out quality work — and that 

is reasonably priced. 


To get the facts first hand, why not visit the plant nearest you where 
‘Slyde-Outs’ are in everyday operation. Ask your Troy repre- 
sentative for a list of ‘Slyde-Out’ installations, or write us direct 
at the factory. 
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net happy sy tht 
ducing the best quality work we 
‘ever turned out. Both by vis 
chock and test piece report, 


_ that OUR WASHING QUALITY Ss 
ENTIRELY 


TROY. LAUNDRY. MACHINERY Dept. St-1153 


Divisign of American Machine and! Metals, Inc., East ine, 


near me. 
Division of 
American Machine and Metals, Inc, 
EAST MOLINE, ILLINOIS 


World's Oldest Builders of 
Power Laundry Equipment 


“Slyde-Out' Washers. 


| 
LAUNDRY MACHINERY | fied 
| 


Send me the names 


é | of ‘Slyde-Out’ users 


FIRM NAME 


STREET ADDRESS 


Have a Troy repre- 
, sentative call on me, 


ATTENTION OF MR. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


OUT SUCH CLEAN 
Ry Stephen, View President, 
 Wadhers end supplementary Troy 
| 

\ 2 

| 

city STATE | 


November 15, 1953 STARCHROOM 


Steam and soap bubbles lend real- 
ism to 10-foot animated neon dis- 
play perched on top of one of New 
Model's stores. Figure attracts at- 
tention of tourists and passersby 


LAUNDRY 


JOURNAL 


Two Years Without a Vaeation 


By JAMES 


A WASHWOMAN who has worked over 17,000 hours 
without letup, except for time off to change her clothes 
occasionally, highlights a corner store of the large 
drive-in plant operated by New Model Laundry in 
Seattle, Washington (see cover). Unlike most washroom 
personnel, she has her wages charged up to the cost of 
advertising and sales promotion. 

As yet unchristened, this washwoman continues to 


scrub and serub in her simulated oaken washtub while 


soap bubbles and steam issue forth 24 hours a day. 


Because of the particular part of her anatomy which 
moves in undulating rhythm as she scrubs, she has 
come to be known to the boys in the plant as (you 
guessed it) “Fanny,” 

A.D. Tomlinson, New Model's president and one who 
rarely misses a bet when it comes to a good promotion 
scheme, says that 10-foot-high Fanny has more than 
paid for herself in the past two years. Hundreds of 
tourists and passersby have stopped to click their 
camera shutters and notice the attractive window dis- 
play in the store below. 

A very nervous Seattle housewife actually phoned 
the plant one day to say she was apprehensive lest the 
wind blow Fanny’s skirt up to an indelicate height. 
Actually, the management very discreetly removes her 
skirt every so often to replace it with one which men- 
tions another of New Model’s many services—fur stor- 
age for a spell, then blanket washing or pillow renovat- 
ing, ete. (We didn’t inquire if these changes are made 
under cover of night 

Fanny occupies a position above the store at one 
intersection of the block-long plant. At the other end of 
the building is a long drive-in store with a 150-by-50- 
foot parking area in front. Both stores are at heavily 
traveled intersections of U.S. Highway 99 which runs 
into downtown Seattle. The plant is on the right-hand 
side of the road as you drive into town. 

Incidentally, New Model’s window displays are as 
attractive and inviting as any you are likely to see along 
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Fifth Avenue or Wiltshire Boulevard. The reason? They 
are changed monthly by a professional window trimmer. 
And they are never allowed to become dingy or dusty- 
looking. 

Each month a subject of current interest is featured 
in an attention-compelling manner, When we were there 

“Back to Schoo)” was the theme. A mannequin dressed 
in a sport ensemble {woolen sweater and plaid 
skirt), holding a local high school banner, dominated 
the scene, Autumn foliage made an effective background, 

To the out-of-town visitor Seattle appears to be above 
average in its number of animated neon displays of all 
descriptions and Mr. Tomlinson’s organization contrib- 
utes its share to the Hollywood effect. At another of its 
drive-ins, located on Roosevelt Way in the University 
section of town, a 12-foot replica of a route salesman 
stands atop a theater-type marquee which extends out 
trom the store over a “drive-through” area. 

This figure is brilliantly lit up at night and, with his 
right arm, beckons to oncoming automobile drivers to 
ease into the parking area. Drivers ean see him from 
several blocks approaching in either direction. As at 
New Model, a brightly lit flashing arrow points to the 
bundle drop where customers may deposit their work 
during hours the store is closed. This plant is called 
New Richmond Laundry & Cleaners but, like New 
Model, is under Mr. Tomlinson’s management, 

A total of five laundries and four dryecleaning plants 
in Seattle are owned and operated by this group, Known 
as the “department store of laundering,” it offers every 
conceivable kind of textile maintenance service—ifurni- 
ture renovating, rug cleaning, pillow renovating, curtain 
cleaning, linen supply—-to name but a few. A tota) of 
102 routes operate out of the nine plants and all bust- 
ness conducted at the stores is on a no-discount basis. 

The business still shows a nice healthy increase each 
year. Mr. Tomlinson is convinced that showmanship, 
personified in this instance by Fanny, has played an 
important role in this growth. © 
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We opened our first washatorium 
in February of 1951....The cost 
of equipment , . . was 
approximately $19,500... . 

Our past fiscal year 
ended October Ist, of this year, 
The volume for this year of 1953 
has been approximately $75,000 
in drycleaning sales, our finished 
laundry sales a fraction 


above $50,000 and our washateria 
sales, likewise, a fraction 

above $50,000, It is rather 

interesting to note that the volume 

in wash-dry-fold and damp services is 


within a few dollars of the 
finished laundry services. It means 


to us $175,000 in laundry and 
drycleaning sales which we did not 
have a little over two years ago... . 
We have opened two other 
hateria i lati in the 


past 12 months, 


A. C. Skinner, Jr. 


Oriental Laundry & Cleaners 
Corpus Christi, Texas 


which requires so 


Chicago, 


At a time when the emphasis 

is on easier living for 

the housewife, it is a terrible 
indictment against laundrymen that 
they have permitted competition 


much effort and bundle-carrying on 
the part of the housewife to cut 
so deeply into their business... . 

Practically every industry 
in the country has managed to expand 
in the post-war period, with its 
profits and sales going up, up, up— 
to new records every year... . 

What has the laundry industry 
been doing during these same years? 
According to the AIL, laundry 
tonnage dropped from 2,778,000 tons 


in 1949 to 2,238,000 tons in 


1952—a decrease of 20 percent, 


Samuel H. Millman 
Silver, Millman & Co. 


A.L.L. Convention 


November 15, 1958 


This subject of personnel 
relations resolves itself into a 
recognition on our part of the 
basic rights or entitlements which 
we must recognize as possessed 
by all those who work 
for us; and which the economic 
relationship between us and 
them does not and cannot 
abrogate or alienate, 

I believe that recognition 
of this principle is at the very 
heart of any personnel 
program we may wish to establish: 
and that until we ourselves are 
convinced of it, we 
have not taken even the first 
step toward a sound personnel policy. 
1 find, too, that acknowledgement of this 
principle is growing among 
many of the larger employers 
on this continent, 


Hugh R. Stephen 


New Method Laundries, Ltd. A 
Victoria, B. C., Canada ¢ < 


Tackles Twin Problems 


Declining sales and manpower discussed at national meeting 


By JAMES A. BARNES 


ONE OF THE MOST INTERESTED, if not one of 
the largest, groups of laundryowners ever to attend a 
national meeting gathered in Los Angeles on October 
9, 10 and 11 for the American Institute of Laundering’s 
sixty-sixth annual convention and exhibit. 

Interest was stimulated and maintained because the 
unofficial theme of the convention sessions revolved 
around the industry’s most pressing problems—man- 
power and increasing sales, Except for some reports 
from Institute staff members, each speaker hit hard at 
one of these two subjects. In every case practical sug- 
gestions instead of theoretical discussions were pre- 
sented. 

So far as attendance was concerned, it was frankly 
anticipated that the convention would attract mostly 
operators from west of the Rockies, and it did. As one 


allied tradesman put it, “This group represents the 
cream of the industry out here.” No one was disap- 
pointed at the turnout. Nor were those from other sec- 
tions of the country.who spent time and money to at- 
tend disappointed with what they saw and heard. 

Following the pattern set at Atlantic City a year ago, 
the AIL and the Laundry and Cleaners Allied Trades 
Association cooperated in setting up a schedule which 
assured maximum attendance at both the convention 
sessions and the exhibits. The sessions were scheduled 
in the morning, the exhibits in the afternoon. As a re- 
sult, laundryowners were able to give their undivided 
attention to each activity in turn, 

AIL Director G. Louis Dodge of Fresno, Calif., pre- 
sided at the opening session on Friday morning. Follow- 
ing the opening ceremonies, he introduced AIL’s Presi- 
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We have nothing else to sell 

but the services of our employees. 
And we must put something into 
our relations with our employees 
that other businesses do not 


because, otherwise, 
how can we compete with other lines 


of business where the starting 


wage for women is $1.75 per hour or more, 
and for men, is $3.00? ... 1 have noted 
that whether the plant was 

one with old equipment and somewhat 
older methods, or whether it 

was the finest equipped in 


the world, it was successful only 
to the extent to which the 


this in 1945? ... 


will not last? 


employees were taking an interest 
in their work and in 


the organization. 


Jack A. Landale 
Colonial Textile Service 
San Diego, Calif. 


ALD, Inc. 


dent Edwin W. Pearce of Greensboro, N. C., who 
explained that instead of reading a lengthy President’s 
Report, he had had printed copies distributed to each 
member of the audience. The report was also mailed to 
members as part of the AIL Member for October. 

At this point a touch of color was introduced when 
Spud Murphy of Spud’s Laundry, Honolulu, T. H., 
asked to be recognized from the floor. Mr. Murphy 
proceeded to present each member of the board of di- 
rectors and each lady present with a lei of miniature 
Hawaiian orchids. 


The pulse of the public 


The problem of increasing laundry sales was tackled 
at the outset by Grenville Whyte, president, Southern 
Service Co., Pomona, Calif. In a very thoughtful analy- 
sis of the problem of shrinking family-laundry volume 
he described step-by-step the management thinking 
that had evolved in his firm over the past two years. 
Operating 27 plants in Southern California, the com- 
pany finally decided to test the market for a quicker, 
more convenient service. Last fall it selected one of its 
plants—the one with the best location in respect to 
drive-in facilities—and introduced the new service on 
a trial basis. The service, called “Fluff-N-Fold” and 
offered on a cash-and-carry basis, offered a complete 
family bundle washed and dried, with all flatwork 
ironed and other items folded, at a price of 8 cents a 
pound. The bundle was processed on a four-hour 
schedule. 

The immediate response was beyond the expectations 
of the company executives. They figured that 80 per- 
cent of the work came from housewives who were not 
laundry customers. After eight weeks a volume of over 


There are more than 12,000 
neighborhood laundries in the United 
States today. How many farsighted 


laundrymen in this room would have 
predicted a statement like 


How many of you have said they 


And yet, (they are) grossing 
over 250 million dollars annually. 
And to get into this prediction business, 
I predict that in 1954 there will be 
another 1,000 added to this total. . . . 
How could an industry which is 
so firmly established and so progressive 
in many of its policies and plans allow 
an opportunity such as this to be 
capitalized upon by people 
without any laundry experience? 


J. Donald Reisser 


Los Angeles, Calif. 


It is our job to bake a loaf 
of bread, in the form of a service 


which in the same manner will 


put our industry in its rightful 

position as a necessity to the 

health and welfare of the country. 

This is a large order and may 

be written off by some of you 

as impossible. However, nothing is 

impossible if we put forth as 

much effort in attempting 

to make an idea work as we have to 

date in proving that it will not. 
This is our task and I am 


sure we can accomplish it, Ln fact, 
there is little doubt but that, 
if we are to regain our position 


in the family laundry field, 


we must, 


Grenville Whyte 


Southern Service Company 
Pomona, Calif, 


$300 was achieved in this service and a $100-per-week 
increase in drycleaning sales came into the store along 
with it. This was accomplished by simply expanding an 
already existing crew of workers and an absolute mini- 
mum of productive equipment. The plan has since been 
introduced into four other plants and the balance are 
scheduled to follow. 

“What the Publie Wants From Us” was the title un- 
der which Bill Mercer, manager of AIL’s sales and ad- 
vertising department, presented the findings of the 
fourth biennial AIL-Procter & Gamble survey of the 
family laundry market. Bill’s remarks were supple- 
mented by a slide film which contained, in addition to 
other material, several cartoons drawn by STARCHROOM’S 
associate editor Lou Bellew. (For a complete review of 
the survey findings see Srarcuroom for October 1953, 
page 9.) 

Ceeil H. Lanham, director of education and personnel 
at AIL, then presented the first showing of a three- 
dimensional colored slide film which brought to many 
West Coast members their first look at the inside work- 
ings of the Institute headquarters and plant at Joliet, ] 
Ill. 

Qn Saturday morning AIL Director Denys Slater of x 
Dallas, Tex., presided at the meeting. He introduced 
Hugh R. Stephen, vice-president, New Method Laun- 
dries, Ltd., of Victoria, B. C., Canada, who delivered the 
first of two talks on laundry personne] relations. Mr. 
Stephen’s remarks were well worth listening to and well 
received by the audience. A condensation of his talk 
will appear in an early issue. 

“Every Day Is Monday” is the title of a new colored 
slide film developed by AIL for use in the nation’s high- 
school and college home-economies classrooms, It re- 
ceived its initial showing at this time. In introducing 
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Myron Lasker (left), Lasker's Imperial Laundry, Little Rock, Ark., studies 
prize-winning newspaper and telephone directory ad exhibit entered 
by Albert Adelman (right), Adelman Laundry, Milwaukee 


the film, AIL, Director William Jacobs of Kansas City, 
Mo., urged each member of the audience to make ar- 
rangements for buying a copy and scheduling showings 
in his community at an early date. 

Mr. Jacobs served as chairman of the specia) film 


committee which, with the assistance of AJL staff mem- 
bers, handjed the details of planning and producing the 
film. 
Adelman Laundry, 
Jewel Laundry, Chicago; 


Wis committee members were: Albert Adelman, 
Milwaukee; Martin B. Romeiser, 
John L. Shick, Jr. Shek’s 
Family Laundry, Fort Wayne, Ind., and Bernard Vel- 
lenga, dr., Monareh Jaundry, Chicago, 

The second talk on personnel relations was delivered 
by Jack A, Landale, president and general manager, 
Colonial Textile Service, San Diego, Calif. Choosing the 
title, “Cast Your Bread Upon the Waters,” Mr. Landale 
said, “My interpretation of the application of this phil- 
osophy to us is that we, as heads of our business, will 
reap benefits in ratio to our own giving—thus giving 
can be in material things, but in the main it is giving of 
ourselves that counts. Our rewards, financial and other- 
Wise, fron our business will depend on how muclf we put 
into our work and business. Sometimes our rewards 
come in the most unexpected way.” 

The speaker then went on to tell of the experiences 
he has had in successfully handling the personnel prob- 
lems which arise daily in the management of seven 
plants with groups of employees ranging from about 30 
in the smallest to 75 or 80 in the largest. 


Getting and keeping customers 
The emphasis was switched back to the problem of 


recapturing part of the Jost family laundry market as 
Donald Reisser, West Coast district manager, ALD, 


“ig Los Angeles, ‘deseribed “The Place of the Neigh- 
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Color was added to the opening ceremonies when Spud Murphy [at 
left) of Honolulu presented AIL President Pierce (at right) with lei 
made of Hawaiian orchids 


borhood Laundry in Our Business.” A condensation of 
Mr. Reisser’s remarks appears on page 54. 

AIL’s general manager, Albert Johnson, presided at 
the final session on Sunday morning. The first speaker 
was Sam H, Millman of Silver, Millman & Co., Chicago, 
who stressed the need for constantly reselling laundry 
customers in order to keep them coming back for more. 

“JT have found that even plants with aggressive sales 
programs which may be losing tonnage have a difficult 
time replacing their Jost customers,” the speaker said. 
“T call this bundle turnover, For instance, if a laundry 
route ran $500 a year ago and runs the same $500 per 
week today, my experience has shown that from one- 
quarter to one-third of the present customers are new 
ones. ... What would happen if laundries didn’t lose a 
single customer for at least a year?” 

He then went on to describe what route salesmen can 
and must do in order to first sell new customers and 
then keep them on the books. 

“Store-Laundry Operations in Texas” was the sub- 
ject of the talk by A. ©. Skinner, Jr., general manager, 
Oriental Laundry and Cleaners, Corpus Christi, Tex, 
Mr. Skinner’s remarks constituted a factual report on 
the success of his company in opening and operating 
three quick-service stores in different sections of Corpus 
Christi, Each store has laundry productive facilities on 
the premises. The first was opened in February 1951, 
the second Jast October, and the third this past spring. 

Oriental is giving a finished laundry and drycleaning 
service at each store. Work coming in one morning is 
promised for the next afternoon. In addition, each store 
offers a one-hour damp wash and a two-hour wash-dry- 
fold serviee. The speaker quoted sufficient cost and sales 
figures to confirm his statement that the three opera- 
tions have proved successful. A complete description of 


Past presidents and present directors of All gathered with their wives and guests for dinner during annual convention 
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and LAUNDRY 
MACHINERY 


S. ’ As the poet said, and Dr. Kinsey repeated, 
it’s probably here to stay. Far be it from us at 
Cummings-Landau to quarrel with it. 


But we never could figure out what place pictures 
of scantily-clad dancing girls (bless “em) have in 
advertising laundry machinery. Not that we have 
anything against the body beautiful; but we’ve 
always felt that the bare facts about the performance 
of C/L equipment were so attractive to laundry 
operators that no further enticement was needed, 


Our rapidly growing sales figures bear us out. 
Cost-conscious laundry executives are choosing C/L 
equipment in ever-increasing numbers. Why? 
Because wherever C/L equipment is in use, new 
records are being set for economy of operation and 


freedom from breakdowns. Ask us for proof! 


CUMMINGS—LANDAU 


STARCHROOM LAUNDRY 


JOURNAL 


CummingsLandau STAINLESS 
STEEL WASHERS are manufac- 
tured in capacities from 50 lbs. 
to 1800 Ibs. per load. Available 
in four types: with unloading 
shelves, with open compartments, 
with “Y” glide-out compartments, 
or Pullman glide-out compart- 


ments. There is no finer washer 
made! 


OVER 30 YEARS OF "KNOW-HOW” IN 
QUALITY LAUNDRY EQUIPMENT 


Manufacturers. Distributors. Rebuilders. Engineers 


CUMMINGS-LANDAU LAUNDRY MACHINERY CO., Inc. 
305-17 TEN EYCK STREET, BROOKLYN 6, N. Y, 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Directors of California Laundryowners’ Association who met at luncheon during convention are, left to right (standing): George S. Ripley, 
Palm Springs; Jack €, Bariteauv, San Jose, treasurer; Earl A. Fast, org Beach, second vice-president; Hilles Bedell, Pasadena; Grenville 


Whyte, Pomona, secretary; Fred D. Corfee, Sacramento; 


Flanagan, San Francisco, first vice-president; A. R. Santucci, San Fraxrcisco; Jack A. 


los Angeles 


Oldest and newest generations were represented at the convention. 
Frank B. Fletcher (left) of Acme Laundry, El Paso, Tex., sole surviving 
member of All's first board of directors, poses with Mrs. Fletcher and 
Denys Slater (right), Dallas, Tex., most recently elected board ; ember 


Retiring and newly elected officers of LCATA Old Timers’ Club who met 
with fellow members are (left to right): Ed Wilson, Neshva Corp., re- 
tiring president; Sam Obitz, Pittsburgh Waterproof Co., newly elected 
president; Ray Johnson, Johnson Chemical Industries, retiring secretary- 
treasurer; Don Tuttle, Procter & Gamble, newly elected secretary-treas- 
vrer, and R, O. Trowbridge, Colgate-Palmolive-Peet, newly elected 


vice-president 


the first two Oriental quick-service stores appeared in 
Srarcuroom for May 1953, page 10. 

The final speaker of the convention was AIL’s vice- 
president, George H. Johnson, who told of current de- 
velopments in the fast-moving field of fabrics. Mr. 
Johnson used many samples of materials to illustrate 


Robert M. Place, executive secretary. 


(Seated): Garreth K. Gillis, Fresno; Jack 


landale, San Diego, president; George T. Bunker, 


the various characteristics of some of the newer ones 
which laundryowners must recognize in order to handle 
them satisfactorily. He also described the relative 
standing of wools, silks, cottons and the various syn- 
thetic fibers in the currently raging “Battle of the 
Fibers.” 

During the course of the proceedings President Pierce 
presented a testimonial plaque to Past President 
Martin B. Romeiser in appreciation of his untiring serv- 
ice in behalf of the laundry industry in general and the 
AIL membership in particular, Also, Albert Johnson 
presented a watch and a gold paperweight to Herbert 
Kagel, convention exhibit manager, in recognition of his 
20 years service in that capacity. 

In keeping with recent practice, the winning entries 
in the annual AIL advertising contest and those which 
received honorable-mention awards were posted for in- 
spection in the lobby leading to the meeting hall. 
George H. Isaacson, director of AIL’s service depart- 
ments, announced the following winners at the con- 
cluding session: 

Newspaper and telephone directory ads, Adelman 
Laundry Co., Milwaukee; radio and television ads, 
Troy Laundry & Cleaners, Owensboro, Ky.; direct mail, 
inserts and signs, Stapleton Service Laundry, Staten 
Island, N. Y.; advertising outside the United States, 
Laundry “De Zon,” Goes, Netherlands. 

The convention was not without its lighter moments. 
The annual dance on Friday night was well attended. 
Also, many laundryowners attended the football game 
between UCLA and Wisconsin on that evening. Earlier 
that day the conventioneers’ wives held their annual 
luncheon and on the following afternoon they were 
guided on a tour of the various woraen’s shops and local 
points of interest. 

The AIL Alumni Club held a business meeting and 
a reception, as did Pi Chapter, Alumni Society of the 
National Institute of Drycleaning. Alumni of the Ohio 
Mechanics Institute met for dinner on Saturday evening. 
Past presidents and directors of the AIL, with their 
wives, were feted at a reception and dinner on Saturday 
evening. Various state and sectional groups of visiting 
laundryowners and their wives also met for informal 
social affairs. 

It was announced that the sixty-seventh annual AIL 
convention and exhibit will be held in Atlanta, Ga., on 
October 15, 16 and 17, 1954. OO 
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This 


The New 
1. The Magic Measuring Eye. 


2. High Velocity Heads. 
3. Fully Heated Bucks. 


y 4. Automatic Lubrication. 


SLEEVE 


Phone, Write or Wire 


611 SOUTH 5th WEST for Full Details 


SALT LAKE CITY 4, UTAH 
nce 1929 


| Si 
Manufacturers of AJAX Presses 
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THE NEW MIRACLE COVER CLOTH 


Tests show it outlasts cotton 
EIGHT TIMES and more! 


Here is an amazing new 90 inch flat work ironer cover cloth, 
developed by Whitehouse Nylon Products specifically for the flat 
work ironer, also available in 70” width for chest type ironers. 


DAXCO is a 100% Dacron material, specially constructed and 
treated to give unusually long service as a cover cloth. This remark- 
able product eliminates loss of production time caused by unneces- 
sary cover changes. It actually gives better drying without reducing 
ironing speed. 


DAXCO has been thoroughly tested, both in the laboratory 
and commercially—on large and small ironers—at various speeds. 


In every test it outlasted cotton at least eight times! 


“lest yourself 


DAXCO’s high heat resistance protects the padding, gives you 


real quality work. Test it in your plant. See for yourself the savings 


you can realize with the new cover material. One more reason 


why we say... 


“CONTINUED LEADERSHIP THROUGH CONSTANT RESEARCH” 


WHITEHOUSE NYLON PRODUCTS 


360 FURMAN STREET - BROOKLYN 2, N. Y. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Compactly designed booth in 
which Sort N' Save customers 
sort own laundry. Nylon nets 
and metal holders which sup- 
port them were specially de- 
signed by Lew Parce and Reed 
Sauter. Germicidal lamp is on 
back wall with instruction card 
just above. Laundry ticket and 
pencil on writing board at right 


A New Self-Service Idea 


“Sort N’ Save’? innovation draws customers 


from ranks of former non-users of laundry 


By JAMES A. BARNES 


THE FACT THAT NEWLYWEDS and other house- 
wives under 35 were the largest group of non-users of 
his service has worried Lew Parce at Troy-Manhattan 
Laundry in Berkeley, California, ever since the war. 
How to get them to buy was the problem, Last July he 
opened a self-service store which may offer the answer, 
not only for him but for other operators as well. 

_ The service offers this group of housewives the follow- 
ing advantages: 

1. Quicker service than they can get on the routes. 

2. Service when they want it; regardless of the day 
the route salesman ean call on them. 

3. Higher quality at the same or less cost than that 
of most, self-service laundries. 

4. Advance knowledge, before going to the store, of 
what the bundle will cost. 

The operation is not without advantages to Troy- 
Manhattan, too. They like the idea of getting this new 
business without laying out a lot of money for addi- 
tional productive equipment, They like, too, the fact 
that it offers them a store outlet in which the salesgirls 
are kept productively busy most, if not all, of the time, 
Finally, because plants in the area are on full identifi- 
cation, they take pleasure in the fact that the absence 


of identifying marks on so much of their work indicates 


these women have not been laundry customers before. 

The latter benefits have been possible, of course, only 
because the plan was devised to meet the convenience 
of local housewives. The required type of service was 
determined first. Then a way was found to fit it into the 
plant production schedules. Here’s how it works: 

The store is located five miles from the plant in the 
newly opened Montclair shopping center of Oakland, 
California, It is called “Sort N’ Save” and no reference 
to Troy-Manhattan is made in the store or in any ad- 
vertising material. The exterior looks like any modern 
eash-and-earry store located in the middle of a block 
of attractive new shops of recent design. 

When the customer enters with her soiled bundle she 
goes to one of two booths in the front of the store and 
proceeds to sort the bundle herself. Two specially de- 
signed nylon nets hang in an open position on metal 
holders to her left in the booth, One of these nets is 
yellow, the other green. An easy-to-use laundry ticket 
is on a small writing board to her right. The screen on 
which she sorts her soiled work is flooded with light 
from a germicidal lamp which sanitizes the operation. 
A card containing complete instructions is on the wall 
of the booth in front of her. 

As she sorts her bundle, she places all fast-colored 
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Hydro-Air Power 
Unit Paper : 
Awarded 


Top Honors 


MANUFACTURING CORPORATION 
PAWTUCKET, RHODE ISLAND 


Nationwide Contest 
Draws Hundreds of Entries 


Ay he Pantex Hydro-Air Power Unit, as 
described in a paper by Frank Lornitzo, 
Pantex Development Engineer, took top 
honors recently in a nation-wide contest 
sponsored by APPLIED HYDRAULICS. 
The contest was open to all phases of 
both hydraulic and pneumatic compo- 
nents, systems, and assemblies and even 
included not only design and application 
but maintenance as well. 


Winner Announced October 1st 


The title of the winning paper by Pantex 
was “New Hydro-Air Power Unit Offers 


More Speed, Force, Control” and it cov- 
ered, in complete detail, all the advan- 
tages of a press that was equipped with 
the new Hydro-Air Power Unit, That 


Pantex was awarded First Prize in a con- 
test that included practically every type 


of equipment that could utilize either 
hydraulic or pneumatic power is not only 


an outstanding tribute to Pantex engi- 
0,9 
neering but definite recognition of the 


type of advanced design and successful 
operation that has made Pantex an 


acknowledged leader in both laundry and 
drycleaning presses. 

New Hydro-Air Power Unit 

Sweeping Allied Industries 

Latest sales figures give definite proof 
that shop performance of the new Hydro- 
Air Power Unit justifies the judges’ 
opinion also. Wherever speed, quality 
finished drycleaning and fast, easy oper- 


ation are important in new press pur- 
chases, the new Pantex Hydro-Air Press 


is being given first consideration. 


Complete details of the new 
Pantex Hydro-Air Drycleaning Press 


are available on direct request 
to Pantex or any Pantex Regional 


Office or Distributor. 
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Customer opens soiled bundle on screen, sorts clothes into appropriate 
nets. Shirts, cotton pants and drycleaning do not go into nets. After 
sorting she merely prints her name and address, circles appropriate 


count’ on ticket at her right 


When customer returns for finished bundle she exchanges claim check 
for second section of laundry ticket on which salesgirl has written 
bundle location. Then she goes to appropriate bin to pick it up. Here 
she is removing her bundles trom bin J-6. Specially designed bag has 
her name, address, bin location and price written in spaces printed on 


end, Note tilted design of lower shelves for ease in sliding out bundles. 
Bundle bins line either wall of store; drycleaning racks run down middle 


cottons or linens such as bath towels, rugs, chenille 
spreads, underwear, washcloths, etc., into the green net. 
These items will be washed, tumbled dry and folded for 
50 cents. 

She places any pieces which she wants ironed into the 
yellow net. The instructions specify that these pieces 
must be made of cotton or linen of fast colors; ie., 
sheets, towels, pillowslips, tablecloths, napkins, hand- 


LAUNDRY JOURNAL 


Then she turns around, lays nets on counter just a step or two from 
booth. Salesgirl gives her top portion of three-section ticket as claim 
check, Behind salesgirl is dual-purpose table; here she prepares soiled 
work for trip to plant, assembles and wraps finished bundles 


kerchiefs and pajamas. These will be washed, ironed 
and folded for 75 cents. 

As she finishes filling each net, she merely prints her 
name in the space provided on the ticket to her right 
and circles the appropriate “net count” to indicate the 
number of nets she has filled. (If she needs more than 
one net of either color, they are provided by the attend- 
ant.) Printed clearly on the ticket with the number of 
nets she has circled appears the exact amount the bundle 
will cost her. 

If she has shirts or cotton pants to be washed and 
finished, she merely writes the number of each in an 
appropriate place on the ticket. These will be done at 
five for a dollar. She follows the instructions by empty- 
ing pockets, rolling down sleeves, unbuttoning all but- 
tons and placing the collars together. She does not put 
these in a net. 

If she has garments to be drycleaned, she searches the 
pockets and removes any fragile buttons or ornaments. 
The attendant wil] record these garments on her ticket 
for her. A 20 percent discount off Troy-Manhattan’s 
route price prevails on all drycleaning. 

Finally, she merely turns around and Jays nets and 
garments on the sales counter a few feet behind her. 
The attendant asks her when she wants to pick up her 
finished work, circles the appropriate day on two parts 
of the three-section ticket and gives one part to the 
customer to serve as a claim check. 

When the customer returns to pick up her finished 
bundle she gives her claim check to the attendant, who 
exchanges it for the bottom third of the ticket on which 
the bundle location has been written. The customer steps 
through a turnstile into the bundle storage area and 
picks up her own work. She pays for it as she passes 
through the turnstile at the sales counter on her way out. 

That’s a}) there is to it. 

The operation is simple for the customer. It’s simple 
to observe and report on, too. But it actually reflects 
a great deal of thinking and planning on the part of its 
originators. Lew Parce explained that the idea began 
to incubate four or five years ago when he and O. Reed 
Sauter, a West Coast industrial engineer, began to pool 
their thinking about laundry sales and merchandising. 

They consulted housewives, merchandising specialists 
and advertising experts whose reactions and advice 
were carefully weighed before the final plan was com- 
pleted. Paree and Sauter collaborated in designing the 
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Bundle in arms, customer ap- 
proaches turnstile at sales 
counter. If she had picked up 
drycleaning, she would hang 
garments on rotating hanger at 
left until she completed mok- 
ing change 


store furnishings and equipment, as well as the type of 
service. They are frank to admit that their plan isn’t 
perfect yet. Modifications have been made and will 
continue as necessary. 

For instance, customers were originally offered a blue 
net into which they could sort washable silks and 
woolens. This service was priced at 40 cents per net but 
was recently discontinued due to lack of customer de- 


mand. 
How the work is handled 


The entire store operation is handled by one full-time 
girl and a part-time girl who comes in during rush hours. 
These people are kept productively busy because they 
do all marking and assembly and all packaging except 
flatwork. Only the actual washing and finishing, as well 
as packaging of flatwork, are dene at the Troy-Manhat- 
tan plant. 

The nylon nets were designed by Sauter and Parce. 
There is a “fill line” (a strand of blue cord woven into 
the net) 10 inches from the top. This line indicates the 
maximum loading point and, when filled to this line, 
each net holds approximately 10 pounds, dry weight. 

Each net also has a pocket in which a waterproof tag 
is placed by the attendant before sending it to the plant. 
This tag is part of a strip, designed like the ordinary 
strip tags used in drycleaning plants, except that it 
consists of 10 instead of the usual five tags, and two 
control tickets instead of the usual one. Different 
colored tags indicate the day of the week the work is 
due back at the store. 

After the attendant inserts the tag in the pocket of the 
net and staples the control ticket to the laundry ticket, 
the nets are sent to the plant unopened. The green nets 
are washed, extracted, tumbled and returned to the 
store for folding and packaging. Yellow nets are opened 
at the plant after extraction and the contents fed 
through the flatwork ironer. They are packaged and 
returned to the store. 

The same strip tags are used to identify drycleaning, 
shirts and cotton pants from the store, through the plant 
and back again. It is interesting to note that these tags 
are stapled to shirts and left on them for the customer 
to remove. Either copper-clad steel or aluminum staples 
are used, and Parce says not a single customer has raised 
any objection to the procedure. No other identification 
is used. 

Shirts are folded at the plant and returned to the 
store in a specially designed masonite crate of just the 
right width to hold them snugly in transit. 

Customer acceptance has been especially good in 


Customer is greeted by Lew Parce on her way out of store. Note attrac- 
tive design of store front, non-reflecting window at left 


view of the fact that the store is located in a highly 
competitive district. Branch stores of other laundries, 
self-service laundries, drycleaning stores and_ press 
shgps abound in the area, Still the business thrives. 

Enough volume was brought in the first week to ac- 
count for 40 percent of the predetermined break-even 
point. The store is currently averaging 80 percent of 
that figure. The only promotion employed thus far has 
consisted of an open-house party, a single mailing to 
all householders in the area and weekly insertions in the 
local shopping news. 

Right now the majority of Sort N’ Save customers 
want their bundles ready the second day after leaving 
them. However, there are some who want same-day 
service and some are happy to wait a little longer. If a 
customer brings her work in before 9:00 a.m. she can 
have it at 4 that afternoon. 

In discussing the price structure invoived, Mr. Parce 
points out that finished flatwork at the store is priced 
about the same as the flatwork his plant sells to com- 
mercial accounts. Also, the store price is the same as the 
prevailing self-service price in the area but Sort N’ Save 
customers get their flatwork finished whereas other 
self-service customers do not. 

Reed Sauter has since collaborated with Leonard and 
Joseph Nowakowski of Coast Industrial Launderers in 
National City, California, in opening another Sort N’ 
Save store. Plans have also been made for opening two 
others in or near San Diego shortly. OO 
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Parcel Delivery 
Fordomatic Drive! 


You get double the load space of conventional 
light duty panels with the Ford P-350 Parcel 
Delivery Chassis. Takes bodies up to 400 cu. 
ft. capacity. Low-FRIcTION 101-h.p. Cost 
Clipper Six gives lively, gas-saving performance. 


Cuts stop-go route time! 


Now, a Parcel Delivery that can handle 
bigger routes and handle them faster—the 
new Ford P-350 with Forpomatic Drive! 


No time-wasting shift. Cuts route time. 
And Fordomatic automatically suits itself Fully automatic drive! : 
: to all operating conditions—there isn’t No more clutching! : 


the wear-and-tear, on transmission 


With Forpomatic, there simply isn’t any clutch. 


or engine, that results from hurried You're up to cruising speed in split seconds. Even 
or careless manual shifting. That’s why with a — load, pesryene up — hills with the 

: greatest of ease--and that’s without any time- or 
ForDoMATIC can repay its extra cost energy-consuming clutch-pedal work or gearshift- 
over and over. See your Ford Dealer! ing by hand! 


FORD TRUCKS 


SAVE TIME © SAVE MONEY @¢ LAST LONGER 
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Part XXI 


The operator touches a pillowcase only twice when feeding it. First (at left) as she places it on the ribbons; again (at right) when the 


open hem comes within her grasp 


How To Train 
Flatwork Finishers 


(Concluded) 


By MARGRET M. RESCHETAR 


IN FEEDING SMALL PIECES, as with sheets and 
tablecloths, you must again be sure you are merely 
guiding the cloth into the flatwork ironer and not en- 
gaged in a tug of war. Hold the material taut and place 
it on the feed ribbons. 

In feeding a pillowcase it usually is only necessary 
to touch it twice. Once, when you are first placing it on 
the feed ribbons, and again when the “open-hem” part 
is just within grasp as it is about to come in contact 
with the feed ribbons. If the pillowease is fancy (em- 
broidered) we always place the embroidered side face 
down the first time through and on the refeed we place 
it face up. This is done to avoid having the line mark 
show on the faney side. This mark is the imprint of the 
feed ribbon. 

Perhaps I had better explain why we feed our pillow- 
cases twice. We have the type of ironer that has two 
24-inch ironing drums. This, of course, means that a 
heavy article of this type must go through twice in order 
to be dry. To answer those of you who might say get a 
flatwork press and have them pressed after the initial 
trip through the ironer—we'd like to but don’t have 
the room, 


In handling an article like a dish towel we sometimes 
find it necessary to touch it three times. First, when 
placing it on the feed ribbons, then in the center (as 
many are badly manufactured and have a tendency to 
curl along the edge), and finally, when it is about to 
come in contact with the feed ribbons. 

We also always alternate our “feeding spots.” For in- 
stance, Operator A is on the left end of the ironer. She 
places her first article near the left end, then places the 
next article toward the center of the ironer, then goes 
back to her first spot and so on. In this way ‘he feed 
ribbons and aprons are used evenly, insuring a longer 
over-all life. 

Folding small pieces 

We will use pilloweases and large, double-type dish 
towels to illustrate the folding procedure for small pieces 
of flatwork. Let’s discuss pilloweases first, keeping in 
mind that the same procedure is followed in folding 
fancy dish towels and hand towels. Here’s how we tell 
our operator to proceed: 

1. Grasp the far corner of the case which has been 
placed flat on the table. Take the open end in the right 


Starchroom’s Laundry Primer 
| 
| 
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the name 
that stands 
for better 
equipment 


at less cost 


| Originators | 


Laundry Tumbler... 

Steam and Gas Models in 

4 Sizes: 36’ x 18", 36’’ x 24”, 
36” x 30”, x 42". 


Feather Renovati Twin-Cylinder Tumbl Open-End Wash 
Machines (2 Models) G ated ‘Gaon 50-Lb. Manifold Valves 


Handkerchief lroner Form-Rite Collar Shaper Double Sleever Wash 
and Fluffer and lroner with Notched Edges with 
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A dish towel is touched three times when feeding. First (at left) when placing it on the ribbons; again (at right) as center portion comes 
on to the ribbons. It is touched a third time when end of towel comes on to the ribbons 


hand, the closed end in the left hand. Fold back toward 
you until you reach the center of the article and make 
the first fold. Do not run hands over the fold just 
completed. 

2. Grasp the near end of the pillowcase in the same 
manner (right hand taking hold of the open end, left 
hand taking hold of the closed end). Move both hands 
forward and place them directly over the portion al- 
ready folded. The pillowease now has two folds. Again, 
do not run your hands over the folds. 

3. Take the open end in the right hand. The left hand 
meanwhile has found the center of the case, As the right 
hand comes up, forming a 90-degree angle, the left 


hand cuts across the center of the case to insure a clean 
fold. 

4. The right hand continues its journey toward the 
left side to complete the fold. The left hand remains in 
the center of the case at the side nearest you. 

5. The right hand moves back to the right corner 
nearest you and takes hold of the end of the case 
(fingers underneath, thumb on top). Slide the left hand 
out from between the folds and to the left of the case. 
Notice the position of the left hand. The third, fourth 
and fifth fingers are underneath the case, the index finger 
is in between the folds and the thumb is on top. This is 
done to get the two edges lined up evenly. The index 
finger is used as a pivot to measure it properly. Stack 
the pillowcase on top of the others already folded. 


Large double-type dish towels 


Here’s how we tell our operators to fold double dish 

towels: 
1. Grasp the towel in the center and place either the 
index finger or the middle finger in between the fold. 
(Continued on page 28) 


Folding a pillowcase as described in Steps 1 and 2 in text. 
Left: Bringing first fold to center; left below: starting sec- 
ond fold; below: completing second fold 
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BABY'S TENDER SKIN KNOWS THE DIFFERENCE... CALGON MAKES 
EVERYTHING IN YOUR WASHING FORMULA WORK BETTER! All 
washing begins with properly conditioned water. 


? And any water .. . hard water, soft water or 
What S the difference zeolite-treated water . . . washes better and 


rinses better with Calgon added. 
Calgon ties-up the hardness-forming minerals 
K in water and soil that react with soap and other 
“a washing supplies to form washing film which 
Th diff wide Wastes soap,’ prevents top-quality work. With 
e ] erence I$ ese Calgon, you need less soap, less bleach, less 
ql alkali to get clothes really clean. 
With Calgon, you'll do the most efficient job 
: possible . . . and your whole washing formula 
" iy will be more effective. You'll soon see the 
CALGON! Ae difference . . . and Calgon is well worth the 
difference. 


Calgon makes any soap wash better . . . makes 
any water rinse better. 


CALGON* IS EASY TO USE... CHOOSE THE FORM THAT'S BEST SUITED TO YOUR NEEDS 
for Quality Laundering ...Wetcleaning ... Rug and Upholstery Shampooing! 


‘IN DRY. 
READY FOR ,USE OR 
FOR PREPARING SOLUTIONS 


"Calgon is the registered trade 
mark of Calgon, Inc., for its vitre- 
ous sodium phosphate products, 


Instant Calgon is available in 25 lb. drums and in 100 Jb. 
bags. Calgon in regular form is available in 100 Ib. bags. 


Order from your distributor or write to Calgon, Inc. 


CALGON, INC., HAGAN BUILDING, PITTSBURGH 30, PA. 
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(Continued from page 26) 
Hold the article up at 2 comfortable height so you ean 
see to measure the ends evenly. 

9. Swing the artiele forward and place it on the table 
so that the open edge is on the far side and rests on the 
table. The fingers are sti)) in between the folds. 

3. Lift the folded edge upward slightly and move 
both hands forward. Place the folded edge about one- 
half inch below the selvage edge. 

4, Grasp the folded edge tor the edge nearest you) 
in the right hand. Meanwhile, with the left hand, find 
ithe center of the towel. As the mght hand comes up, 
forming a 90-degree angle, the left hand cuts across the 
center of the towel to sure a clean fold. The mght hand 
continues its journey to the left side to complete the 
fold. The left hand remains in the center of the towel 
at the side nearest you. 

5. Move the right hand back to the right corner near- 
est you and take hold of the end of the towel (with your 
fingers underneath and the thumb on top), Slip the left 
hand out from between the folds and to the left of the 
towel. Keep your fingers in the same position as in Step 


No. 5 for folding pillowcases. Stack towel with others. ° 


Folding double dish towels os described in Steps 1, 2 and 3 in text. From left to right: Holding towel to 


table; lifting folded edge up to begin final fold 


Completing the folding of a pillowcase (Steps 3, 4 and 
5 in text, clockwise from left). Note position of the 
hands in each step 


This method of folding is also applied to handker- 
chiefs. 

In stacking our bundles, we always make sure that the 
longest sheets are on the bottom, with the next size on 
top of them, The table linens come next. We follow with 
hand towels and dish towels and finally end up with the 
pillowslips on top. 

We a)ways pair off the pillows)ips so the housewife 
doesn’t have to go through the whole bundle to look for 
the mates. We do the same thing with bath towels after 
they are fluffed and folded, putting all the like colors 
together. This pleases our customers and takes very 
little additional time. 

Before turning on the steam in the morning, we always 
turn the petcock on, ridding the drums of the gases 
accumulated during the night. About 15 minutes later 
we turn on the steam gradually. ‘ 

We always release the aprons and ironing pressure 
when the ironer is not in use. Also, we always have a 
heavy blanket of some sort to place in the ironer just 
before shutting down. The blanket protects the padding 
and aprons from the brunt of the heat. We always drain 
our ironer after shutting down. CC 


e ends evenly; placing it on’ 
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YOU “PICK UP” BIGGER BUNDLES 
WHEN YOU “DELIVER” 


The SHIRT has always been a key factor in 
the laundry bundle . . . but today, the growing 
popularity of the SPORT shirt opens a new 
profit opportunity for you — 148 million 
SPORT shirts were made last year! Bigger 
bundles ride into your plant on these shirt 
tails, but they don’t make return trips unless 
you FINISH all shirts RIGHT—sport shirts 
especially, RED EDGE Knitted Padding on 
your shirt units is the right start toward BET- 
TER FINISH. Moreover, it’s shirt finish that 
builds flatwork volume. 

The unique, RED EDGE knitted construc- 
tion forms a resilient, porous cushion that ab- 
sorbs excess pressure on buttons, seams and 
hems, drinks up clouds of steam, and is highly 
resistant co scorching. It’s especially kind to 
synthetic fibres. It saves money for you be- 
cause it lasts far longer, requires fewer changes 

. Saves time because it goes on and comes 
off flatwork ironers, as well as presses, quicker 
and easier. 

Whether your problem is perfect shirt finish 
or a production, linen supply schedule, you'll 
“deliver” better finish and “pick up” bigger 
profits with RED EDGE. Try RED EDGE in 


your plant today! 


Redi-cvt 


cvoilable 


cut and Pods 
single, York ironers 
for 


a 
pound 
ave: spring 
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asbestos styles 
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Officers, left to right: Julius Krasner, Barnes Hospital, St, Louis, sec- 
ond vice-president; Frank E. Lippman, Overbrook Hospital, Cedar Grove, 
N. J., treasurer; Donaida Smith, University Hospitals Group, Cleveland, 
secretary; John F. Felker, Charity Hospital, New Orleans, president; 
Fritz Field, Mt. Sinai Hospital, New York, first vice-president 


Participants in panel on human relations and personnel management, 
left to right: Edward L. Hearsey, University of California; Ernest M. 
Sable and Miss Dorothy Coon, Cedars of Lebanon Hospital, Los An- 
geles; Fritz Field, moderator; John J. Robinson, Methodist Hospital, Los 
Angeles, and Paul Wolf, Cedars of Lebanon Hospital, Los Angeles 


N.A.L.L.M. Meets in Los Angeles 


THE FOURTEENTH annual convention of the Na- 
tional Association of Institutional Laundry Managers 
at the Hollywood Roosevelt Hotel, Los Angeles, Calif., 
on October 8, 9 and 10, attracted 165 registrants. This 
was a4 larger group than the various committee chairmen 
had anticipated. 

The program was considered to be highly educational 
and worthwhile. Subjects discussed ranged from prob- 
lems arising in the washroom and production depart- 
ments to human relations and personne) management. 

Walter A. Thurston, president of the Western States 
Institutional Laundry Managers Association, presided 
at the opening session on Thursday afternoon. Speakers 
were Jewett of Goss-Jewett Co. and Harry A. 
Cohen of Lever Brothers Co. The former reviewed 
washing procedures from start to finish and the latter 
emphasized the close relationship between quality and 
high rates of production, Mr, Cohen followed his re- 
marks with a showing of a motion picture entitled 
“Motion Study” which emphasized the efficiency that 
ean be achieved by eliminating waste motion. 

That evening Fritz Field, NAILM’s first vice-presi- 
dent, presided over the meeting which featured a panel 
discussion on “Personnel Management and Relations.” 
Members of the pane) were Miss Dorothy Coon, per- 
sonne] director, and Ernest Sable, assistant superin- 
tendent of Cedars of Lebanon Hospital, Los Angeles, 
and Edward L. Hearsey, assistant director of the Insti- 


tute of Industrial Relations, University of California 
at Los Angeles. Questions were directed at the panel 


group by Paul Wolf, Cedars of Lebanon Hospital, and 
John J. Robinson, Methodist Hospital, Los Angeles. 
Charles A, Lopez, past president, Western States 
Institutional Laundry Managers, presided at the Fri- 
day-morning meeting. First speaker was Percy F. Riggs, 
assistant superintendent, Hollywood Presbyterian Hos- 
pital, Hollywood, Calif., who discussed the importance 


of maintaining the proper, informative types of records. 


He stressed that records are as vital to the laundry 
manager as clean linens, but only if they adequately 
report a condition and are interpreted in such a way 
that they lead to sound administrative action. He was 
followed by Dr, Vernon D, Keeler, management con- 
sultant, who asked the question, “Who Is the Laundry 
Manager’s Competitor?” He stated that the average 
laundry manager was his own competitor and he offered 
ten commandments for self-improvement . 

That afternoon the association held its annua) busi- 
ness meeting at which President John F. Felker of 
Charity Hospital, New Orleans, La., presided. The 
credentials committee accredited 358 members repre- 
sented by delegates and seven members-at-large. Re- 
ports were heard from the officers and various committee 
chairmen. From these it was apparent that NAILM 
had made much progress during the past year. Among 
other indications, an increase in membership of 8 per- 
cent over the total reported at the 1952 convention was 
noted, Also, the future growth of the association was 
forecast by mention of the fact that many membership 
applications had been received from industrial “in- 
plant” laundries, restaurants, garment manufacturers, 
food-chain supermarkets and motels. It was estimated 
that the volume of laundering for the motel industry 
may, within a few years, exceed that of all hotels. 

A nominating committee consisting of John Gillette, 
Sinai Hospital, Chicago (chairman); Will L. Hudson, 
Presbyterian Hospital, Los Angeles, and Alfred Price, 
Riverside Hospital, Toledo, Ohio, was appointed and 
instructed to report a slate of new officers on or before 
next June 1. 

It was announced that the fifteenth annual convention 
would be held in Atlanta, Ga., on October 14, 15 and 
16, 1954. 

The convention was brought to a successful conclusion 


on Saturday evening with the annual banquet which 
was attended by close to 185 people. OO 


Part of group of visiting laundry managers who were received during the convention by Oscar Ketchum, NAILM past president, at Rancho Los 
Amigos, Hondo, Calif., where he manages the laundry 
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The Steel that Gives Laundry Equipment 
EXTRA EARNING CAPACITY 


Laundry equipment that can be cleaned faster and 
easier gives you more productive hours—extra earn- 
ing capacity. And in equipment made of Republic 
ENDURO Stainless Steel you get maximum cleanability! 


ENDURO is highly resistant to the action of commonly- 


used washing compounds and bleaches. It stubbornly 


resists rust and corrosion—simply refuses to tarnish or 
blacken. At cleaning time, scum and residue slide right 


off its tough, lustrous surface with a rinse and a wipe. 


Even unskilled help can keep ENDURO equipment 


sparkling bright with a minimum of time and effort. 


But cleanability doesn’t tell the whole story of main- 
tenance savings with ENDURO stainless equipment. 
Enz «Ro has the great strength of an alloy steel to give 
it 4a resistance to marring, denting, warping, buck- 
ling. And it’s stainless steel through and through—has 


no surface plating to chip, peel or wear away—never 
needs refinishing. Actually, the service life of ENDURO 
is still undetermined ... equipment made with it more 
than 25 years ago is still on the job every day. 

In washers, extractors, dryers, in conveyors, chutes, 
work tables, starch cookers and pails... ENDURO will 
Bive you, too, extra earning capacity, with important 
savings on maintenance and replacement, Republic 
metallurgists will discuss the use of ENDURO in con- 
ventional or special equipment with you and your 
equipment supplier. Call your nearest Republic 


Sales Office, or write to: 


REPUBLIC STEEL CORPORATION 
Alloy Steel Division « Massillon, Ohio 
GENERAL OFFICES ¢ CLEVELAND 1, OHIO 

Export Department: Chrysler Building, New York 17, N. ¥. 
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Here's 1954 slate of officers 
of Idaho group. Left to right, 
seated: Walter Doss, past pres- 
ident; Ray Morris, president; 
M, Babcock, vice-president, and 
Fergus Briggs, Jr., secretary- 
treasurer. Standing: Directors 
Marvin Carlson, Charles W. 
Musiel, Bill Carter, Tom Phelps 
and John Baird. Director L. E. 
Hopkins was not present when 
picture was taken 


Idaho Meets at Poeatello 


INFORMATIVE SPEECHES, 
a ranch party and a tour of 
the National Laundry and Dry 
Cleaning plant, Pocatello, high- 
lighted the 30th annual con- 
vention of the Idaho State 
Laundry and Dry Cleaners 
Association. Over 100 mem- 
bers and their wives met at 
Pocatello, Idaho, for two days, 
October 16 and 17. 

Although rain dampened 
spirits at a pre-convention golf 
match, convention-goers  en- 
joyed fair weather. At the Sat- 
urday-morning business session 
Ray Morris of Nampa was 
named 1954 president, succeed- 


and Fergus Briggs, Jr., of Poca- 
tello secretary-treasurer. 

This year the board of di- 
rectors was enlarged from four 
to ten members, Besides the 
officers, the board includes 
Marvin Carlson, Buhl; Charles 
W. Musiel of Orofino; Bill 
Carter, Gooding; Tom Phelps 
of Nampa; John Baird of 
Boise, and L. E. Hopkins, 
Pocatello. 

The business sessions opened 
on October 16 with Paul 8S. 
Wagner of the Wareo Labora- 
tories explaining what the gen- 
eral public should know about 
wearing apparel. Speaking of 
the radical 


side of the detergent field. He 
said, “The changes are so radi- 
cal that they have reached into 
the equipment field and the 
incidental supply fields. The 
far-reaching result is to give 
the public more for its money, 
with cleaner and brighter gar- 
ments that retain their new 
look.” 

Representing the American 
Institute of Laundering, A. L. 
Christensen, manager of the 
Institute’s department of pro- 
duction and engineering, fore- 
east a promising future for the 
industries. 

Other speakers at the meet- 


U.S. Hoffman Machinery 
Corporation; George W. Hil- 
ton, representing the American 
Laundry Machinery Company, 
and Bob Neddo of R. R. Street 
& Company Ine. 

The convention also rated 
high socially. Friday evening 
the members enjoyed an out- 
door barbecue party at the 
ranch of Pocatello attorney 
O. R. Baum. Warm clothing 
and good horsemanship were 
prerequisites for the event. 
Allied tradesmen provided a 
stag luncheon, and the con- 
vention wound up with a ban- 
quet and dancing at the Hotel 
Bannock. 


ing were Dr. Dorothy 8. Lyle 
of the National Institute of 
Drycleaning; Max R. Gilbert, 


ing Walter L. Doss of Twin changes in dry- 
Falls. Members elected M. 


Babcock, Burley, vice-president, 


McCall, Idaho, was chosen 
for next year’s convention. [JC] 


cleaning, John Gray, Adco, Inc., 
gave Idahoans technical 


LAUNDRY BUSINESS TRENDS 


New York 
Sept. 26—3.5°%/, 


New Jersey New England 


Sept. 26—3.9%&% 


Oct. 3—2.9%, 
Oct. 10—4.5% 


Oct. 17—1.3%, 
M. R. Weaser & Co., 


Sept. 26—0.3%, more than last year 


Oct. 3—4.6%, more than last year 
Oct. 10—3.3°% more than last year 


Oct. 17—5.2°%/, more than last year 
Carruthers & Co., Boston 


than last year 


than last year 
than last year 


less 
less 
less 


than last year 


than last year 
than last year 


Oct. 
Oct. 


Oct. 


3—2.29/, 
10—0.7%, 
17—2.49%, 


M. R. Weiser & Co., New York 


than last year 


New York 


less than last year less 


Southeast 
August—2.0% less than last year 


J. R. Wilson & Co., Atlanta 
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for unitormity that 


\ Oiricvc: load after load, day after day, month after month is demanded 
in the washroom if your laundry is to be the profitable operation it has to 

\ be in to-day’s competitive market. Human error must be constantly guarded, use 
\ of supplies rigidly controlled and labor constantly supervised to be on the job 

\ mentally as well as physically. In a manually operated washroom this constant 

\ surveillance places on management a burden so great that the developement 

of new business has to be neglected and the operation becomes a “drone” one 


stifling all incentive and ambition. 


ROBDT Fully Automatic Washer is the ideo) onswer to to-day’s 
competitive market. Absolute uniformity in every washing cycle - 
time ond time again - this supply “miser” with its "Wash-O-Matic” 
brain can’t make mistakes. Supplies dumped in correct amounts at 
the right time into mixing tank with pre-determined gallonage of 
water, then thoroughly mixed before coming into contact with the 
load. All this is accomplished just pressing a button. 


Labor probi cre eliminated and valuable floor space 
saved. Laundry operations move forward because customer sat- 
isfaction is greater and management is freed from “hawk-eyed” 
supervision and can devote its time to an agressive promotional 
approach. 

ROBOT con be the biggest “money-maker” in your plant. 
Write to-day and get the ROBOT Fully Automatic Washer answer 
for your particular operation. Plan now to go ahead .. NOW! 


Division of The Wolf Company 


Chambersburg, Penna. 


Please send without obligation full information 
on ROBOT Self-contained Automatic Washers. 


Nome 


Company LAUNDRY MACHINERY SALES 


Address  pIVISION OF THE WOLF COMPANY 


PENNSYLVANIA 


City CHAMBERSBURG, 


| 
| \ 
ye 
Robot Laundry Machinery Soles 
| 
THE FIRST AND ONLY SELF-CONTAINED COMPLETELY AUTOMATIC WASHER a 
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THIS MONTH'S GADGET BAG 
is crammed with gimmicks I’m 
finding on my way to Los Angeles 
and the convention. In case some 
of this doesn’t get through to you, 
just remember, these launderers 
west of the Mississippi have really 
rojled out the welcome mat! Can I 
help it if [ can’t see this typewriter? 


Automatic Shirt Spray 

At Ripley’s Laundry and Clean- 
ing plant in Topeka, Kansas, John 
knew I needed ideas so he showed 
me one on his shirt unit. The oper- 
ator-fatigue factor, due to the girls 


having to reach around the forms 
to spray the shirt backs, needed 
remedying. Seems the sleeve heads 
tend to dry out the yokes and 
‘ause wrinkling unless the backs 
are sprayed after they go on the 
body forms, 

Solution was to rig up a big 
spray gun on the center post of the 
unit, so when the operator stepped 
on a microswitch it would activate 
a solenoid valve and cause the big 
gun to spray the entire back of the 
shirt. This didn’t do quite as good 
a job as John had hoped, so now 
he has positioned two standard- 
size spray guns so each one will 
spray half the shirt. 


There’s nothing complicated 


teh 
go: wit 


qo We 


SHIRT UNIT BASE 


< SPRING To GUARP RAIL 


Foor OPERATED 
AT oPERATOR'S STATION 


Ro- SWITCH 
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about the hookup. The water line 
is held in position by a metal brace 
welded to the post, with short 
lengths of %g-inch copper tubing 
fitted to the base of each gun. The 
tubing is easily bent to hold the 
guns In any position, and is plenty 
strong to hold the weight of the 
guns. The triggers are wired back 
and the solenoid valve does the 
work. Very important, of course, 
is the need for a filter behind the 


solenoid since dirt will foul it up. 


NUMBER OF SANDPAPER 
READ THRU HOLE IN Pock€T 


OLD RECORD ALBUM CONTAINS 
DIFFERENT GRADES OF SANDPAPER 
(N EACH 


Sandpaper Spotter 


Save on sandpaper. One engi- 
neer keeps the sheets of sandpaper 
in old record albums. Each grade 
is kept in a separate pocket of the 
thing. Handy point about it is, it 
just happens you can read the 
number of the paper through the 
hole in the center of the pocket, so 
long as you keep the rough side 


down. 


HANDLE ON DOTTED Line 


WITH TIN SNIPS 


| GALLON 


TIN CAN TRIM SCooP YNTIL IT 


HolOs PROPER AMOUNT 


PUTER PowdER, ETC. 
WHEN LEVELED OFF 


WITH SIDES. 


Homemade Scoop 

You can quit spending your 
money on scoops if you have any 
gallon cans around and a pair of 
tin snips, As per the drawing, cut 
on the dotted line and you'll have 
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ASK YOUR KEEVER 
SALES-SERVICE MAN 


Unsurpassed in 
rust-removing oction, 4. Safe on ail fabrics, 


Efficient neutralizer. : 5. Sets colors. Prevents 


Highly soluble. bleeding. 
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bsidiary of THE KEEVER STARCH CO., Columbus 15, Ohio oe 
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a scoop complete with handle, Saw 
a drycleaner using one to measure 
out filter powder. He merely dipped 
out a scoopful and leveled it off 
even with the sides .with a stick 
and had the correct amount. He 
said a little experimenting and 
continued cutting down of the ean 
with the tin snips got it exactly 
to the size he needed. (Seems he 
could have cut it a little different 


shape ... but it was his scoop.) 


4AG SOREW 


To Level Workbench 

Here’s one if you have a small 
counter or workbench that doesn’t 
set level because of an uneven 
floor. Drill a hole in the bottom of 
each leg and screw in lag-screws 
that are a bit larger than the holes. 
Lag-serews, having square heads, 
can be adjusted with a small 
wrench until the table, or what- 
ever, is the proper level. 


HOl€ FLED 
MELTED SuLPHUR 


(B concReTe FLooR) 


Sulphur Holds Bolts 

This one you won't believe, and 
I’ve even forgotten who told me. 
This fellow wanted to put some tie- 
down bolts into a new concrete 
floor, without tearing big holes in 
it for the eustomary “dead-men.” 
He was using half-inch bolts and 
he had an 8-inch conerete floor, SO 
first he hunted up the largest 
washers he could use on the half- 
inch bolts (they were inch and a 
quarter) and drilled his holes the 
same diameter as the washers, to 
a depth of 6 inches. Naturally, the 
holes were just a little over an inch 
and a quarter after he finished 
drilling. 


Next, he put the washers on the 
bolts and placed them in the holes 
with nut ends down and prepared 
to pour molten lead into the holes. 
The only drawback was he had 
heard that molten lead sometimes 
reacts dangerously in contact with 
concrete. So not caring to be spat- 
tered with hot lead, he switched 


over to the idea of an oldtimer and 
used sulphur—regular sulphur like 
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they sell in drugstores. He simply 
heated the stinking, powdery stuff 
until it melted and poured it into 
the holes. 

He says he thinks it’s actually 
harder than the rest of his con- 
crete, and his equipment is as solid 
as a rock. However, as | remem- 
ber the conversation, it seems he 
mentioned something about an 


odor of hellfire and brimstone. 


SMALL 
6} 


Minch DOWEL: 


WOODEN Box WITH OPEN FRonT 


Roll-Towel Winder 
Some time back I showed a roll- 


towel winder using 4 rubber roller; 
the weight of the'towel on the wind- 
ing bar pressing down on the rubber 
roller’ was enough to wind the 
towel. Now I’ve run across one that 
is probably of a more positive ac- 
tion since the rubber roller is 
wrapped with a piece of rough 
emery cloth, held in place with sta- 


STARTER 
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ples into the roller. However, it 
looks like there’d be considerably 


more wear on the towels with such 
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2-Girl 3 Press Shirt Finishing Unit 


We pamper our shirt customers with quality and 
service. Our popular Unipress 2-Girl 3 Press Shirt 
Finishing Unit delivers the satin-smooth quality finish 


we demand and actually lessens operator fatigue. 


Our production is up yet the 3 “Glide-Liner” 


presses instead of 4 ordinary presses lowered our 
investment. For higher production, lower cost with 


quality finishing see the Unipress 2-Girl 3 Press Unit. 


Write today for complete 


information on the Unipress 
2-Girl 3 Press Shirt Unit. 


THE UNIPRESS COMPANY 
2800 Lyndale Avenue, S., Mi polis, Mi 


Please send us your free catalog describing the Unipress 
2-Girl 3 Press Shirt Unit. 


FINER FINISHING FASTER 


Address 


MINN. + City lone 


= 
— 
| 
: 
i U bal d ion’ 
my girls love Unipress balanced press operation 
oo Mbe hand U NI RESS 
| 
| 
with UNIPHESS | § 
2800 LYNDALE AVE. NNEAPS 
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a yous) surface, unless the operator 
was very careful. I still like the 


plain rubber roller, 


PLASTIC 
GEAR 


KNO 


For Positioning Shirts 

Noticed a shirt unit in one plant 
that looked a little out of the or- 
dinary. Each of the presses was 
sporting an 18- or 20-inch rod with 
an old-fashioned gear-shift knob 
on top. They were actually lengths 
of %,-ineh all-thread with 
plastic gear-shift knobs screwed on 
to the top end. They went throug 
a hole in a corner of each press 
apron and were he)d securely by a 
common nut above and below the 
press apron. 

Reason: The operator maintains 
that when a shirt unit is operating 
at an efficient rate of speed, there 
must be a shirt awaiting the next 
operator at the side of each press. 
Rather than have the shirt lying 
crumpled up on the press aprons, 
he preferred to have them hanging 
on something at a position where 
the next operator could grab it 
more easily. (Don’t blame me, 
boys, it’s another man’s opinion.) 


LIGHT PANEL 

O 


STEADY 
wHire 8 
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Light-Bulb Signals 

A gimmick at the Wichita (Kan- 
sas) Laundry and Dry Cleaners 
works in conjunction with the usual 
code rings on the plant bell when 
the office wants to get in touch with 
one of the bosses. Previously who- 
ever was called had to trudge clear 
up to the office to see what was up. 
Now there is a black panel hanging 
just outside the office door which 
can be seen from any place in the 
plant. On it are three light bulbs— 
two white and one yellow. If the 
office rings for someone all he has 
to do is look at the light panel to 
see what the reason is. The yellow 
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light means he’s wanted on the tele- 
phone, the steady white light means 


he’s wanted in the drycleaning de- 
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partment, and the flickering white 


bulb means he’s wanted in the 


office. Saves a lot of walking, 


FolO To HERE 


FolLO HERE 


CénreR LINE 
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— 
Yo HERE) Fold To HERE 


Folding Uniforms 


At the Wichita Laundry and 
Dry Cleaners in Wichita, Kansas, 
superintendent Forney Harris 
showed me some good ones. To get 
a uniform fold on their women’s 
rental uniforms so they could pack- 
age them with rental towels for de- 
livery, they have fastened an old 
shirt-folding board to a table, This 
table is marked off to show the op- 
erator exactly where to make each 
fold, so when she finishes folding 
a uniform it is just the desired size. 
The idea is a rea) deal when a new 
girl has to be put on this job. Shirt 
bands are positioned under the fold- 
ing board. 


Sign Shows Starch Wanted 


They go in for signals at the 
Wichita Laundry, A sign just out- 
side the office door, visible from 
the washman’s station, tells him 
the amount of starch for each Jot 
of shirts. The sign is a couple of 
feet square and built so that two 
carboard cards can be slipped in 
place on the face. The cards are 
black with big white numbers. The 
top card gives the number of the 
lot, the bottom number indicates 
the number of gallons of starch to 
be used. The office girl tallies the 
count of shirts and has a chart to 


figure the stareh needed for each 
lot (runs about 2 gallons to 100 
shirts in this ease). She then goes 


GALLONS 
OF 
STARCH 


out and lowers the sign by a rope 
and pulley, slips in the needed 
numbers and hoists it back to 
where the washman can see it, 00 
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Metso Anhydrous Sodium Metasilicate 
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Metso 200 Sodium Orthosilicate 
Here are two members of the Metso Detergent family which are sought 


e Metso Anhydrous* is technically pure 
anhydrous sodium metasilicate (Na,O:SiO,). 
Over 50°, of its composition is sodium 
oxide (Na.Q). Combined with this is soluble 
silica to give the balanced ratio of sodium 
metasilicate, long recognized for superior 
detergent performance. As a concentrated 
builder, small amounts produce quality work. 


White, free-flowing granules are sized to 


minimize dusting. Order a trial lot of 
Metso Anhydrous either in 400 lb. fibre 


drums or in 100 }b. multiwall paper bags. 


Descriptive booklets free on reques: 
“Metso Anhydrous for Laundries” 
“Metso 200 Sodium Orthosilicate” 


“Metso Granular (Hydrated Metasilicate), 
Cleaner, Fresher Whites” 
“Metso 99 (Sesquisilicate), Improve Quality Easily" 


*U_S. Pat. 2,239,880 


by plants, processing heavily soiled commercial and linen supplies. 


@ Metso 200 is a highly concentrated 


metso® detergents 
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sodium orthosilicate (2Na,0:SiO.). The so- 
dium oxide (Na,O) content is approximately 
60°%. Its silica content of approximately 
30°;, aids in increasing its effectiveness as 
a soap builder. Metso 200 promotes quick 
detergent action in emulsifying and saponi- 
fying oils and then in preventing soil from 
re-depositing. 

Free-flowing white granules are sized for 
quick solubility and dust-free handling. 


Order Metso 200 in 400 Ib. fibre drums. 


PHILADELPHIA QUARTZ COMPANY 
1160 Public Ledger Bldg. 
Philadelphia 6, Pa. 


OLUBLE SILICATES 
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Launduy Tews Totes 


IONIA, MICH.—A new laundry has 


been added to Jonia County Memorial 
Hospital. 


CARROLL, TOWA—Ear! B. Thomp- 
son has bought the interest of G. A. 
Wigren in Thompson & Wigren Clean- 
ers, The business will be operated under 


the name of Thompson Cleaners. 


OAKLAND CITY, IND.—Mr. and 
Mrs, Walter Collins have sold the Self 
Service Laundry to Mr. and Mrs. Charles 
Price, The new owners plan some im- 
provements in the establishment. 


ADA, OHIO—Mr. and Mrs. Floyd 
Hemphill have purchased Ada Home 
Laundry, 119 S. Main St., from Clair 
Callahan. Mrs. Hemphill, who has been 
in charge of the laundry since February, 
will continue as manager. 


SHEBOYGAN, WIS.—Harold Whita- 
ker, vice-president of Wolf's Laundry 
and Dry Cleaners, announces the open- 
ing of One-Hour Cleaners and Launder- 
ers, 726 N. Eighth St. 


PINE CITY, MINN.—A new building 
is under construction on Highway 61 to 
house Pine City Laundry & Cleaners. 
Ralph and Vernon Peterson, the owners, 
plan to install some new equipment. 


GREENFIELD, IND.—The All City 
Laundromat has opened at 901 W. Main 


St. It is owned by Carl Droeger and his 


sons, Richard and Max. 


BEREA, OHIO—Martin H. Hunts- 
berger announces that he has sold his 
interest in Quality Service Laundry to 
his son-in-law, Arthur Ulmer. 


KENOSHA, WIS.—Fink’s Laundry 
and Dry Cleaning, 2224 63rd St., has 


introduced a drive-in service, according 
to Lee Fink, president and general man- 
ager. 


WAUKEGAN, ILL.—IJohn  Faubel, 
owner of Washington Laundry and Dry 
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Cleaners, 1120 Washington St., has an- 
nounced that the business has been sold 
to John Rosberg and George Halm. Mr. 
Fauberg will continue to be associated 
with the business, which has been in his 
family for more than 50 years. 


VEEDERSBURC, IND.—The Hub 
Laundromat, operated by Mrs. Esther 


Keeling, has opened here. 
HUDSON, WIS.—Hudson Laundry 


Service, operated for the past nine years 


by Gene Nord, has been sold to Harold 


and Ralland Trudeau, who will change 
the firm’s name to Hudson Launderers 
and Cleaners. 


FREEPORT, ILL.—Glen F. Kunkle 
and Robert C. Fifer have added a drive- 


in laundry and cleaning service to Mod- 
ern Laundry & Dry Cleaners, Stephen- 


son St. and Adams Ave. The new 
Station is located at Spring and Chicago. 


WARRENSBURG, MO.—The Self- 


Service Laundry, 127 W. Pine St., has 
been sold by Mrs. Viola Dedrick to 
Gilbert Haag, Mr. Haag planned to 
move the establishment to 533 S. Ma- 
guire St. and to install some new equip- 
ment. 


EAST ST. LOUIS, ILL.—Permission 


to change the name of Alton Steam 
Laundry Co. to Alton Laundry Co. has 
been granted. 


HERRIN, ILL.—Fifty employees of 
Modern Laundry and Dry Cleaners and 
its branch offices were dinner guests of 


Mr. and Mrs, Pete Marlow. 


RIDGEFIELD PARK, N. J.—The 
partnership of Kurt A. Rehe and Fred C. 
Schmid in Bergen Launderers and Dry 
Cleaners, 197 Main St., has been dis- 
solved. The business will be conducted 
by Fred C. and Fred N. Schmid. 


LETHBRIDGE, ONT.—A new Leth- 
bridge Laundry plant is under construc- 
tion at Third Ave. and 19th St., S. 


SYRACUSE, N. Y.—Associated Laun- 
dries of America has elected the follow- 
ing officials: Charles H. Parmelee, chair- 
man of the board; Martin Abelove, 
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president; Everett S. Millington, execu- 
tive vice-president and_ treasurer, and 
Kenneth S. Parmelee, reelected vice- 


president. 


WOBURN, MASS.—Mrs. Ethel Horn, 
owner of Embassy Laundry, has retired 


from the business. [t will be carried on 
by her son, Roy. 


PITTSBURGH, PA. — Sweet Clean 
Laundry and Dry Cleaners has added 


new trucks to its delivery fleet. 


SOUTH CHARLESTON, W. VA.— 
An estimated $15,000 in damage was 
caused when a steam tank exploded in 


the Bon Ton Laundry. 


SPRINGFIELD, MASS. — Belmont 
Laundry Co., 333 Belmont Ave., is com- 
pleting a $138,000 expansion program 
with the construction of a new air-con- 
ditioned plant directly over the presently 


operating laundry. 


CALHOUN, GA. — Brown Laundry, 
Inc., has been organized to launder 
tufted bedspreads and rugs for the 
Georgia Textile Corp. Mr. and Mrs. 
Thomas J. Brown and R. K. Neal, own- 
ers of the textile firm, own the laundry, 
which will lease space in the Georgia 
Textile plant on King St. 


GREENWOOD, C.-T. P. Castle- 
berry and O. A. Botts were presented 
with watches for 25 years of service with 
Emerald City Laundry and Cleaners. 
C. H, Shoddy, manager of the plant, 
made the awards. 


LAKE WALES, FLA.—A permit to 
construct a building to house a quick- 
service laundry has been granted to Joe 
Settle. The establishment will be called 


The Laundry Basket. 


OCALA, FLA.—Ocala Laundry and 
Cleaners, Inc., 402-4 S. Main St., has 
been purchased from the Keys Corpora- 
tion, Miami, by a group of local busi- 
nessmen. Louie J. Johns is the president 


of the new organization. 


ALBANY, GA.—Phillip Wiggins has 


been promoted to general manager of 
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REVERSING 
TUMBLERS 


36 x 30 Model 


Reverse tumble action as — \Wustrated 


featured by Western puts 

an end to tangled, unmanage - 

able, torn clothes... it’s truly 3 models available: Laundry—Ory Cleaning or 
Gas Fired —also non-reversing models. 


the advanced design tumbler 
MANUFACTURED BY 


...No troublesome gears or 
couplings ... investigate now 


and you too will agree ‘'In 
tumbler drying today — 
Western Reverse Action is 


the way’’. 


Consult Your Jobber Today or 
Write Manufacturer for Details 
420 E. 10th St., Dept. SL-11 : North Kansas City, Mo. 
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Bishop's Laundry and Cleaners, 232 


Roosevelt Ave. 


MURRAY, KY.—O. B. Boone has in- 
stalled new equipment in his establish- 
ment, Boone Laundry and Dry Cleaning. 


ASHEVILLE, N. C. — L. Wayne 
Brookshire is the new owner of the West 
Asheville Laundromat One-Hour Laun- 
dry, 746 Haywood Rd. 


MONTGOMERY, ALA.—Charles M. 
Smith, Jr., president of the Troy Ameri- 
man Laundry, was elected president of 
the Southern Laundry Association at 
that group’s convention. 


New = Anti-splash surge chambers 
Prevent bubbling through shell doors... 
saves supplies, hot water. 


Here’s the washer that gives you 
everything — speed and economy of 
operation plus superior washability. 
For thorough soil removal, it has open 
pockets giving full drop of work dur- 
ing washing. Add to this Super’s effi- 
cient cylinder design with full length 
ribs, 626 embossed perforations per 


sq. ft. and properly timed reversing 
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AUBURNDALE, FLA.—Jim Hankin 


and Mike Colschiski have opened a new 
laundry in the Lombardi Building on 
Magnolia Ave. 


MOUNT IDA, ARK.—A t 
has been made of the opening of the 
vi t Ida I d y. 


NEW SMYRNA BEACH, FLA.—Mr. 
and Mrs. E. D, Askew have held open 


house to celebrate the opening of Snow 
White Laundry, 115 Live Oak St. 


GASTONIA, N, C.—Equipment val- 
ued at $40,000 has been added to the 
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OPEN TYPE 
METAL 
WASHER 


with 


a QWIK-OUT 
removable 


horizontal 


partitions 


controller and you get highest wash- 
ing efficiency. 

With Qwik-Out Removable Horizon- 
tal Unloading Partitions, work slides 
off partitions directly into extractor 
basket. No stretching to reach bottom 
of cylinder — no lifting of work. 
Saves time — prevents strain — 
pleases operators. 


Write For Bulletin $-1152 With Complete Details! 
JOBBERS IN ALL PRINCIPAL CITIES 


SUPER LAUNDRY MACHINERY CO. 


A DIVISION OF ST. JOE MACHINES —"Since 1877” 
ST. JOSEPH, MICHIGAN 
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newly relocated Bou’s Laundry and 
Cleaners, 124 S. Oakland St. 


STUART, FLA.— People’s Laundry 
and Dry Cleaners plans to move from 
the Bentel Building to new quarters on 
E. Fourth St., according to James W. 


Pegram. 


PARAGOULD, ARK.—To celebrate 


its recent enlargement and the addition 
of new equipment, Paragould Laundry, 
located on N. Pruett St., held open 
house. 


ORLANDO, FLA.—Clapper’s Laun- 


dry, owned by Mrs. Maude Clapper, was 
recently destroyed by fire. An estimated 


loss of $40,000 was reported. 
STUART, FLA.—Mr. and Mrs. W. 


| Lewis Dempster have purchased the 
| Wash-o-mat laundry from Mr. and Mrs, 
_ Walter G. Berry. The firm is located in 


the Arthur Dehom Building. 


DANIA, FLA.—Riverside Laundry & 
Linen Supply Co. has purchased land in 


| Dania from Arthur Vamvaks and Ernest 
| Limmiatis. 


VENICE, FLA.—C, A. Reiter has sold 


Reiter's Tamiami Laundry on the Trail 


to John W, Candler, 


LURAY, VA.—James C. Davis, gen- 


eral manager of Luray Home Laundry 


| and Dry Cleaning 


y, has an- 


Comp 
nounced plans to rebuild the firm’s plant 


| and offices, recently destroyed by fire. 
_ New equipment will be installed. 


MISSION, TEX.—Mr. and Mrs. E. E. 


| Wheeler announce the opening of 
| Wheeler Laundromat, 1627 Conway. 


NAPA, CALIF.—A new laundry build- 


| ing is planned for Napa State Hospital. 


HOUSTON, TEX.—Six laundries are 


acting as pickup stations in a back-to- 
| school drive for old clothing for children. 


SAN ANTONIO, TEX.—Frank N. Pat- 


ton, co-owner and general manager of 
| San Antonio Laundry and Cleaners, pre- 


| sented William Kaupert with a wrist- 


watch on his 
| routeman with the firm. 


fiftieth anniversary as 


SAN RAFAEL, CALIF.—Antone and 


| Muriel Zunino have sold the Wash-O- 
| Mat on Fourth St. to Laundromatic Co., 


headed by J, F. Blair. This will be the 
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CLEANER CLOTHES MEAN MANY 
MORE SATISFIED CUSTOMERS 


DOW SODIUM ORTHOSILICATE cleaning compound gets 
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those extra-dirty clothes cleaner . . . faster 


You can be sure that your customers will be pleased with 
the work you do for them, if you use Dow Sodium Ortho- 
silicate cleaning compound. Whether you are washing 
greasy, grimy work clothes, rags, linen supplies or any 
unusually dirty fabrics, you will get the same perfect 
results every time. 

Dow Sodium Orthosilicate cleaning compound saves you 
money, for it is the most effective soap builder you can 


buy. It stretches your soap dollar in addition to doing a 
more thorough washing job. 


The high acid capacity of Dow Sodium Orthosilicate means 
that only small amounts are necessary to insure a fully 


you can depend on DOW CHEMICALS 


active soap solution during the entire sudsing cycle. Being 
a silicate, it is more effective than other alkaline com- 


pounds in suspending insoluble material and preventing 
redeposition. Dow Sodium Orthosilicate may be used 
alone on the break to remove the heavy soil before the 
soap solution is added, 


By taking advantage of this excellent heavy-duty cleaner 
you keep your customers fully satisfied and you keep 
your washing costs down, Get the complete story on 
Dow Sodium Orthosilicate cleaning compound. Call your 
nearest Dow sales office or write Midland for the name 
and address of your local distributor. THE DOW CHEMICAL 
Midland, Michigan. 
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sixth unit in the Laundromatic chain of 
automatic laundries. 


BEAUMONT, TEX.—Richard W. Cof- 
fin, Jr., has joined the Texas Laundry 


Company, of which his father is presi- 


dent. 


BIG BEAR LAKE, CALIF.—Notice 
of intention to sell Self Service Laundry 
has been filed by Aileen Neubrand. Mary 


Dowd will be the new owner. 


SNYDER, TEX.—Mr. and Mrs. E. H. 


Henderson have added new equipment 


to City Washateria, 2703 Ave, Q. 
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SOUTH GATE, CALIF.—Tuan and 


Arleen Christiansen have opened Holly- 


dale Launderette at 12023 Garfield Ave. 
EASTLAND, TEX.—A. B. Jacobs an- 


nounces the opening of White Star 
Laundry, 


GRIDLEY, CALIF.—Gridley Steam 


Laundry has been sold by J. B. Laffitte 
to Mr. and Mrs, John McDermott. 


TEXAS CITY, TEX.—Frederick FE. 


Decker, Mrs. Kathryan Jones and Mrs. 


Irene Borden plan to open Decker’s One 


Stop Laundry, 


JOURNAL 


STARCH 2 OF § * 
wirnour cosy! 


Save! Switch to CAMEO? sx 


non-cougealing starch exclusive with Staley! 
Leading laundries everywhere are taking advantage of worth- 


while starchroom savings made with CAMEO. Compared with 
the cost of using an 8-oz. starch, you can starch 2 out of 5 
shirts without cost by using CAMEO. Fine grained, highly refined 
CAMEO starch always cooks smooth, lump-free. It penetrates 
smoothly, thoroughly. CAMEO gives pliability and perfect body 
that keeps customers pleased. CAMEO is always ready for in- 
stant use. No reheating, no lost time cleaning up congealed 
lots, no waste! Try a drum and discover for yourself the profit- 
able advantages of doing top grade starchwork with cCAMEO— 
the pure corn starch that delivers consistently better starchwork. 

“Based on the use of 5-o0z. Cameo Starch 

as compared with an 8-oz. starch. 


“Stoley is one of the largest producers 
of loundry sterches in the world” 


STALEY 


laundry Starches 
—for the Finest Finish! 


A. E. STALEY MFG. CO., Decatur, Illinois 
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NORTH HOLLYWOOD, CALIF.— 
Donald E. Cunningham plans to sell Self 
Service Laundromat in Valley Village, 
12140 Magnolia Blvd., to Mr. and Mrs. 
W. Sardo, 


SPRINGERVILLE, ARIZ.—Fred Pur- 
vis plans to open a new laundry here. 


NEEDLES, CALIF.—Robert N. and 
Alice G. McCutchen have sold_ the 


Needles Laundry to William L. and 
Ruth C. Miller. 


GUNTER, TEX.—Fire of undeter- 
mined origin destroyed the Ervin D. 


Pistole laundry. Loss was estimated at 
$8,000. 


WHITTIER, CALIF.—Whittier Laun- 
dry and Fashion Cleaners has opened a 
new drycleaning plant at 15900 E. Whit- 
tier Blvd, A new Whittier Laundry 


building on Washington Blvd. is also 
nearing completion. 


PILOT POINT, TEX.—Mr. and Mrs. 
C. O. Batterton have purchased the 
Vaughan Laundry from Mr. and Mrs. 
Varnie Vaughan, They plan to add new 
equipment and change the name of the 
establishment to Snow White Laundry. 


LAS VEGAS, NEV.—Mr. and Mrs. 
Al Piehl have opened Five Points 
Laundromat at 1627 N. Main St., North 


Las Vegas. 
SAN LUIS OBISPO, CALIF.—W. M. 


Zeller ok 
rey Self-Service 1439 Monte- 
rey St. The plant is completely equipped 
with new machinery. 


CALIF.—Jack 


Hughes, owner of Hughes Automatic 


Laundry, 952 Main St., has added new 
equipment to his establishment. 


DALLAS, TEX.—Otto Herold, chair- 


man of the board, has announced a cele- 
bration in honor of the sixtieth anni- 
versary of Oriental Laundry Company. 


HAYWARD, CALIF.— Al Toth is 


opening Toth’s Launderette in Lorenzo 
Manor shopping center. 


GLENDALE, ARIZ.—Mr. and Mrs. 


Elwyn Page have purchased the Help 


Ur Self Laundry, 11 N, Fourth St, from 
| William Handwork. 


| 
EL SEGUNDO, 
| 


WICHITA FALLS, TEX. — Pond’s 
Washette, a drive-in laundry service, 
has been opened by R. K. Pond and 
Ralph Pond, Jr., at 1911 Ninth, 


APACHE, OKLA.—Melvin Seymour 
| has purchased the C & C Laundry from 
| Jim Cain. 


STOCKTON, KANS.—Stockton Laun- 


dry and Dry Cleaners announces the 
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pioneer and pilgrim nets 


imitated but never equalled ! 


PIONEER Nylon Nets, made from the finest Du Pont 2x2, 260 denier, 


high tenacity filament nylon have stood every laboratory and field- 


research test we have ever devised. This unfailing success, plus the 
steadfast loyalty of PIONEER users, tells more effectively than any 


words we could write...how much pride we take in saying 


” 
“PIONEER NETS ARE MADE AND GUARANTEED BY BENWALL. 


PILGRIM Woven open-mesh Nylon Nets, designed especially for fast, 


easy pinning, long wear, and maximum delergency use, have con- 
stantly led the field wherever and whenever operators wanted the 


finest open-mesh net that modern science could devise. That PILGRIMS 
have satisfied these operators is amply shown by their repeated 
orders. That we will continue to develop nets of ever-finer quality 


is also shown by every BENWALL product a}) through the years. 


NAT FORMAN, PRESIDENT 


BENWALL MANUFACTURING CO., INC. - 2859 ATLANTIC AVENUE, BROOKLYN 7, N. Y. 
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purchase of new finishing equipment for 
its drycleaning department. 


POTEAU, OKLA.—Announcement has 


been made by S. H. Lloyd of the sale of 
the Poteau Steam Laundry and Linen 


Service to Neville M. Brehm. 


MULTNOMAH, ORE.—Mr. and Mrs. 
Ernie Newton have opened Westing- 


house Laundromat. For the past two 
years they operated Gardner's Self- 


Service Laundry, Hillsboro, 
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SPOKANE, WASH.—Crystal Laundry 
and Dry Cleaners has opened in the 


Riveridge center. 


KLAMATH FALLS. ORE.—The sale 
of Men’s Hand Laundry to Mr, and Mrs. 
Ed Isensee has been announced by Russ 
Marshall. 


RICHLAND, WASH.—John A, Clynch 


and Raymond F. Cobley have opened 
a new self-service laundry at 1317 


George Washington Way. Mr. Cobley 


will manage the operation. 


BREWSTER, WASH.—Mr. and Mrs. 
S. L. Decker are remodeling the former 
bank building here and plan to install 
a self-service laundry. 


ABERDEEN, S. D.—Lee Johnson has 


announced that Tom Cowley, his co- 
partner in Tiffany Laundry and Dry 


Cleaning Co, since 1949, has sold his 
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interest to Sam Spier, Jr. Articles of in- 
corporation for the new firm have been 
drawn up under the name of Tiffany 


Laundry and Dry Cleaners, Inc. 


POULSBO, WASH.—Poulsbo Laun- 
dry and Viking Cleaners, owned by Mr. 
and Mrs, Fred King, has opened its 
cleaning service in a new concrete addi- 
tion to the laundry building on Second 


Ave. 


PORTLAND, ORE.—As part of its ex- 
pansion program, a new addition to 
Oregon Laundry & Dry Cleaners, 1415 
S.W. Second Ave., has opened. Added 
space makes possible the purchase of 


more equipment. A feature of the addi- 
tion is a drive-in parking lot. 


PORTLAND, ORE.—Pacific Drive-in 
Laundry at Forest Grove has been sold 


by Howard and Nadine Johnston to Eric 


and Gladys Waldorf, 


Wage Incentive Systems 


Wage incentive systems are used in the laundry in- 
dustry to gain one or more of several useful ends: (1) 
to increase production; (2) to raise quality; (3) to de- 
crease absenteeism; (4) to reduce employee turnover, 
and (5) for many minor reasons, The first reason, in- 
crease of production, is at this time the major goa) of 
wage incentives. 


For production increase, wage incentives are usually 
in the form of a piece-work bonus, paid over-and-above 
the hourly rate, for production beyond an established 
standard. There are three different ways in which to 
figure the bonus—on a straight line payment of so much 
per piece over the standard, on a percentage of the 
hourly wage based on the increase over the standard, 
and on a sliding scale upwards giving a greater wage 
increase as production increases. Examples of these 
might be based on a two-girl shirt unit as follows: if 
the standard base is set at 18 shirts per operator hour, 
a penny-a-shirt bonus might be paid for production 
over the base (straight line money payment), or two 
percent of the hourly rate might be paid (straight line 
percentage), or if 25 shirts are produced, 1%, of the 
base hourly rate might be paid—about a 39 percent 
increase in wages equa))ing a 39 percent increase in 
production. Lastly, a sliding bonus, either in cents or 
percentage, may be arranged so that, say, girls get one 
cent additional for increases in production up to 20 
shirts per hour, one-and-one-half cents for increases 
from 20 to 23 per hour, and two cents for increases 
above 28 shirts per hour, 


To establish bonuses: Theoretically, bonus payments 
should be based on the desired cost per article. Suppose 
you want a cost of $3.50 per hundred shirts finished. 
With the current hourly rate of 75 cents and a current 
production of 18 shirts per hour, your cost per 100 
shirts is $4.17. If you figure that vou could logically 
expect to get 25 shirts per hour from your equipment 
and you shou)d get it for $3.50 per 10D, vou could pay 
8714 cents per hour to the girls and come out right. The 


124% cents increase in pay then equals an increase of 
seven shirts, or on a straight line, a bonus of 1.785 cents 
per shirt, On a rising curve this could be one. cent per 
shirt for the increase to 21, then two cents per shirt for 
22 to 24, and three cents from there on, 

_ Information required to figure any incentive system 
is (a) hours actually worked, (b) total pay, and (c) 
number of pieces produced. On the shirt lines it is cus- 
tomary to call a shirt a shirt in figuring bonus plans; 
that is, any shirt that goes over the unit is one piece 
whether it is a forma] dress shirt, a sport shirt or an 
ordinary shirt. On the flatwork ironer, bonuses are cus- 
tomarily figured by considering the crew of shake table 
and jroner as one unit. Piece count is multiplied by 
various factors to arrive at a standard piece count. 
(The old towel basis count is still the most widely used. 
Under this a sheet equals six towels, ete.) In marking 
and distributing rooms, the count is generally taken 
from the lists in the office and are actual pieces. On the 
press lines and hand ironing a standard count is used 
which gives 15 points for a dress, ete. 


Wage incentives for quality control generally are 
based on a system of grading work, or by keeping a 
record of rejects, go-backs, claims, ete. Such a system 
is usually very complieated for the benefits received. 
Actua)ly, production usually increases qua)- 
ity, at least up to a logical point. 


Wage incentives to decrease absenteeism are gener- 


ally based on the full week, sueh as a dollar additional 
being paid the employee each week that she has been on 


the job every day. 


Wage incentives to reduce employee turnover are 
often figured annually in the form of a Christmas bonus 
based on number of years worked. Also, there are 
weekly bonuses generally added to the base pay for 
employees who have been with the company a long 
time, or who have proved Joya), ete. (Courtesy of Cali- 
fornia Laundryowners Association.) 


— 
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/. there's been a lot of news in the papers lately, and a lot of loose talk in the form of 
over-the-fence housewife gossip that laundries just can’t properly wash and i 


PROSPERITY” has kept pace with the 
Sport Shirt Trend... and offers the 


information and equip 
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General view of “‘laundriette’’ from the sales counter 


By giving them what they want Roger Arnaud discovers 


How To Upsrade Customers 


from “attended service” to finished laundry and drycleaning 


By JAMES A. BARNES 


WHEN ROGER ARNAUD added a drive-in to his 
Martinez Laundry in Martinez, California, and included 
what he calls a “laundriette,” he figured this way: 

His call office was at the wrong end of his plant so 
far as traffic flow and parking space were concerned. 
He wanted one with drive-in facilities at the busy inter- 
section separated from the other end of his plant by a 
vacant lot, 

There were two self-service laundries in town and 
others planning to move in, Why not give the customer 
what she wants, he reasoned. If she really wants seif- 
service, we'll offer it to her. And if she only thinks she 
does, we'll find that out, too. Then, instead of trying to 
educate her the hard way, we'll go to work on her and 
upgrade her to finished service the easy way while she’s 
in our laundriette. 

There were other compelling reasons for Mr. Arnaud’s 
decision. Some drycleaners in town were offering their 
services at half the price he charged. Also, the slacken- 
ing of employment in government-financed industries 


in and around Martinez threatened to cost. him some of 
his established volume. 

The new operation opened for business in January 
1952. This fall it is averaging around $1,300 weekly in 
finished laundry, drycleaning and laundriette. The cash- 
and-carry business for the first two services alone is 
twice what it was at the old call office. There have been 
weeks when the combined volume at the store has hit 
$1,700. 

The property is at an intersection with driveways 
coming in from both streets. Because he couldn’t buy 
the land, Mr. Arnaud holds it on a long-term lease. The 
brick building cost in the vicinity of $15,000 and runs 
for 60 feet along one street, 30 feet along the other. It 
houses the store and laundriette in one room with laun- 
dry and drycleaning storage in another. 

The new building was originally designed as a sepa- 
rate structure. A 10-by-30-foot alley between it and the 
plant was floored and covered over to join the two build- 
ings. Slickrails run from the drycleaning department, 


A | yy enty-five years ago Mathieson introduced HTH to the laundry 

distry—the first high-test hypochlorite bleach developed for controlled 
laundry bleaching. We extend sincere thanks on this HTH Silver Anniver- 
sary to our Distributors and the many thousands of laundry owners who 
have made HTH Bleach products a tremendous success during these 
twenty-five years. With their continued help we shall strive to maintain 
our leadership in the field of quality laundry bleaches and improved 
bleaching techniques. 


MATHIESON CHEMICAL CORPORATION 


Mathieson Industrial Chemicals Division 
Baltimore 3, Maryland 
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Attractive false window behind sales counter arouses customers’ curi- 
osity, helps sell curtain cleaning 


through this area, directly into the storage room. Laun- 
dry bundles are brought through in small trucks, 

The parking area includes almost 6,000 square feet 
of space. It runs the entire length of the building on 
both sides, extending out 30 feet to the two curbs. 

Productive equipment for the laundriette cost approx- 
imately $10,000 installed. It consists of ten 8-pound 
automatic washers; two 36-by-30-inch gas-fired tum- 
blers; a twin-eylinder gas-fired tumbler, and a 25-pound 
open-end washwheel with semi-automatic controls, ad- 
jacent small extractor and a trough connecting the two. 

From the very outset the laundriette was never really 
a seli-service operation, It was an attended service. 
However, some customers did insist—-and_ still do—on 
loading their own washers. In such cases the manage- 
ment obliges. 

Speed of service runs anywhere from one hour up for 
the laundriette, three days for finished laundry and 
drycleaning. However, most laundriette customers 
drop their bundles off in the morning and call for them 
that evening. Because Saturday and Monday proved 
to be much the busiest days, a unique method for level- 
ing out the weekly volume was devised about a year 
ago. Sheets are ironed free on Tuesday, Wednesday and 
Thursday. 

These sheets are put in nets after washing in the 
laundriette and sent to the flatwork ironer in the plant. 
This service has achieved what the management hoped 
it would and the customers think they are really getting 
something for nothing. However, as Roger points out, 
he’s getting more per sheet on this deal than he is from 
the routes. Here’s why: 

The laundriette prices are 35 cents per machine load 
for washing and another 35 cents for the first tumbler 
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load, (A flat charge of 60 cents for two or more tumbler 
loads.) Four sheets fill a washing machine. Therefore, 
it costs 70 cents to wash and dry these sheets (or 171% 
cents each). On the routes, sheets are finished at a list 
price of 14 cents each. 

There are no extra charges in the laundriette for soap, 
bleach or blue, If the customer brings her work in a 
basket, the attendant will fold it and place it back in 
the basket, Otherwise, she will wrap it in kraft paper 
at no extra charge. 

The store is open from 7:30 a.m. until 6:00 p.m. 
every day but Sunday. A cash discount of 10 percent 
applies on all cash-and-carry finished laundry and dry- 
cleaning accepted there. 

Every opportunity is used to promote “upgrading” 
or to sell the customer on additional services which the 
plant offers. For instance, just behind the sales counter 
there is an attractive false window on the wall. It is 
decorated with a set of curtains and draperies. The 
former are crisp and sparkling white, The colorful flower 
design of the latter is snappy and bright; that is, except 
for the valance (Roger calls it a lambrequin) which is 
dingy-looking and dull. We, like the unsuspecting cus- 
tomer, asked the reason for this noticeable contrast. In 
so doing, we gave the salesgir] the opportunity she was 
waiting for to give us her pitch! 

The curtains and draperies were finished with a sizing 
in the drycleaning department which imparted the 
snappy appearance and gave the colors their extra 
brightness. The valance was not, Nothing like a visual 
sales presentation! The girl said that over half of the 
new customers ask about it, as we did. 

With almost two years experience under his belt, 
here’s how Roger Arnaud feels about his latest venture: 
During the summer months the laundriette runs just 
short of carrying the salaries of the two full-time girls 
and the part-time girl required to operate it, plus the 
rent, cost of utilities and other operating expenses. In 
winter it does that and makes a profit. Over the year it 
averages out to just clearing those combined items. 

However, it is paying off by building up a nice cash- 
and-carry volume for both finished laundry and dry- 
cleaning services, That volume is slowly but surely 
increasing and, like any cash-and-carry business, is 
free from the headaches of route operations, plus collec- 
tion and delivery costs. 

Most important of all, the management is keeping 
the local housewives coming into its place of business 
for some kind of service. It is not letting them stray 
away under the illusion that they ¢an get it done 
cheaper and quicker somewhere else. 

Roger Arnaud doesn’t doubt for a minute that his 
laundriette has brought in new customers. He knows 
he’s getting finished laundry bundles and/or drycleaning 
from his laundriette customers. All in all, he considers 
it a good investment. OO 


New drive-in adjoins original 
laundry building (at left); has 
ample parking space on two 
sides 
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CHICAGe Company 


MARATHON has replaced 8 man- 
ually operated machines with one 
54x96 and two 42x96 Ellis Full 
Automatic Unloading Type Washers 

is setting new records of production and profits. These four Ellis-equipped 35% labor saving 
plants show how modern linen supply companies are improving their eS MERICAN has four 54x96 ous 
operations and reducing overall costs with Ellis Full-Automatic Unloading loading Type Washers. Production 
averages over 820 Ib. per man oper 


Type Washers. All washing supplies are piped directly to the machines ep lnese anh 
from a central supply system. The entire washing cycle is timed and con- CENTRAL is operating 14 Ellis 


trolled pneumatically from a single station on each individual washer. Washers (5 Full-Automatic; and 7 


Air Contrelled, to be converted 

Heavy work is eliminated, and the output per man-hour is greatly in- later), and is obtaining increased 

creased. Write for further details of this modern time-saving equipment. waa 
MOKGAN has replaced 13 older 

machines with two 54x108_ Ellis 

Full-Automatic Unloading Type 

Washers, which average nine S00-Ib 

loads per machine per 8 hour day 


we ELLE RIER CG 


2444 NORTH CRAWFORD AVEN U E 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 
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Detailed sketch shows construction of octagonal as- 
sembly unit. Assembler and tagger work on opposite 
sides of unit, in spaces shown in top view (at left) 
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Rig Speeds Assembly 


By HENRY MOZDZER 


TO SPEED UP the assembly and tagging process 
H. M. Taylor, Jr., of Dutch Laundry, Inc., High Point, 
North Carolina, designed the rotating rig illustrated 
here. 

The assembler and tagger work on opposite sides of 
the unit. When the assembler fills the key bars on her 
side, the leg lock is released and the unit swung around 
so that the tagger can immediately begin her chores. 
Since the empty side is now in front of the assembler 
she can start hanging the next lot. 

The eight-sided unit is slotted, permitting the oper- 
ators to “enter” and be surrounded by work within 
easy reach, The knee-high plywood platform keeps the 
garments off the floor. 

Two 3-inch channel irons welded together in 6-foot 
lengths form the backbone and the entire weight of the 
rig is suspended from it. The arms and legs are also 
made of 3-inch channel iron, while the eight risers and 
the platform frame makes use of 1-inch angle-iron ma- 
terial. 

The bazkbone is welded to what used to be a Ford 
front-wheel spindle. This in turn is welded on top of an 
upright 4-foot length of pipe which measures 4 inches in 
diameter. 

Other features include a_ slide-bolt arrangement 
which, when lowered, keeps the unit from rotating un- 
necessarily, and screw bolts set in the extremities of 
the legs to insure proper leveling. Dutch Laundry has 
two such units. OO 


Assembler is on far side of unit; the taager enters the area in the 
lower right foreground 
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For Better Detergency...Wherever Water is Used 


THE NEW SCIENTIFIC COMPOUND 


THAT SOFTENS AND ACTIVATES 
WATER IN ANY WASHING FORMULA 


For top quality work at minimum cost, in laundering, 


wetcleaning, rug cleaning or dyeing, 


Use Jen-R-8 to 


*** properly condition water for 
maximum detergency 


e+ lower cost—less of this concen- 
trated and active product goes far- 


+++ prevent formation of “lime” ther, produces superior results 


soaps, soap film and odor *e* insure uniformity and efficiency 


in use under varying conditions of 


“graying” —produce high temperature, high alkalinity 


cleaner, softer, brighter work 


Jen-R-8 Liquid — Packed in 
5, 15 and 30 gallon drums. 


Jen-R-8 Beads — Packed in 


() 
) 
() 


+++ reduce tensile strength loss — 
add life to fabrics 


«++ accelerate the removal. of pro- 
tein, iron, blood and grass stains 


e+ obtain effective antichlor action 


* save soap, bleach, nets, water, 
time and labor 


*** permit versatility of application 
—use direct in wheel, in stock solu- 
tion or in soap tank 

+++ simplify operations—easy to use 
with any formula and degree of 
water hardness 

*** maintain maximum plant effi- 
ciency 


25% and 100% containers. 


Try it—Convince Yourself— Order Now from 


Carman offices throughout the country; or from 
Morris & Eckels Co., offices in Alexandria, Atlanta, 
Baltimore, Birmingham, Greensboro, Jacksonville 
& Norfolk, or the E. J. Thomas Co. office, Columbus. 


THE MORRIS & ECKELS CO. 


Summit St., Brooklyn 31, N.Y. 


ATLANTA BALTIMORE BIRMINGHAM BOSTO 
CHICAGO CINCINNATI CLEVELAND DENVER 
FORT WORTH GREENSBORO HOUSTON JACKSONVILLE: 
NORFOLK - OMAHA PHILADELPHIA - PITTSBURGH - ROCHESTI 


MINNEAPOLIS 
TAMPA - TULSA: WASHINGTON: WICHITA 


ST. LOUIS - SAN ANTONIO - 


KANSAS CITY - “MIAMI - 
ROCK ISLAND - 
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The Place of the 


Neighborhood 
Laundry 


In Our Business 


By J. DONALD REISSER 


West Coast District Manager, ALD, Inc. 
Los Angeles, California 


From an address delivered at the 66th 


Annual Convention of the American 
Institute of Laundering, Los Angeles, 
California, October 9-11, 1953 


UNLIKE MARC ANTONY, I come neither to bury 
Caesar nor to praise him. | come rather to ponder the 
question of why the power laundry industry has not 
been interested in a gross of more than a quarter of a 
billion dollars a year that they have let slip from them 
since the war. 

And, if it has not been lost-—why has this newly 
created gross found some other place to go? I would 
like to leave you answering this question, “Why am I 
not in this business?” rather than answ ering the ques- 
tion, “Why should I be in this business?” 

There are more than 12,000 neighborhood laundries 
in the United States today—right this very day in 1953. 

How many farsighted laundrymen in this room would 
have predicted a statement like this in 1945? How many 
of you would have made this prediction when there 
were only 300 of them, or when there were only 6,060 
of them? How many of you have said they will not last? 

And yet there are 12,000 of them grossing over 250 
million dollars annually. And to get into this prediction 
business, I predict that in 1954 there will be another 
1,000 added to this total. 

One obvious question concerning these neighborhood 
laundries has always been a startling one for the people 
in our company. That question is this: How could an 
industry which is so firmly established and so progres- 
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sive in many of its policies and plans allow an oppor- 
tunity such as this to be capitalized upon by people 
without any laundry experience? 

The neighborhood laundry is definitely a part and 
parcel of the laundry business. It can no longer be 
ignored as an insignificant or a temporary splinter 
which has branched off the main trunk like some freak 
growth. 

It did not come from the main trunk. It is an inde- 
pendent, thriving sapling which now stands healthy 
and growing, its roots stretching into every sizable 
community in the United States. 

A report recently indicated that 37 percent as many 
families take all or part of their Siatily bundle to the 
neighborhood automatic laundry as send it to a com- 
mercial laundry. In 65 large cities, more soap is pur- 
chased by small neighborhood laundries than by power 
laundries, 

Outside the laundry field, a very significant develop- 
ment has recently occurred. This involves the price of 
labor. Everybody has participated in a much greater 
income from human endeavor but has been unable to 
pay for the price of labor of others. 

This created self-service in many fields. Even major 
department stores today are seriously converting to 
self-service, It created a philosophy of “do it yourself.” 
Homes are half-built by professionals. The owner fin- 
ishes the job, He feels that he can do it more cheaply 
than if he had it “hired out.’ In many eases it is the 
only way that Mr, and Mrs, America can acquire 
ownership of their home. 

Particularly among veterans, many of whom feel that 
they have lost several years of their life, there is a great 
hurry. They obligate themselves for the material com- 
forts of life, such as automobiles, new homes, television 
sets, ete. And if Mrs. America had not already done so, 
she now finds herself going to work to supplement the 
family income. 

Today there are 18 million women in the United States 
who work and more than 50 pereent of them are married. 
These women follow a daily pattern of activity that is 
completely different from that of their mothers. And, 
of course, In many instances we husbands also follow 
a different routine. 

How has this metamorphosis affected the laundry 
industry? First of all, Mrs. America has fewer hours to 
allot to housewifely chores, She ‘annot be home to re- 
ceive deliveries of milk, bread, groceries or laundry. 

She cannot eliminate the necessity of food or clean 
clothes any more than she can forget to pay the rent or 
make payments on the house. So when she hears that 
she can wash and dry her family bundle in a neighbor- 
hood laundry in an hour, she tries it and she likes it. If 
she has been spending 4 or 5 hours doing this chore with 
her washer, she translates that time saved into other 
necessary jobs or pleasures 

In many cases she was ‘prevented from sending the 
family bundle to the commercial laundry beeause she 
did not like the 2 or 3 days, or possibly even a week, be- 
fore the return of her clothes. In fact, her family ward- 
robe was not sufficient to allow for such a cycle. If she 
ad been sending her family bundle to the commercial 
laundry, she cempared her laundry bills and found a 
saving and she thought she did not have to replace her 
washable wardrobe so often. 

She liked the convenience of taking that bundle out 
whenever it fitted into her busy schedule—perhaps after 
dinner. Particularly when she could fit the entire wash- 
ing task into a planned shopping tour of the new shop- 
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There’s a Westinghouse ¥/ § Compressor 


: to furnish all the dry, 
clean air you need 


HETHER your Operation is large or small, 
Wore got to be able to count on ample 
air to operate all your equipment all the time. 
And you have it when you install a Westing- 
house “YS” Air Compressor—a single-stage, 
low-pressure unit, fitted exactly to laundry 
needs. 

This compressor is equipped with all the 
Westinghouse features that assure dependable, 
day-after-day operation with the least amount 
of attention. Features that include /ow oil 
level protection ... controlled pressure lubri- 


cation ... thermal overload protection. 
Westinghouse “YS” Air Compressors are 
available in five different sizes ranging from 
1¥2 hp to 10, Your Westinghouse Air Com- 
pressor Dealer—listed in the classified section 
of your telephone directory—will help you se- 
lect the model that will give you ample air for 
your present needs and, if you wish, extra 
capacity for air-controlled equipment 
you may install in the future. 


Two Westinghouse accessories 
help keep your air supply dry 


Installation of a Westinghouse Type 
“W” Aftercooler will assure de- 
livery of dry, clean air to your 
presses. This water-cooled After- 
cooler condenses any moisture in 
the air discharge and allows it to be 


removed. 
And a Westinghouse C-1 Auto- 


° matic Drain Valve takes care of the 
problems of condensed moisture 


both from the aftercooler and the 4 a 
tank. There’s no manuai draining 
. no forgetting to drain . . . it’s Stin Ouse la 
completely automatic in operation. 

Include both these accessories 
in your Westinghouse installation. C O M P A N Y 
They'll pay off in reliable, satis- 
factory operation. INDUSTRIAL PRODUCTS DIVISION WILMERDING, PENNSYLVANIA 


Factory Branch: EMERYVILLE, CALIF, Distributors’throughout the United States . . . Consult your 
Classified Directory. Distributed in Canada by: Canadian Westinghouse Co. Ltd., Hamilton, Ontarin. 
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DIAMOND 
ORTHOLATE 


... Will assure you 
better washing results 


No matter how soft your water, hardness is added by the soil in the clothes. 
Then up go your costs for soap and bleach; down goes the quality of the work. 
DIAMOND DETERGENTS The answer is Diamonp Standard Ortholate. A highly efficient combi- 
golonced for the Laundry Industry nation of silicated alkalies plus hardness-controlling agents. It gives you 
Ortholate better, whiter work with less soap, and longer fabric life because less 
Paralate” bleach is needed. 
ne 0 ‘\¢ Standard Ortholate is particularly recommended for heavy soil and high 
metalete ae bicarbonate water conditions. It is readily soluble in hot or cold water; safe 
Almelo & W Compound for white work or fast colors, Its high soil suspending 
SOURS power and free rinsability insure maximum whiteness re- 
inent® — Septo® tention and color contrasts. For full details on Diamonp 
eae 3 Econo” Standard Ortholate and formulas for its use in family laun- 
Double-Duty” dries, linen supply plants, institution laundries. ete., write 
BLUES for the folder Standard Ortholate. Ask also to have a 
Liquid Blue G Diamonp Technical man test your washroom conditions— 
aieestin absolutely free. We are sure he can help in your continuing 
efforts to keep quality up and costs down. Diamonp ALKALI 
Company, 300 Union Commerce Bldg., Cleveland 14, Ohio. 


Metasilicate 
Supersilicate 
Orthosilicate 


Liquid Blue R 
(Red) 


Diamond Washroom Digest is packed with useful 
facts. Ask your Diamond Distributor for free copies, 


DIAMOND 


DIAMOND LAUNDRY DETERGENTS * SOURS ¢ BLUES 


DIAMOND ALKALI COMPANY CLEVELAND 14, OHIO 
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Ilustrated above are two ib, 


Stainless Steel Extractor with Stainless Steel Drain Chute. 


JOURNAL 


Washers are first because 


they 
Porate EVERY desirable feature plus 
‘a rugged construction that means years 
and years of outstanding service! 


\ ies 
4 rx q 
bed 
Le HAMMOND Automatic Washer i Most Profitable Investment ! ee 
When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL a 
a 


58 STARCHROOM 


(Continued from page 54) 
ping center or the supermarket, She could even ask Mr. 
America to go down to the neighborhood laundry, 

Mrs, America was pleased to find out that her hus- 
band did not violently object to this new assignment. 
He got a kick out of running all that equipment. For 
the most part it was automatic and it did not require 
a lot of work. 

But the important thing for us selfishly is that the 
family bundle is being pulled out of the home. A para- 
dox in this situation is that approximately 45 percent 
of the people who patronize the neighborhood laundry 
own some Cype of laundry equipment of their own. 
Laundry equipment manufacturers report the same per- 
centage of sales increase as any other household product 
today. So, regardless of whether she had equipment at 
home, the neighborhood laundry telescoped her task 
into a brief hour. The laundry came out of the home 
and filled the requirements of this new postwar living 
pattern. To put it another way, the neighborhood laun- 
dry is successful because it serves the public and not 
itself. 

Now, what are the fundamental requirements that 
made the neighborhood laundry acceptable to the house- 
wife? First of all, it caters to the demand by staying 
open until 8 or 9 in the evening. 

The neighborhood laundry operator is acutely aware 
of the opportunities created by a tremendous shift and 
growth in population. There are 7,000 more American 
citizens alive today than there were yesterday. That 
statistic will be repeated tomorrow and for every day 
throughout the year. There are three cities the size of 
Boston born in the United States every year. 

In every city, prospective neighborhood laundry oper- 
ators have seen hundreds of homes mushroom out of 
aeres Which formerly were alfalfa fields or orange groves. 
Here in Los Angeles County, for example, 388,884 
dwelling units have been built since July 1948. 

But more important than this, the neighborhood laun- 
dry operator has observed that supermarkets and shop- 
ping centers follow these residential developments. He 
has also observed the reverse where the shopping centers 
were established on what were formerly alfalfa fields 
or orange groves and the communities growing around 
them. 

He has also observed still another and most. signifi- 
cant thing about the supermarket and the shopping 
center, They were new, they were sparkling clean, and 
they were joyously accepted by the American public. 

Since he was not hamstrung by old-fashioned ways 
and since he had no traditional concept of the laundry 
business, he built his neighborhood laundry as closely 
a dupheate of the supermarket and the sparkling clean 
shopping center as he could, In fact, he joined the 
supermarket and the shopping center and became a 
necessary part of the well-rounded development so that 
today shopping-center development people solicit neigh- 
borhood laundries as a necessary part to complete their 
service to the publie. 

Convenience is an all-important watchword of the 
shopping center, Off-street parking facilities must be no 
more than 300 feet from the door... and not a garden 
variety of door, but a big, wide, stainless-steel-and-glass 
model which opens automatically with electronic eye. 
Mrs. America prefers more selectivity, more complete 
services, more opportunity to choose the name brands 
in Which she has confidence, And while Mrs, America is 
cruising around in this supermarket paradise with her 
chrome shopping cart, she knows that her clothes are 
being washed for her at the neighborhood Laundromat 
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around the corner. She thinks she’s a clever housewife 
who manages her time and her dollars wisely. And we 
are not going to dissuade her from her belief. 

So the neighborhood laundry operator selects his 
location near the shopping center because, like his con- 
venient hour schedule, it fitted the convenience of his 
prospective customer. He had off-street parking space. 
He provided complete laundry and fluff-dry service. 
Ironers were available if desirable. Or, as an agency, 
this neighborhood laundry could satisfy the need for 
finished shirts. Rounded out into a one-stop superservice 
center, he offered a drycleaning service. In some ¢ases, 
he even provided carhops. 

He fitted in. Again, I repeat, his place was in tune 
with the supermarket. He didn’t ask his customers to 
come into a factory. He always gives the customer the 
option of self-service. His equipment was selected to 
serve the public and was of the type that his public 
knew. 

He diseovered that many women would not take 
their washables out of their homes unless they were 
washed under certain conditions that were acceptable 
to them. These pre-conditions, or preferences or preju- 
dices, were generally as follows: 

1. Clothes must be laundered in name-brand washers 
which had earned broad acceptance and prestige. They 
must have a gentle washing action which, tradition has 
taught Mrs. America, saves clothes. As you know, an 
AIL special report in 1951 on the survey of the family 
laundry market indicated that 23 percent of the urban 
families are not using commercial laundry service be- 
cause they think “laundry is hard on clothes.” 

2. There must be no commingling of family bundles 
in washing machines or driers. (This condition served 
the Laundromat operator as well as the customer be- 
cause it precluded the need for nets, sorting, ete.) 

3. Clothes must be laundered sparkling clean. In 
addition to efficient automatic washers, the operator 
had to install adequate water heating and softening 
equipment, provide good detergents and other washing 
compounds, and generally police himself in good wash- 
ability techniques. 

4. His place of business must be a clean and pleasant 
neighborhood type of a store where Mrs. America feels 
completely at home. Mrs. America would not be favor- 
ably impressed if she walked into a pile of dirty laundry 
on a floor covered with water and suds. The thought of 
sending her personal garments into a hubbub of heavy, 
noisy machinery, awes and overwhelms her. 

5. The neighborhood laundry operator can also add 
the flavor of his own personality into the business. His 
customers are his neighbors and he shares community 
small talk with them. He knows their names, the names 
of their children, their hobbies and their dispositions. 
He is pleasant and does not encumber them with his 
problems but graciously listens to theirs. 

The neighborhood laundryman tries to make his 
place of business look like anything but a traditional 
laundry room. He wanted it to be a shoppe, with two 
“y's” and an “e.” He wanted a spotless, inviting place 
in which any woman would be proud to be seen. This 
meant flower boxes in the windows, marbleized tile 
floors, colorful walls, chrome-plywood counters and 
handsome displays. It meant a row of gleaming white 
enamelled washers whose pipes and wires were enclosed 
in chrome-trimmed marble-like bulkheads. It meant 
driers encased behind attractive partitions. 

Now what are some of his commercial advantages? 
He is in a very good position to weather an economic 
storm. His fixed overhead costs are not a heavy burden. 
He doesn’t operate a fleet of trucks. His customers solve 
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SAVE 
570—S80—$90 or MORE each week. 


increase production and reduce labor turnover with ‘‘A’’ SPREADER 


Increase efficiency; reduce idle time of feeders and folders. 


This machine enables 
ONE Operator to “spread” and 
deliver to the ironer feeders, more 
sheets per hour, than 3 to 4 hand 
shakers. 


SPREADER 


The SAGER 


This machine is designed for the sin- 
gle ironer plant. For the feeding of 
large flatwork at high speed and in 


larger lots. 


ONE Operator does the work of 2-3 hand shakers; with less effort and higher efficiency. There is NO 
lifting of heavy loads, 80-90 sheets are quickly and easily transported to the ironer feeders on each 


of three RACKS, 


Increased employee efficiency. Idle time at the ironer greatly reduced. Labor turnover reduced. 


: Your SPREADER Operator becomes a machine operator. INSTALLATION quickly and easily 


made. Independent of the flatwork ironer. V_odel “B” can be PLUGGED into the lighting circuit. 


Manufactured by M. A. POCOCK 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


mone , 
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his pickup-and-delivery problem free of charge. He 
doesn’t have an accounts-receivable ledger or a_per- 
petual inventory headache. His total labor cost is likely 
to be only 25 percent to 30 percent of his gross revenue. 
His equipment can be depreciated over a short period 
of time. 

His high net profit margin has been responsible for 
establishing one of the lowest mortality ratios in the 
history of the retail business. Of all the neighborhood 
laundries that my company has established, only eight 
have failed. Two because of illness, four because of 
personality deficiencies and two for all other reasons. 

You can very well say, “I know all these things; I 
know about the supermarkets; I know about self-serv- 
ice; but how do I fit in?” I go back to the obvious 
question, how can an industry which has been so firmly 
established watch the steady growth of this new service 
without doing something about it? We don’t see the 
neighborhood laundry business as a separate distinct 

pe of business. We feel that it is a modernization of 
the power laundry business. 

We realize there is only a limited place in the over-all 
picture for the neighborhood laundry, but it is growing, 
it is necessary, and it should be a part of your program. 
What could be a more ideal combination than a series 
of neighborhood laundries which do that share of the 
family bundle that must be back in tne home within 
the hour, and pick up for the power laundry that which 
it now spends so much to get? 

Laundrymen should not be satisfied with a grand- 
stand view of this evolution which is taking place right 
before them. Complacency is a dangerous frame of 
mind. They should be cognizant of the market oppor- 
tunities which are at their fingertips. This market has 
changed in the last decade and it will continue to 
change. It is a tremendous market which is growing at 
an unprecedented rate. 

We grant that in from 5 to 10 years the neighborhood 
laundry may have changed its complexion, but we also 
warn that the solution of its ultimate destiny is in time 
and development and not the creating of an entirely new 
animal to take its place which, in its pride, the commer- 
cial laundryman ean call his own. 

The decentralization of the power laundry unit, at 
least in part, will be in tune with the decentralization 
of our population. Census Bureau projections had in- 
dicated a population gain from 1940 to 1950 of 8 million. 
The actual gain was 19 million to 151,700,000. In less 
than three years since, we have topped 160 million. But 
this is even more significant: In 1929, 60 percent of the 
Americans lived in big cities or on farms. Today nearly 
60 percent live in suburbs or small towns. A neighbor- 
hood laundry offers the commercial laundry the oppor- 
tunity to be in these suburbs and small towns. 

Over and above the healthy earnings these stores can 
make in their own right, they can serve a double func- 
tion as call offices for the main plant. A ring of these 
satellite neighborhood laundries will flow a healthy 
volume of finished laundry and drycleaning into the 
plant. They can be used as substations for trucks, elimi- 
nating many unnecessary long trips. They can place 
your company name and your specialized services out 
in the growing neighborhoods. 

If you are going to lose laundry customers, why not 
lose them to yourself? And at the same time, increase 
the productivity of your existing equipment and sharpen 
the efficiency of your present personnel. Join the super- 
market and the shopping center. 

What are some of the statistical factors concerning 
the neighborhood laundry? 
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First, let me state that it will require a complete re- 
orientation of cost components on your part when you 
plan the neighborhood laundry. None of the costs that 
you are accustomed to will necessarily hold. The aver- 
age operating profit before federal income taxes for 
laundering plants by your own figures shows 4.27 per- 
cent, laundering and drycleaning plants 4.53 percent, 
all plants 4.49 percent and the more profitable plants 
11.45 percent. This, of course, is with executive salaries 
and you gentlemen know the component for executive 
salaries. Net profits before taxes for neighborhood 
laundries range from 25 percent to 50 percent. 

In your re-orientation it should be remembered that 
the neighborhood laundry is a bundle-customer vol- 
ume and not a tonnage-plant volume. It must also be 
remembered that we are talking about a shoppe with 
two “p’s” and not a large factory. Therefore, any com- 
parison of tonnage and profit would be completely 
unrealistic. 

Let me demonstrate. In our negotiations for the first 
installation of a neighborhood laundry right in a super- 
market, owned by the supermarket, the question imme- 
diately came up, what is your gross volume per foot? 
This comparison was completely unrealistic. Therefore, 
we countered with an estimated dollar profit per square 
foot and we found that for the supermarket return, in 
its food and other departments, the most generous 
figure that could be given to us was $1.50 of profit per 
square foot, whereas the neighborhood laundry re- 
turned $4.75 per square foot. 

The average investment, equipment and leasehold im- 
provement for a neighborhood laundry is approximately 
$15,000. The average square footage per store is between 
1,200 and 1,500 square feet. Of this, approximately 200 
square feet is for utility space and 1,000 square feet for 
the store proper. Rental averages from $150 to $200 for 
the average 20-unit. store using single 9-pound load 
machines, as we do in our installations. This approxi- 
mates $10 a machine for rental. In laundries of greater 
size the rental per machine comes down to about $7.50 
per machine. Generally, then, the neighborhood laundry 
has relatively small space and low rent. 

The accustomed return in relation to investment is 
from 30 percent to 50 percent per year. There are a num- 
ber of cases where the return was 100 percent. In some 
cases this includes the owner’s salary and in others it 
does not. 

We have now seen the first neighborhood laundries 
installed by commercial laundrymen. They will tell you 
that, like most phases of business, there are wrinkles to 
be ironed out, there are new things to learn, but they 
will more than pay for themselves as an independent 
operation. 

It is our firm belief that the basis of a successful 
neighborhood laundry is self-service. The option to self- 
service must always be there for the customer, regard- 
less of the fact that the greatest share of the laundry 
might be done as we term a “quick service” with the 
clothes being handled by the attendants at the store. 
It has been our observation that when the option of 
self-service is withdrawn vou then do not have the 
neighborhood laundry that we know today. It becomes 
something entirely different and I presume with an en- 
tirely different set of problems. 

If we have but stimulated vour thinking in our rather 
halting way, we feel that we have succeeded. In many 
ways we are still neophytes in our own trade. We are 
certain that vour well-seasoned experience can help us 
do a better job of providing the finest family laundry 
service for Mr. and Mrs. America of all time. OO 
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Sensational, new soap 


builder, for use 


with Carbose CR in 


cold-water rinsing! 


NEW K-5 


High alkalinity — gives faster washing action 
— neutralizes body acid — loosens and emul- 
@ Makes cold-water rinsing practical — saves hot sifies heavy soil — “pulls” heavy stains. 

water — reduces fuel costs. 


CARBOSE CR 


@ Improves whiteness retention. * 


@ High solubility — can be used dry or in solution 
es Reserv es hot water for break and suds, thereby — goes to work faster. 
improving soil and stain removal. 


‘ @ High rinsability — rinses easily and completely 
@ Eases boiler load — leaves more steam for heat 
ing flatwork ironers and presses — generally 
eliminates “rolling” on flatwork ironers. @ High soap activation— makes soap work 
harder — requires less soap for suds, 


@ Gives longer linen life. 


@ Provides powerful dispersing action for grease @ High-quality performance — leaves no build-up 
and oil in industrial classifications. on fabrics — gives faster, more complete. soil 
removal — encourages use of short washing 


@ Prevents redeposition of soil and “dead soap.” formulas. 


Ask your jobber for the economy twins — Carbose* CR and K-5. Wyandotte 


a Chemicals Corporation, Wyandotte, Michigan, Also Los Angeles 12, Calif. 
U.S. Vat, Off 


yandotte CHEMICALS 


Helpful service representatives in 138 cities in the United States and Canada. 


Largest manufacturers of specialized cleaning products for business and industry 
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COUPONS 


Premium display shelves and circular-bin stand attract interest of customers 


Cleaning Premiums Boost 
Laundry. Too 


Coupon collectors increase drycleaning 
volume 40 percent, laundry 25 percent 


By ART STREICH 


ONLY DRYCLEANING CUSTOMERS ean partici- 
pate in a premium plan installed about nine months ago 
by Mother’s Friend Laundry of St. Paul, Minnesota. 
While the coupons are distributed only with cash-and- 
carry cleaning orders, and none are given-for laundry 
work, the company has realized a 25 percent increase in 
laundry volume over last year. The drycleaning volume 
itself has jumped 40 percent. 

According to Ed Maurer, owner of the drive-in plant, 
it’s not quite as simple as just giving away a few sets 
of dishes and promptly pulling in a 25 percent increase. 
The plan takes a lot of figuring. 

However, Mr. Maurer concludes, he has never been 
able to buy more goodwill at such small expense, And 


he’s tried all sorts of promotion, including direct mail, 
free shoeshines by machines, free coffee and doughnuts 
in the winter, coupons in the local paper, and even 
drawings for home appliances. 

Almost a whole year before he started his own pre- 
mium plan, Mr. Maurer noticed the popularity of the 
premiums given by loeal auto service stations. Finally 
he began talking with the attendants and the managers 
of the stations. They seemed satisfied with the results, 
so he subscribed to a trade journal in the premium field 
and studied it for many months before deciding to try 
gifts. They were new, they were different, he reasoned, 
and apparently successful for others. 

Mr, Maurer wanted to push eash-and-carry dry- 
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YST 
OPERATION— 


Model A—c 
Model 20 Ibs. 
apacity 30 id = $1095 

$1195 


Mode! C-—¢ 
Ibs. 

$ 1 895 
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ROLLER BEARING EQUIPPED 
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6 VALUABLE ITEMS | 


FREE 


Larger orders mean more convenience, more efficiency, more economy. 
To show ovr appreciation, you con have any one of these 6 items FREE 


Your choice, Earn as many premivms as you wish. One with each dry 
cleaning order of $5.00 or more. This offer expires December 31:1. 4 


CASH AND = MOTHER’S FRIEND LAUNDRY 
CanRy ONLY 740 East Seventh Strest 


4 


Printed ads like the above are stapled on to drycleaning bags to pro- 


mote the premiums 


cleaning most of all, for two reasons: First, the profit 
margin was much greater than on laundry. Secondly, 
he has only half as many routemen out today as there 
were three years ago yet over-all business volume is as 
high or higher now. He decided, therefore, that dry- 
cleaning orders alone would make the cash-and-carry 
(mostly drive-in) customer eligible for premiums. 

Then a point system was established (currently one 
point for each dollar in trade) and advertising coupons 
with one- and five-point values were printed on safety 
paper, similar to that used for checks, 
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This coupon will be exchanged for 
merchandise on display at our 
office. 


Mothers Friend 
Drive-in Cleaners 
Fitty points 7TH ST. - SAINT PAUL For ash and 


Ly t office dry clean- 
—_ GOOD UNTIL 12-1-54 ing orders only. 


This coupon will be exchanged for 
merchandise on display at our 


office. 
Mothers Friend 
Drive-in Cleaners 


740 E. 7TH ST. - SAINT PAUL 
GOOD UNTIL 19.1-54 


Fifty points or 
more redeem- 
able at office 


for tc each. 


For cash and 


carry dry 
ing orders only. 


Advertising coupons; at top, good for one point, at bottom, good for 
five points 


The next big item was to buy the actual premiums. 
By attending a premium show running in Chicago at 
the time, Mr. Maurer managed to buy some merchan- 
dise direct from the manufacturer and more through 
jobber salesmen. Between the shows, he finds his best 
source in the ads of the trade journal. 

A point value for the items was figured by allotting 
one point for every 2 to 24% cents spent when buying 
the premiums at wholesale prices. Then the gifts were 
effectively displayed on shelves and bins located near 
the door where the drop-in customer could see them. 
A spotlight from above keeps the selection “out of the 
shade.” 

Higher priced items are kept in a glass case. A cou- 
pon-plus-ceash arrangement moves these faster. 

(Continued on page 68) 


Front view of Mother's Friend Drive-In Laundry 
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NOW-to give your plant more capacity for profit . . . 


Merican.martiN MODELGO 


AMERICAN-MARTIN Model 60 Deluxe Fully Automatic Transfer Unit for use with 


Individual c Pp 


Perchlorethylene solvent. 


(a) Model 60-D 2-pocket 


Automatic Washer-Extractor, (b) Model 50-PT PercSaver Tumbler, (c) Model 60-FS 
Powderless Filter-Still. (d) Model 26-STA Automatic Strip Still-Tank. 


cleans—extracts—dries—deodorizes 200 Ibs. per hour! 


Now is the time to replace your small drycleaning unit 
with an American-Martin Model 60 — boost your plant's 


capacity for business and profit! Model 60 can be installed 
on any substantial floor without bolting; takes a little 


space, uses Perchlorethylene solvent to eliminate fire- 
hazard, operates automatically, A two-pocket cylinder 


You can depend on this man 


He's your American Representative, well-trained 
in all phases of dry cleaning operation. As he 
represents the World’s Most Complete Line of 
Dry Cleaning and Laundry Equipment, you can 
rely on his unbiased advice in your selection of 
equipment that’s just right for you. 

Your American Representative can help you 
solve your production problems because he pro- 
vides you with American's many years of ex- 
perience in planning and equipping dry cleaning 
plants. Contact American for his specialized 
assistance at any time...without obligation, 
of course, 


World's Largest, Most Complete 
Line of Dry Cleaning and 
Laundry Equipment 


AMERICAN 


CLEANERS EQUIPMENT CO. 


Cincinnati 12, Ohio 


Division of the American 
laundry Machinery Co 


with loading capacity of 25 Ibs. per pocket provides total 


load capacity of 50 Ibs. Pockets are 40” in diameter with 


the deep drop that gives good, thorough cleaning. The 
cleaning operation is adjustable for normal production of 


four loads per hour—200 Ibs. Many plants turn out over 
200 Ibs. per hour! 


Compare! Feature for Feature Model 60 gives you more! 


Automatic! Cleaning, rinsing, draining, extracting—even notifying 
operator that load is ready to be dried—are done automatically, 
Saves labor, assures uniform quality work. 

Self-Cleaning, Powderless Filtration! Eliminates costly filter aids, 
No powders to absorb solvent. No filter sludge to clean out. Saves 
solvent, eliminates backwashing, scraping of plates, other time- 
taking tasks. 

Strip Distillation! Exclusive steam stripping reclaims solvent from 
Filter-Still residue—actually recovers approximately 50% of solvent 
usually discarded with filter sludge. 

Patented Vibration Control! Model 60 does not require special bolt- 
ing, floor or foundation. 

Attractive Design and Finish! Entire unit can be installed in front 
of plant where customers con see cleaning operation, 


Mall coupon now! 


t Co. 


American Cl s Equip 
Cincinnati 12, Ohio 


[ Please send American-Martin Model 60 Transfer Unit literature. 
(© Please have AMERICAN Representative call. 


ALM-43 


Address 


City & State___ 
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BUSINESS EXECUTIVES! 


CHECK THESE QUESTIONS 
If you can answer “yes” to most of them, America’s blood bank needs more blood, now. Be a regular depositor and know 


you—and your company—are doing a needed 
job for the National Blood Program. that your dividend is saving a life of some American—somewhere. 


It may be a soldier shot down in battle, suffering from shock. Or someone 


OFF TO MAKE BLOOD DONATIONS? 
i here at home, sick and in dire need of new blood to restore life. A mother in 
NITION TO DONORS? childbirth, or a child in an accident. 


DO YOU HAVE A BLOOD DONOR HONOR 4 
America must give. America is you. Won't you call your Red Cross, Armed 


ROLL IN YOUR COMPANY? 
HAVE YOU ARRANGED TO HAVE A BLOOD- Forces or Community Blood Donor Center right now, for an appointment? 


MOBILE MAKE REGULAR VISITS? 


HAS YOUR MANAGEMENT ENDORSED THE 
LOCAL BLOOD DONOR PROGRAM? 


HAVE YOU INFORMED EMPLOYEES OF YOUR 
COMPANY'S PLAN OF CO-OPERATION? 


WAS THIS INFORMATION GIVEN THROUGH 
PLAN BULLETIN OR HOUSE MAGAZINE? 


HAVE YOU CONDUCTED A DONOR PLEDGE 
CAMPAIGN IN YOUR COMPANY? 


HAVE YOU SET UP A LIST OF VOLUNTEERS - i 
SO THAT EFFICIENT PLANS CAN BE MADE : : 
FOR SCHEDULING DONORS? ; 

Remember, as long as a single pint of blood 


may mean the difference between life and 


death for any American . . the need for | .. give he again and again. 


blood is urgent! 


NATIONAL BLOOD PROGRAM \ 
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Problems with silk finishing? 
Trouble with green help? 


You'll find all the answers in the 


Here's what you get 


in the MANUAL 


> Sleeving on Puff Irons 
> More Sleeving Operations on Puff Irons 
> Finishing Collars and Dress Tops on Puff 


Irons 


Finishing Complete Top of Garment on 
Puffers—Use of Water Spray Gun and 
Bag Sleever 


Steam-Air Finishing of Silks 


> Finishing Skirts of Soft Materials on Fin- 
ishing Board or Offset Press 


Touch-up With Hand Iron; Finishing 
Hard-finish Fabrics on Offset Press 


> Finishing Skirts, Suit Skirts and Petticoats 


Finishing on Press Machines—Sleever, 
Mushroom, Utility and Hot-head 


Reshaping Wetcleans 

Hand Finishing 

> Finishing Pleats 

Finishing and Reshaping Knitted Gar- 


ments 


NOW—in answer to countless requests 
from subscribers—reprinted in permanent 
booklet form—complete with detailed, 
how-to-do-it photographs. 

Price $1.00 


-Manual tor 
TRAINING 
SILK FINISHERS 


BY LAURA HERRMANN PORTERFIELD 


A complete textbook 
on silk finishing— 
step-by-step instructions 
for training new help or 
retraining present opera- 
tors in every phase of silk 
finishing, using all types 
of equipment 


Reprinted from the NATIONAL 
CLEANER &% DYER series by a 
leading expert—known through- 
out the drycleaning industry as a 
former instructor at the National 
Institute of Drycleaning, demon- 
strator for equipment manufac- 
turers and plant consultant in silk 
finishing 


THE NATIONAL CLEANER & DYER 


304 East 45th Street 
New York 17, N. Y. 


Gentlemen: CHECK MONEY ORDER 


Please send me my copy (postage paid) of the MAN- 
UAL for TRAINING SILK FINISHERS by Laura Herrmann 
Porterfield. 


Name__ 
Address 
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SAVE THESE VALUABLE COUPONS 
ES ADVERTISING COUPON FES 


This coupon will be 
— on display at 


Mothers Friend 
Drive-in Cleaners 
740 E. 7TH ST SAINT PAUL ~ eosh ond 


ing orders only 


costs nothing extra to have your 
thes, fish ished with the STA-NU Pro- 


— PLUS — 

Premium Coupons are re-deemable for 
such items as: 


Libby Glassware — Kleenex — Soaps — 
Coasters — Steak Knives — Anchor- 
Hocking Glassware, and many other 
valuable premiums for the Home. 


farge direct-mail pieces are 
used with introductory coupons 


740 E. Seventh St. 


(Continued from page 64) 

Pilfering is practically nonexistent even though the 
customer is often left alone while the clerk looks for 
the dryeleaning order. 

Distributing premiums only a short while, Ed Maurer 
is already wondering how he did without them. The 
teady customers are even coming back oftener. 

Men like ’em, too 

One elderly lady was obviously disturbed when she 
found out Mother’s Friend was giving advertising cou- 
pons and her husband had never bothered to save them. 
A week later she came back with another dress to be 
cleaned and confided that when she asked her husband 
about the coupons, he confessed that he had been “hold- 
ing out on her” and was saving them himself for a 
screwdriver set! 

The choice of that “found out” husband is not unlike 
that of most of the other men, who favor tool sets, 
razor blades, soap and retraetable ball-point pens. The 
women seem to rule the choice usually, however, and 
Mother's Friend makes sure they have plenty to choose 
from, including: glassware, china, coasters, decorated 
glasses, screwdriver sets, cleansing tissues, soaps, steak 
knives. decanter sets, aluminum ware, flower seeds, 
pienic sets, shears, razor blades, polishing cloths, paper 
napkins, aluminum foil, bowl-cover sets, shoe polish 
and laces, pot cleaners, combs, washeloths, utility jars, 
pot holders, sewing sets, pencils and tablets. Before holi- 
days special gifts befitting the occasion are made avail- 
able. 

Recently a “lav-by” plan was started. A customer 
may, for example, choose a particular set of dishes or 
any higher-priced item then available. A clerk will wrap 
the choice, mark the ecustomer’s name on the outside, 
and hold it for a payment of approximately 10 percent 
of the total points. As the customer acquires more 
points, they are applied on the “aceount” until it is 
paid. The thought behind this plan, of course, is to 


encourage the customer to return again and again. 

Mr. Maurer is constantly trying to tell ahead of time 
what premiums will be most desired by 
rent choices. 


watching cur- 
This is by no means a foolproof system 


but the close watch at least keeps him from overstocking 
slow movers. One item in particular—a glass imprinted 
with nostalgie copy and artwork about Minnesota— 
moved like a giveaway. He figured one to a family as 
a novelty, then found the women were saving them as 
practical tumbler sets. 

It’s disheartening when you start a program like this, 
with the usual enthusiasm, to find none of the mer- 
chandise moving even though coupons are accepted. 
But. experience has shown that it takes from six to eight 
months before any sizable quantities of coupons are 
redeemed. To date, only 25 percent of the coupons given 
out at Mother’s Friend have been turned in. Other 
premium givers in St. Paul report never redeeming 
over 50 percent. 

Community newspaper ads and direct-mail cards 
with introductory coupons good for one point are used 
to arouse interest at Mother's Friend. The entire adver- 
tising theme has been changed and rebuilt around this 
premium program, 

No other promotion has been as inexpensive to this 
drive-in launderer and cleaner, he reports. Statistic- 
wise one-half of one pereent of drycleaning sales is the 
total cost! Or, as Mr. Maurer expressed it, “It’s new, 
it’s popular and it’s cheap.” OO 


5 Ibs. 


SUGAR Hurry! 

This offer 

FREE 
after 

L_, OF EXTRA Aug. 31, 
Take this card and one order 1953 


of Dry Cleaning amounting to 
$1.40 or more to > 


Friend 


CLEANERS LAUNDERERS 
740 E. 7th St. 


Specially 
for You 


Small direct-mail card used by Mother's Friend to offer sugar giveaway 
with a drycleaning order 


= 
| DRIVE IN 
CLEANERS 
| LOOK FOR THIS SIGN OF QUALITY CLEANING ange 
a-Nu 
STA®NU is 
clearing. 
wardrobe 
for YOU! 
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WHEN YOU US 


A 


department, R-X speedily loosens and dissolves soil—even “old” or 
all-through-the-fabric spots . . . and speeds work to the finishers. 


.. R-X will 


When used “wet” or “dry”... in any concentration . 
not damage fabric, nor “ring”, dull or destroy colors. 


SPOTS AND STAINS 
QUALITY RESULTS 


CUSTOMER 


SATISFACTION 


@ 9 PRODUCTS CO., INC. 
BRENTWOOD, MARYLAND 
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‘Power contro/ 


Pump contro! and 
J low-water cutoff ‘water 
1 Supply 
| 
j 
to | 
receiver 
Pump 
control” | 


FIG. 1. Simple boiler hookup with low-water fuel cutoff in position. Pip- 
ing is short, to give accurate readings. Line is sufficient for blowdown 


Low-Water 


By JOSEPH C. McCABE 


Engineering Editor 


WHEN BOILERS EXPLODE the usual reaction is to 
look for an operating flaw.' But that’s not always the 
cause. Back in January 1952 the National Board of 
Pressure Vessel Inspectors’ Bulletin carried the results 
of a survey entitled “Causes of Accidents to Fire-Tube 
Boilers in Laundries.” The survey laid the blame for 
boiler failures on overheating or burning, 62 percent, 
and on fuel cutoff failure, 38 percent. 


1 How To Prevent Boiler Explosions, STARCHROOM LAUNDRY JOUR- 
NAL, November 1952, 


Four-point program for preventing failures 


Fuel Cutofis 


These results prompted such a flood of failure reports 
that the National Board in a recent bulletin raises two 
questions: (1) Would boilers be safer without a fuel 
cutoff device? (2) Do the records justify safety rulings 
on fuel cutoffs for power boilers such as those adopted 
by many states, municipalities, provinces and insurance 
companies? 

Actually, the ruling requiring installations of fuel 
cutoffs on power boilers came about because of the wide 
acceptance of automatic firing and boilers operating 
with less heating surface and less water storage. All 
automatically fired, high-pressure steam boilers simply 
must have an adequate fuel cutoff to protect them 
against the dangers of low water. 

The devices on the market that do this job are manu- 


Boiler feed line 
7 —— | 

| 

| 

Electric pump----- 
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how to exchange heat 
and save half 
your fuei dollar 
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LIVE STEAM 


p-kc Booster} Heater 


HIGH PRESSURE 
CONDENSATE 


pole waste HEAT 


RECLAIMER 


COLD WATER SUPPLY 


p< equipment can earn its cost many times 
over, save 50% and more of the cost of process 
heating. Exhaust steam from power equipment, 
or condensate or waste hot water from processes 
—can go to work saving you money —at no 
added operating cost. 

When there is a large and constant demand 
for hot process water, p-K’s illustrated hookup 
No. 1 is recommended. This system assures con- 
trol of temperatures, pressures and velocities at 
all plant stations. Substantial increases in produc- 
tion can be made without additional equipment. 

pc reclaimers, storage heaters, condensate 
coolers, booster heaters, etc. are available in 
many standard sizes and types to meet most 
industrial or commercial requirements. 

Learn more about the sure savings available 
to you — write now for complete information. 
Ask for Cat. No. 310. Further information and 
engineering assistance will be gladly provided 
without obligation. 


To 


the Patterson-Kelley Co., inc. 


210 Wilson Ave., East Stroudsburg, Penn. 
101 Park Avenue, New York 17 © Railway Exchange Building, Chicago 4 * 1700 Walnut Street, Philadelphia 3 * 9%6-A Huntington Avenve, Boston 16 © and other principal cities 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


pc hot water supply system — one of num- 
erous variations — for maximum heat recov- 
ery in processes using large quantities of 
hot water. 

Whether your operation is in the textile, 
chemical, laundry, pulp and paper fields, or 
any field where hot water is required, pk 
can recommend the proper recovery system 
for optimum heat balance. 


| 
To 
| 
OOO | 
FROM 
SERVICES 
| 
CONDENSATE COOLER 
TO BORER — 
EXHAUST 
STEAM 
i 
STORAGE HEATER : 
A 
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= WASTE 
SEWER FROM 
MACHINES 
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icholson 
(Traps for Laundries 


This new Nicholson trap 

was designed for laundries, dry 
cleaners and other users of small equip- 
ment. Type D effects the same faster heat- 
up, and the higher and more even temperatures 

which have made Nich- 

olson’s 
thermostatic units 


among the most 


widely adopted traps 


in industry. For 


larger-size 


ironers, presses, 
dryers, water heat- 


ers, space heaters. 
%” to %"; press. 
to 200 Ibs. 


185 Oregon St., 
Wilkes-Barre, Pa. 


TRAPS - VALVES - FLOATS 


factured by reliable companies, are well-engineered and 
should operate satisfactorily. What, then, is the trouble? 

Experience indicates that there are four major stum- 
bling blocks that lead to low-water cutoff failures. They 
are; (1) inadequate range of control; (2) improper 
installation; (3) poor operating practices; (4) 


spotty 
or complete lack of maintenance. 


Inadequate controls 

Certainly you'd expect the average man to know and 
recognize the prime importance of maximum allowable 
operating pressure on a low-water cutoff. Yet many 
completely overlook or fail to check it when they decide 
on a cutoff. The maximum allowable operating pressure 
shows, together with the electrical ratings, on the manu- 
facturer’s nameplate, Yet many inspectors tell us it’s 
not at all unusual to walk into a boiler room and find 
the control has been selected on the basis of boiler 
working pressure rather than on the basis of maximum 
allowable operating or design pressure, 

For some strange reason this shortsightedness occurs 
very frequently in eases where the steam safety valve 
is set for 100 p.s.i. or so but the boiler operates at 35-40 
p.s.i. The controls are those designed and approved for 
50 p.s.i. working pressure on the grounds that the normal 
boiler operating range lies below this point, As long as 
the pressure-limiting devices operate—that is, start and 
stop the firing equipment—the pressure will always stay 
below the 50 p.s.i. level. But if they fail the boiler pres- 
sure can jump rapidly to the steam safety valve setting. 

Under this emergency the low-water cutoff designed 
for 50 p.s.i. service finds itself under double that pres- 
sure when it is most needed. The chances of getting 


LAUN 
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satisfactory low-water protection at this crucial moment 
are mighty slim. 

In much the same way inspectors report electrical 
switches on low-water cutoffs carry loads way above 
rating. Because these switches are safety devices, not 
operating elements, overloads can exist for some time 
without causing breakdowns or false operation of the 
switch, Yet it’s a needless chance to take. 

Here again you'll] find the electrical ratings stamped 
on the manufacturer’s nameplate. If a switch is de- 
signed for a %-hp. motor you’re asking for trouble to 
hook it up to a full 1-hp, motor, 


Installation steps 


Over and above the troubles you can bring on your- 
self by inadequate controls are those you can get from 
a poor installation. Figure 1 shows a simple hookup 
where the controls have been installed properly, 

Often inspectors find the manufacturer has provided 
tapped openings for I-inch connections and the plant 
man has turned around and reduced them for ¥-ineh 
service, True, the control works all right from the start. 
But remember, it’s still new. And if the maker felt 
l-inch connections were correct, then why not follow 
through? Experience proves that the l-inch connections 
provide the proper equalization as well as reduce the 
chances of trouble from sludge build-up. Whatever you 
do, take advantage of the full-size connections the 
equipment Carries. 

Note in the drawing that the safety contro] connects 
directly to the water column, Note also that the connec- 
tions are as short as possible and in full size. 

Next you'll see that the all important equalizing con- 
nections have gone in. The two connections a a 
water column and control reproduce the water line 
it stands within the boiler. Any alteration of this vce 
or inclusion of some favorite gimmick in the connection 
to the water column can upset the position of the water 
line in the column and lead to a false reading in the 
water glass. 

Check through these points when yeu put in a low- 
water cutoff. See that the water-column setting agrees 
with the boiler manufacturer’s recommendations, Next 
check to make sure that the lowest visible part of the 
water glass meets with ASME Boiler Code* require- 
ments. Finally, be certain the piping connections to 


29 W. 


2 Power Boiler Code, 


American Society of Mechanical Engineers, 
39th St., New York 17, N, Y¥. 


FIG. 2. 


Low-water fuel cutoff mounted on a boiler. Note it is as close 
as possible to the water column 
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WATER 


STRIDE AHEAD! 


Two leaders join forces to give you 


A New and Broader Water Conditioning Service 


Yes, two of the great names in water conditioning are 
united: Refinite Sales Co. has joined Elgin Softener 
Corporation, Now it is “Elgin-Refinite, Inc.” , , . and 
this linking of products, experience, men and methods 
truly marks the beginning of a new era for those who 
seek the answer to a water conditioning problem. 
You know these firms. Both have played major roles 
in water conditioning for a long time: Elgin since 
1908; Refinite, since 1916. But now — through the 


ELGIN - REFINITE, INC. 


pooling of the best of all they have learned — each 
has made its greatest gain. 

The Elgin-Refinite man has something new for you 
—something he did not have as an Elgin man or as a 
Refinite man. He has something new in products and 
viewpoint that enable him to give you the most direct, 
effective, economical solution to ANY water condition- 
ing problem, The coupon provides a convenient way 
to ask for the Elgin-Refinite solution to your problems. 


A DIVISION OF ELGIN SOFTENER CORPORATION, ELGIN, ILL. 


ion 


IN CANADA: G. F. STERNE AND SONS, BRANTFORD 


REPRESENTATIVES IN PRINCIPAL CITIES 


products 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


(1) Swimming Pool Equipment. 


(1f you have other needs attach note) 


Hurry Take Your Time 


Send Representative 


Street 


Zone. State 


City. 


Mail to Elgin-Refinite. Inc., 150 North Grove Ave., Elgin, Ill. 
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SEND FACTS ABOUT: Water Softeners; Clarifiers; Filters; 
Deionizers; [] Deaerating Heaters; Chemical Treatment, 


| 
Water Conditioning for: Boilers; Processing; (] Waterworks; 
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| the low- _— cutoff insure a true reproduction of boiler- 
LOW 
eae make no other connections to the water 


side of the water column and low-water cutoff or to the 


AIR | steam side of the water column and the low-water 
cutoff. Now and then you see a small steam-flow line 
tapped into the steam-equalizing line. With such a con- 

eee why you get it with nection you can only get a false reading. It stands to 


reason that any connection to other auxiliaries changes 
Ingersoll-Rand compressors the pressure-drop conditions in the piping, and that 
change carries back to the water glass as well as the 
low-water cutoff. 


Many manufacturers now tie the low-water cutoff 
right into the water column to reduce required piping 
and firmly position the control and water column close 
to the boiler. Once again, however, it pays to check to 
be sure that the two openings for the water column are , 
in use. Consult Paragraph P-322 of the ASME Power 
Boiler Code? for rules covering proper installation. 

Why all the fuss about installation? Suppose the low- 
water cutoff works only as a safety control and is set 
to shut off the automatic firing device if the water level 
in the gauge glass drops to 14 inch of water. If the water 
column is positioned too Jow the firing-equipment shut- 
off may be too late. 

Often the low-water cutoff device does double duty 
and acts as a pump on-off control, too. Then the oper- 
ating point for the pump control duty is set higher than 
the minimum 14-inch point for safety. Actually, the 
safety and pump control features should be planned for 
separate action, In this way the fuel cutoff still serves 
as a final safety backup for pump failure. 


e@ CENTRIFUGAL UNLOADER — Unloads compressor 


whenever machine stops. Prevents burned out 
motors and belts due to starting against load. 


FINNED INTERCOOLER — Efficient cooling pre- Operating practices 

oa valves; fan-type flywheel improves Like almost every boiler auxiliary, the low-water 

cutoff safety feature can fail miserably under poor 


operation. A) that needs to be done is to blow down the 
WATER-COOLED AFTERCOOLER — Available at control at least once a day. This merely involves open- 


extra cost— Removes moisture — Delivers dry air to ing the lowest valve (Fig. 2) and letting water blow 
your machines. 
through for a minute or so. This removes any loose 
sediment that has accumulated in the equalizer con- 


CONSTANT SPEED CONTROL on units up to 
and including 5 hp; FREE AIR UNLOADER 
CONTROL on 714, 10 and 15 hp units. 


AIR-COOLED CYLINDERS AND HEADS — No 
water piping necessary. No clogged water passages. 
No water leaks. Efficient cooling. Deep cooling fins. 


& FILTER AND MUFFLER — Noiseless and efficient. 
Easily cleaned, Increases compressor life by thor- 


oughly cleaning air entering unit. 


Air-Cooled types from % to 15 hp for regular 
service. | 
Larger units of the water-cooled type are also 

available from 71/2 to 100 hp for continuous full 


load service. 


See your I-R Laundry Equipment Supplier. For 


more details write for Bulletin 1007-B 


(*Low cost based on minimum maintenance expense and high 
operating efficiency.) 928-3 


| Ing ersoll- Rand 


11 BROADWAY, NEW YORK 4, N. Y. 
FIG. 3, Cutaway view of low-water fuel cutoff shows bottom blow- 
d 


lown valve that lets you keep unit clear, free of clogged-up scale 
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nections or the float bowl. As a matter of fact, most 
manufacturers recommend a blowdown on their name- 
plates. | 

Frequently boiler inspectors report that the adjust- | 
ments on the cutoff have been tampered with to change | 
operating levels beyond the recommended limits. You | 
can get them so far out of adjustment that the cutoff 
can’t operate. 

A periodic check of the cutoff under operating con- 
ditions can show up this trouble. You can check easily 
enough by valving off the feedwater supply under a 


minimum boiler )oad. Then )et the water )eve) drop to = 


the cutoff position by normal evaporation of steam in 
the boiler. You’) find it smart operation to do this about 
once a month. Should the cutoff fail to respond you | 
have time to take corrective steps. This operating check | 
reveals not only improper adjustments but unusual 


solid accumulations, even faulty operation of relays. 
Once you do uncover a faulty low-water cutoff, 


sure you report it immediately. Notify all boiler- | 


attendants so that no one will "rely upon the cutoff as a 
safety device until you're sure it’s working properly, 

While we’re on the subject of operating shortcomings, 
inspectors report that operators frequently put in man- 
ual controls for their own convenience. The manual | 
device lets the operator keep the burner running for | 
purposes of his own even when the cutoff is continually 
calling for turnoff. This is simply not good operating 
practice and you should rip out any such wiring you | 
come across, 


Maintenance 


High on the list of essentials for keeping low-water 
cutoffs performing as you want is maintenance. Each 
time you shut the boiler down for complete washing 
and inspection, don’t forget to inspect al] piping at- 
tached to the )ow-water cutoff. Further, remove the 
operating heads and check the internal condition of the 
float bow). Be on the Jookout for any seale or sediment | 
build-up here. There should never be any; if there is, 
make sure you instruct your operators on blowdown 
procedures for daily use. While about it run a check | 
of the blowoff valves to see that they operate properly | 
or if any need replacing. | 

The above procedure holds doubly true for those con- 
trols serving the double duty of pump controller and 
low-water cutoff. This class of control operates contin- 
uously and performs a vital function in boiler opera- 
tions. Not only does it guard against the dangers of Jow 
water but it also maintains the proper water line. 

A typieal boiler equipped with sueh a combination 
safety control running at peak load for at least eight 
hours and probably more a day has this particular con- 
trol working practically continuously throughout the 
run. Wear is bound to be heavy. The condition of this 
device, serving as both an operating and safety control, 
is vital to good boiler operation. It seems shortsighted 
preventive maintenance to allow so vital a boiler ele- 
ment to run to failure. 

A program could be readily set up to remove the 
operating head of a safety device—say the first or 
second time you shut a boiler down for general mainte- | 
nance or inspection. Replace it with a brand-new head | 
and return the old to the factory for rebuilding. When | 
it returns you have a spare head for your next boiler 
shutdown. A program of periodic replacement of the | 
operating head once a year or every two years would | 
make preventive maintenance a paying policy. 

If low-water cutoffs get the benefit of this four- -point | 
planning you can look for a sharp drop in boiler explo- la 
sions caused by fuel cutoff failures. OO | 
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Get this SMALL TRAP 


With 
BIG TRAP 


quality features! 


Available for pressures from 0 to 150 p.s.i., the Strong* 
No. 070 fits all standard trap applications. Built especially 
for use on laundry, restaurant and hospital equipment and 
in industry wherever small drainage is a problem. 

As with all Strong Semi-Steel Traps, the 070 is guaranteed 
against defects in material and workmanship for one year. 


Write today for Catalog 68- Q. 
#7. M. Reg. U.S. Par. DA. 


STRONG, CARLISLE & HAMMOND COMPANY 


Qi 1392 WEST 3rd Street T Anum.Men 


Reg Vode Mork 


— Cleveland 13, Ohio 


Blast Trap “SY Strainer 


Reducing Valve 
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NEW 
PRODUCTS 


and 


LITERATURE 


New Detergent Offered 


Philadelphia Quartz 
pany announces a new product, 
Metso Anhydrous, sodium 
metasilicate anhydrous. This 
product is designed to be a 
concentrated balanced deter- 
gent and soap builder for 
heavy soil operations. Features 
include rapid dispersion — of 
solid dirt, saponification of oils 
and greases and prevention of 


Com- 


soil redeposition. 

A complete description and 
instructions for use of the 
cleanser are found in a folder, 
“Metso Anhydrous, for Laun- 
dries,” which is available from 
Philadelphia Quartz Company, 
Pubhe Ledger Building, Phila- 
delphia 6, Pa, 


Fire-Tube Steam Boiler 


Cyclotherm Division, United 
States Radiator Corporation, 
Oswego, N. Y., is featunng 
what is said to be the smallest 
50 hip, fire-tube steam boiler 
ever manufactured, 

Called C1725 by Cyclotherm, 
the new power package takes 
up an area of 20 square feet, 
is 4 feet 8% inches high, and 
weighs 3,550 pounds. Since it 
requires no cement foundation 
or stack, the boiler can be 
mounted anywhere where 
water, fuel and electricity are 
available. A simple flue vent 
is all that is necessary for the 
unit to operate at about 80 
percent efficiency. 

Multiple-unit installations of 
the new package can be made, 


giving flexibility, 


New Columbia Tumbler 


A new Model N_ perchlor- 
ethylene recovery tumbler is 
introduced by Columbia Ap- 
pliance Corporation. Of simple 
design, the unit is said to re- 
claim and deodorize over 100 
pounds per hour, 

The door of the 
of heavy-gauge aluminum with 
double hinges for mgidity. The 
front, housing and ducts are 
also of heavy-gauge aluminum 
construction, The tumbler has 
the following features: ease of 
servicing steam and condensing 
coil (both are accessible from 
the front); cleanout plate that 
can be removed and replaced 


tumbler is 


screen- 
to 


in a matter of seconds; 
type lint trap that is easy 
clean, and automatic safety 
controls. 

Further information is avail- 
able from Columbia Appliance 
Corporation, 47-47 35th St., 


Long Island City 1, N.Y. 


New Water Conditioner 


Carman & Co., Ine., has in- 
troduced through its subsidiary 
divisions a new water-condi- 
tioning product designated 
Jen-R-8. The manufacturer 
claims that this produet will 
activate water, regenerate in- 


soluble lime soaps, improve 
detergency 
stain 


provide safe 
and antichlor 


and 
removal 


STARCHROOM LAUNDRY JOURNAL 


action in any washing formula, 
Jen-R-& has the following 
features: stability in solution; 
can be used in soap stock tank, 
in stock solution for wheel ap- 
plication, or added directly to 
the wheel concentrated 
form; availability 
liquid or bead form. 
Technical bulletin R-8-1953, 
which contains complete infor- 
mation on the product, is avail- 
able from C. L. Plough, Car- 
man & Co., Inc., 70 Summit 


St, Brooklyn 31, N. Y. 


in either 


Technical Booklet Revised 


New information about ap- 
plications for Hercules’ techni- 
cal-grade sodium carboxy- 
methylcellulose is contained in 
a revised edition of a booklet 
about this product published 
by Hercules Powder Company, 
Wilmington, Del. 

Called CMC-CT, this water- 
soluble cellulosic is used in a 
variety of products, including 
synthetic detergents and built 
soaps in commercial laundries. 
The information in this book- 
let includes material on the 
use of this product in these ap- 
plications and suggests addi- 
tional applications. Informa- 
tion about water solubility, 
suspending power adhesive 
properties and film-forming 
properties is also included. 


New Kling Tumbler 


The Kling “100” tumbler is 
faster and more efficient than 
any tumbler of similar capacity 
on the market, according to 
Alfred Kling, the manufacturer, 
because of its cross air drying 
action. Other features are: 100- 
pound-load capacity; 100 per- 
cent air circulation through 
drying eylinder; quick cooling 
at end of drying cycle; low 
drying temperature to protect 
fabrics; floating basket; use of 


steam-heated air; two-motor 
drive; sturdy construction ; 
patented evlinder ribs that 


force constant load movement, 
and enveloping of tumbled 
goods reduced to a minimum. 

Additional information is 
available from Kling “100” Cor- 
poration, 1827 N. Harlem Ave., 
Chicago 37, Tl. 
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Glover Offers Extractors 


A new line of stainless-steel 
extractors is available from 
Bill Glover, Inc., 5204 Truman 
Rd., Kansas City, Mo. De- 
signed as companion pieces for 
the firm’s open-end washers, 
these extractors are offered in 
20- and 26-inch sizes. Each ex- 
tractor will feature a full-vision 
glass top, automatic brakes and 
safety lid-locking devices, 

According to Bill Glover, Jr., 
vice-president of the firm, the 
extractors have been designed 
for safety, speed and ease in 
loading and unloading. Made 
with stainless-steel shells, all 
models are equipped with ball- 
bearing motors, flexible rubber 
mounting and sealed-in lubri- 
cant. 


Automatic Drive on Trucks 


Ford Division of Ford Motor 
Company, Dearborn, Mich., has 
made Fordomatic transmissions 
available in its P-350 series of 
parcel delivery trucks. Accord- 
ing to W. FE. Kimbrough, truck 
sales manager, “This fully-auto- 
matic dyive completely  elim- 
inates clutching and time-wast- 
ing gear shifting.” 

The P-350 series trucks, which 
sve frequently used by clean- 
ing and Jaundry establishments, 
are powered by 10I-hp, six- 
evlinder engines and are avail- 
able in forward control chassis 
with windshield front end and 
in stripped chassis mode}s. They 
have a maximum GVW of 
7800 pounds. 

Fordomatic transmissions are 
also available in the F-100 


series of pickup trucks. 


Hydraxtor Offers Guarantee 


A two-year unconditional 
guarantee on all parts of the 
new improved Hydraxtor has 
been announced by Harry Kop- 
lin, president of the Hydraxtor 
Company, Division of Zephyr 
Laundry Machinery Co,, 158 
W. Huron Chicago 10, Ill. 

This guarantee is based on 
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Does this happen 


This padding is packing down. Buttons 
break, the collars have crow’s-feet, and 
the cuffs wrinkle. Besides, the shirts don’t 
look good. 

If you've ever had this trouble and lost 
good customers because of it, you'll appreciate 


the value of Jomac 54. 

Jomac 54 has thousands of springy loops 
which won't pack down. It greatly Jowers 
button breakage; prevents crow’'s-feet and 
wrinkles; improves the quality of finished 
work; helps keep customers satisfied. Its uni- 


form porosity prevents scorching. 


in your laundry ? 


Jomac 54 is economical too. It saves 25% 
to 40% of your press padding costs, up to 
75% of your pad-replacement time, and it fits 
any size buck. 

Jomac 54—made only by C. Walker Jones 
Co.—is sold by leading laundry suppliers 
everywhere. Ask for the name of your nearest 


supplier. 


FREE. A set of Jomac Press Padding covers 
for collar or cuff unit. Send us a paper pattern, 


plus the make and model of your press. 


C. Walker Jones Co., Philadelphia 38, Pa. 


JOMAC PRESS PADDING 


BROKEN BUTTONS CROW’S-FEET 


NO WRINKLES 
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78 
a background of Hydraxtor 
tests made over many years 
under every possible operating 
condition, Whether the opera- 
tor buys or leases a Hydrax- 
tor, Mr. Koplin states, he is 
guaranteed it will extract more 
water at less cost per pound, 
with greater capacity per hour, 

The Hydraxtor was recently 
improved by addition of the 
new “Inciter” (patent pending), 
which removes moisture from 
top and bottom at the same 
time, thus speeding up extrac- 
tion and assuring greater pro- 
duction. 

A folder describing the im- 
proved Hydraxtor will be sent 
on request to the firm. 


New Western Tumblers 


Western Laundry Machinery 
Company announces several 
new tumbler models that fea- 
ture reverse tumbling action. 
According to Western, this re- 
versing action eliminates tan- 
gled clothes and the design 
itself does away with trouble- 
some gears and couplings. 

Three models are now avail- 
able in laundry, drycleaning 
and gas-fired design. Conven- 
tional non-reversing models are 
also manufactured, Additional 
details can be obtained from 
the manufacturer at 420 E. 
10th St., North Kansas City, 
Mo. 


Erie City Issues Catalog 

Erie City Iron Works de- 
scribes its Type C Boiler in a 
revised catalog. According to 
the manufacturer, this water- 
tube boiler features large 
water-holding capacity, fast 
steaming, large steam-relieving 
surface, and the production of 
superheated steam from = a 
standardized design. A method 
of steam take-off through a 
bank of tubes into a header 
was instituted to eliminate 
moisture carry-over. 

A comprehensive description 
of these features is included in 
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Catalog SB-49, available from use in a variety of establish- Hoffman Offers New Filters 


Erie City Iron Works, Erie, 


Pa. 


Package Water Conditioner 


Permutit’s Package Water 
Conditioning Plant is designed 
to (1) remove turbidity, color 
and organic matter from water 
supplies; (2) chlorinate; (3) 
remove bad tastes and odors; 
(4) remove iron and manga- 
nese; (5) neutralize; (6) soften 
and (7) de-alkalize. This unit 
is described in a new eight- 
page bulletin, No. 3869. This 
bulletin should be of special 
interest to all executives and 
engineers dealing with water 
problems. 

Prepared by The Permutit 
Company, 330 West 42nd St., 
New York 36, N. Y., it lists 
the component parts of the 
complete water conditioner, de- 
tails the principles of opera- 
tion, gives ratings, capacities 
and sizes and illustrates some 
typical installations. 


Mosler Offers New Unit 


A new combination money 
chest and record container de- 
signed to protect cash from 
burglars and important records 
from fire has been introduced 
by Mosler Safe Company, 
Hamilton, Ohio. 

According to the manufac- 
turer the unit is suitable for 


ments, including drycleaning 
and laundry stores. The multi- 
purpose unit cannot be stolen 
because it is anchored to a 
steel-clad reinforced concrete 
block too heavy for burglars 
to cart away. To protect cash, 
Mosler has built an armored- 
steel money chest into the up- 
per portion of the concrete 
block. A fire-resistant record 
container is built into the 
lower portion of the reinforced 
concrete block. This insulated 
container is large enough to 
hold several cash register trays 
if a merchant wants to safe- 
guard them overnight. 


Chandler Introduces 
Shank-Button Sewer 


The new Shank - Master 
model permits a skilled opera- 
tor to sew 8,000 shank buttons 
a day, according to the manu- 
facturer, Chandler Machine 
Co., Ayer, Mass. It is available 
in a Class 552-50 machine for 
12-stitch and a Class 552-65 
machine for 16-stitch. An extra 
attachment can be supplied for 
sewing flat buttons. 


New National Cash Unit 


A new “slip printing” cash 
register has just been an- 
nounced by The National Cash 
Register Company, Dayton 9, 
Ohio. A model of the low- 
priced Class 21 Line, the ma- 
chine provides a mechanically 
correct. total of a list of pur- 
chases and prints that total on 
the sales slip in indelible fig- 
ures. The total of each pur- 
chase is also printed on an 
audit strip within the machine. 

The slip-printing mechanism 
may also be used to certify 
amounts of charge. slips, 
through a charge key. Ven- 
dors’ invoices for any payment 
that is made in cash may be 
certified through use of a paid- 
out key. This register is of- 
fered with clerk keys, depart- 
ment keys or both. Further 
information is available from 
the manufacturer. 


A complete line of new dry- 
cleaning filters has been intro- 
duced by U. S. Hoffman Ma- 
chinery Corporation. 

Ranging in capacity from 
1,300 to 10,000 gallons per hour, 
the filters are designed to clean 
by backwashing—reversing the 
flow of solvent. Features of 
these units are: single multi- 
port valve that prevents the 
flow of solvent from being mis- 
directed; spring-type hold- 
down device that assures posi- 
tive seating of tubes in the flue 
sheet; multi-vane sludge agi- 
tator that dislodges packed or 
hardened sludge, and uniform 
filtering element. for convenient 
servicing and replacement. 

Further information can be 
obtained from the manufac- 
turer at 105 Fourth Ave., New 
York, 


Open-End Float Introduced 


Designed by Pellerin Milnor 
Corporation, New Orleans, La., 
a Melmac-molded float is of- 
fered for use in maintaining 
proper water level in commer- 
cial washing machines. The float 
is molded by Dayton Rogers 
Mfg. Co., Minneapolis. 

The float, which is intro- 
duced to replace a previous 
ball-type aluminum float, has 
the following features: light 
weight for buoyancy; self- 
cleaning, because of open-end 
design, to eliminate pitting; 
resistance to alkali found in 
soap and to corrosion. The 
conical-shaped part is 4154, 
inches in length, 2% inches 
wide at the mouth and 1% 
inches wide at the base. 


Johnson Redesigns Joint 


The new Series 2000 Type S 
of self-supporting Johnson 
joints has been redesigned by 
the manufacturer. It is suit- 
able for admitting steam or 
fluids into the rotating rolls of 
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Double-decker tumbiers save valuable 
floor space—turn on TIMKEN bearings 


HIS Cissell Twin Laundry Tum- 
bler increases production by 
giving you two tumblers in the floor 
space one would ordinarily take. 
And maintenance problems are re- 
duced, too. One reason: Cissell 
Manufacturing Company equips the 
gear reducer throughout with 
Timken® tapered roller bearings. 


Timken bearings’ tapered con- 
struction takes all the tumblers’ 
radial and thrust loads in any com- 
bination. They hold shafts in rigid 
alignment, insure accurate gear 
meshing. Wear on gears is reduced. 


The worm gear shaft bearings also 
support the overhung load of the 
basket and wet laundry. Line con- 
tact between rollers and races gives 
Timken bearings the load-carrying 
capacity needed—and then some. 


Why not get all the Timken 
bearing advantages in your laundry 
equipment. Be sure to specify Timken 
tapered roller bearings. Look for 
the trade-mark “Timken” stamped 
onevery bearing. The Timken Roller 
Bearing Company, Canton 6, Ohio. 
Canadian plant:St. Thomas, Ontario. 
Cable address: “TIMROSCO”. 


x: This symbol on a product means its 
bearings are the best. 
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SMOOTH TO 


PROFILOGRAPH TRACE GOOD COMMERCIALLY 
GROUND FINISH (5.000 X VERTICAL. 
30 K HORIZONTAL) 


MILLIONTHS OF AN INCH 


Surface finish of high quatity 
Timken bearing rollers and 
races is so smooth that it 
takes a profilograph to meas- 


PROFILOGRAPH TRACE. TIMKEN BEARING 
FINISH (5.000 X VERTICAL, 30 X HORIZONTAL) 


ure its smoothness. This 
instrument measures surface 
variations to a millionth of 


OPTICAL FLAT. PERFECT FINISH 


an inch, as shown at the left. 


NOT JUST A BALL CD) NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER C— BEARING TAKES RADIAL AND THRUST --@)— LOADS OR ANY COMBINATION “ue 
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W.-M. CISSELL MFG. 
co. uses Timken 
bearings in the 
worm drives of 
its Twin Laundry ; 
Tumbler, its 36” oe) 
x30” Laundry 
Tumbler and its 
36” x 30” Dry 
Cleaning Tum- 
bler, to insure 
long, trouble- 
free operation. 


TRADE-MARK REG. U. S. PAT. OFF. 


TAPERED ROLLER BEARINGS 
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DARNELL 


CASTERS & WHEELS» 


Darnell Casters and Wheels start 
cutting costs from the very first 
day of installation. Easy rolling 
and swivelling increase employee 
efficiency, save floors and help 
add to production. With over 
4000 types of casters and wheels 
to select from you can specify 
the exact model to meet your 


requirements. 


Write for Pree Darnell Manual — 


DARNELL CORPORATION, LTD, AA 
DOWNEY (10% ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13. NEW YORK 
36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 


| pipe-type 
offered by the manufacturer. 


JOURNAL 


machines. The joint is said to 


| be light in weight, small, inex- 
| pensive and to give long life 
| of wearing parts. 


Completely self-supporting, 
the joints are available in a 


| wide range of threaded nipple 


sizes, for pressures to 150 and 


| to 250 pounds and for 450 de- 
| grees 


maximum temperature. 
Both through-flow and syphon- 
arrangements are 


For additional information, 


write to H. D. Spencer, The 


Johnson Corporation, Three 


| Rivers, Mich. 


_ Plant Cleaning Equipment 


A new, comprehensive eight- 


| page bulletin on Hydraulic Jet 
| Cleaners, manufactured by the 
| Sellers Injector Corp., 


Phila- 
delphia, Pa., explains the func- 


| tion of this heavy-duty clean- 
| ing method. It also indicates 
| the many applications in the 
| industrial field for this system 
| which is operated by ordinary 
| steam and cold water lines. 


The machine produces hy- 
draulie scrubbing action result- 


| ing from the extremely high 
| pressure which propels a solid 
| jet of very hot water. When 
| desired, the stream can include 
| detergent in specified propor- 


tions to the total jet capacity. 


High discharge force, manually 


controlled, carries the jet 


| stream to any distance up to 
| 30 feet from the discharge 


nozzle. The resultant impact 


| and hydraulic scrubbing action 


Simple in design and opera- 
tion, the new Manitowoc syn- 


| thetic SSS (two-bath) dryclean- 


ing unit features fSelecto- 


| Cyele control, This enables the 


operator to adjust the se- 


i; quence of operations and tim- 


ing to suit the type of gar- 


/ ments being cleaned, 


The unit is equipped with 


| a solvent storage tank, still, fil- 
| ter and pump for the solvent 


rinse operation, and with a sep- 
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are said to remove all dirt, 
grease and soil deposits from 
walls, floors and equipment. 

The descriptive bulletin may 
be obtained from the Sellers 
Injector Corp., 1600 Hamilton 
St., Philadelphia 30, Pa. 


New Ace Tumbler Featured 


The Model D-14 commercial 
automatic tumbler developed 
by Ace Cabinet Corporation, 
1457 Broadway, New York 36, 
N. Y., is said to dry four loads 
in the’ time it takes to dry one 
in a domestic-tvpe drier. 

The unit is designed with the 
following features: heavy glass 
door for full view of drying 
operation; safety devices for 
self-service operation, and ad- 
justable time control. The drier 
operates on manufactured, na- 
tural, mixed or L.P. bottled 
gas. It requires %-inch IPS 
supply line minimum, 


_ Manitowoc Offers New Drycleaning Unit 


arate filter, storage tank and 
pump for the storage soap op- 
eration, 

Dual drum design is em- 
ployed. washer-extractor 
drum and a separate reclaim- 
ing and deodorizing tumbler 
provide a capacity of from 105 
to 120 pounds per hour. A floor- 
level ventilation duct surround- 
ing the unit provides ventila- 
tion. 


Complete specifications are 
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available upon request to 
Manitowoc Engineering Cor- 
poration, 512 16th St., Mani- 
towoc, Wis. 


Arrow Grid Plates 


The completion of its new 
grid plate for the garment 
pressing industry has been an- 
nounced by the Prestex Cor- 
poration of Kansas City, Mo. 
This new product, named the 
Arrow “magnetic fibre - grip” 
grid plate was designed for not 
only pressing garments but also 
for restoring the original finish 
to fabrics. 

The Arrow grid plate has a 
patented aluminum surface that 
catches and lifts the nap of the 
fabric as it presses. This sim- 
ple process is said to actually 
reduce shine and restore the 
fabric to its original finish. 

The grid plate fits all stand- 
ard pressing machines. It will 
be distributed by Arrow Mfg. 
Co. of Kansas City, Mo., and 
Excelsior Machinery Corp. of 
Detroit, Mich. 


New Drapery-Hook Covers 


Drapery-hook protectors of 
vinyl film have been intro- 
duced by Plasti-Guard Co., 
3521 N. Halsted St., Chicago 
13, Ill. Drapery hooks are in- 
serted through holes in the 
covers, which are strung on a 
thin tubing made of the same 
vinyl plastic. The tubing is 
said to speed handling of the 
drapery before, during and 
after cleaning and prevent loss 
of drapery hooks. These covers 
are designed to resist cleaning 
chemicals and abrasion. 


Bulletin on Powermaster 


A new Orr & Sembower bul- 
letin deocribes Powermaster 
packaged automatic boilers in 
seventeen sizes from 15 through 
500 hp. for steam process as 
well as steam and hot water 
heating service. 

The first portion of the bul- 
letin describes the advantages 
of packaged automatic boilers 
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contrasted with equipment of 
conventional design. Construc- 
tional and operational ad- 
vantages of Powermaster — 
three-pass design, forced draft, 
controls — are described and 
pictured. The firing equipment 
for light and heavy oils as well 
as gas is described in the Orr 
& Sembower Voriflow air-ato- 
mizing oil burner design and 
pre-mix gas burner designs. 
Detailed specifications describe 
the boiler, burner, and control 
systems. A 350-hp. boiler has 
been added to the line. 
Typical installation photo- 
graphs are reproduced empha- 
sizing fuel savings, automatic 


operation, various firing  ar- 
rangements, and simplified 
maintenance. Drawings, cuta- 


way views, and useful boiler 
data all make this new publi- 
cation a valuable reference on 
packaged automatic boilers for 
the consultant as well as the 
management and the opera- 
tors of boiler plants for process 
or for comfort heating at pres- 
sures up to 250 psi. 

Write Orr & Sembower, Inc., 
Morgantown Road, 
Pa.. for a copy of Bulletin 
1219. 


New Flexible Hose Catalog 


Titeflex helically-wound flex- 
ible metal hose and Uniflex 
helically-corrugated flexible 
metal hose are illustrated and 
described in Catalog No. 200, 
just published by Titeflex, Inc., 
Newark, N. J. In addition to 
complete descriptions and spec- 
ifications for flexible metal hose, 
fittings and assemblies, 
catalog contains information 
for ordering Titeflex flexible 
metal conduit and _ ferrules, 
Uniflex hose assemblies, igni- 
tion shielding and components 
for reciprocating engines, Tite- 
flex bendable pipe and Titeflex 
high- and low-frequency leads. 

Featured in the engineering 
data section are charts showing 
frictional Josses versus flow 
rates for various sizes of metal 
hose and conduit. These flow 
charts are believed by the firm 
to be the first ever offered in a 
metal hose catalog and can be 
used as a standard for flexible 
metal hose of various types. 
The engineering data section 
also contains complete informa- 
tion on installation and main- 
tenance of metal hose, Another 
“first” is a completely  illus- 
trated story showing how 


seamed metal hose is manufac- | 
tured, from metal strip to com- | 


pleted assembly. 


For a copy, write to Titeflex, 


Inc., 500 Frelinghuysen Ave., 


Newark 5, N. J. 
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CUT COSTS 
x STEP UP PRODUCTION 


The outstanding feature of these units is the re- 
movable twin baskets which ease loading and un- 
loading. With two sets of these baskets, one may 
be loaded while the other is spinning—no lost 
time. It has been proved over and over again 
that one man with two ‘Twintainers'’ can handle 
the work of three men with six regular 48” ex- 
tractors—a 67 %/ saving in man hours. 


EASY TO LOAD... and UNLOAD 


Two sizes to choose from... 50” and 54”. Each has 


750 r.p.m. speed. Write for Bulletin 74 for details. 


FLETCHER WORKS 


ctenwooo ave PHILADELPHIA 40, PA. 
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NEWS 
ALLIED 


TRADES 


New Unipress Distributor 


WILLIAM G. ARENT 


The Unipress Company, 
Minneapolis, announces the ap- 


pointment of Arent & Johnston 


vited Mr. and Mrs. H. M. 
Deming to cut a silver anni- 
versary cake. The Demings, 
owners of Licking Laundry 
Company, Newark, Ohio, have 
been using HTH Bleach for 
25 years. 


Staley Report Judged Best 
The 1952 annua) report of 
A. E. Staley Manufacturing 


Company, Decatur, has 
been judged best in the United 


States milling industry in the 
annual competition sponsored 
by Financial World magazine. 
The company processes corn 
and soybeans and manufac- 


tures starch. 


Bixby Succeeds Viets 


Machinery Company, Portland, | 


Ore., as its distributor in that 
area, according to I, C. Max- 
we)), Unipress president. 

William G. Arent, owner of 
the firm, has been in the laun- 
dry industry since 1928, when 
he joined the Troy Laundry, 
Nampa, Idaho. In 1952 he 
formed Arent & Johnston Ma- 
chinery Company. 


Mathieson Celebrates 


In honor of the twenty-fifth 
anniversary of HTH Bleach, 
A. BK. Wennerstrom, manager 
of the sales and specialty de- 
partment of the Mathieson 
Chemica) Corp., Ba)timore, in- 


RAYMOND A. BIXBY 


The appointment of Ray- 
mond A, Bixby as sales man- 
ager of the Service Recorder 
Company, Cleveland, is an- 
nounced by Kenneth Cool, 
president. Mr. Bixby succeeds 
Edward L. Viets, who is retir- 
ing after 35 years of service 
with the company, Prior to 
joining Service Recorder, Mr. 
Bixby was associated in a man- 
ageria) capacity with the Wag- 
ner Awning and Manufacturing 
Company. 

Since 1911, the Service Re- 
corder Company has manufac- 
tured instruments designed to 
record operating and idle time 
of industria) machinery. 


Appointments 


Wyandotte 


FRANK 8, WOLCOTT 


Election of Frank B. Wolcott 
as vice-president in charge of 
manufacturing of Wyandotte 
Chemicals Corporation was an- 
nounced by Robert B. Semple, 
president. Mr. Wolcott, who 
has been general manager of 
manufacturing for the company, 
was in direct charge of the re- 
cently completed plant expan- 
sion. He joined Wyandotte in 
1951. 

Promotion of Dr. William F. 
Waldeck to director of research 
and development of Wyan- 
dotte Chemicals Corporation, 
Wyandotte, Mich. has been 
announced by Robert B. Sem- 
ple, president. Dr. Waldeck 
succeeds Dr. Thomas H. 
Vaughn, who is leaving the 
company to become  vice- 
president in charge of research 
and development of Colgate- 
Palmolive-Peet Company, Jer- 
sey City; N. J. 

Dr. Waldeck joined Wyan- 
dotte in 1939 and has served 
as assistant director of techni- 
cal service, assistant director of 
research and director of chemi- 
cal research. 
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Daniels Elects Officers 


The following officers have 
been elected by C. R. Daniels, 
Inc., Baltimore, Md.: A. L. 
Hammond, president; E. A. 
Trumpbour, vice-president; 
F, J. Trumpbour, Jr., vice- 
president; Elizabeth Trump- 
bour, secretary, and E. A. 
Trumpbour, Jr., treasurer. 

Mr. Hammond makes his 
headquarters at the company’s 
main plant in Daniels, Md., 
near Baltimore, E, J, Trump- 
bour, Jr., divides his time be- 
tween the firm’s new Weldon, 
N.C., mill and the home office. 
The other officers are located 


at Daniels’ New York office. 


Press Flown to Alaska 


A half-ton Aceco Model 
CU-42 combination utility 
press, manufactured by The 
American Cleaners Equipment 
Company, Cincinnati, was re- 
cently flown from _ Seattle, 
Wash., to Fairbanks, Alaska. 

Since the unit is manufac- 
tured with an eye toward 
serviceability rather than ship- 
ping rates (the cast-aluminum 
head is the only deliberately 
light part on the press), Aceco 
presses rarely travel by plane 
to the firm’s outlying terri- 
tories. 


Western Laundry Press Honors Jones for Service 


In recognition of his out- 
standing service to the laundry 
industry in the past 45 vears, 
H. H. Jones was awarded the 
annna) Ajax “Osear” by Nicho- 


las L. Strike of the Western 
Laundry Press Co., Salt Lake 
City, Utah. 

Mr. Jones (at left in photo) 
started in the Jaundry industry 
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It’s the ORIGINAL 
and IMPROVED... 


allane 


Actual Size, Open Mesh > 
. first with the best! 


For economy’s sake—compare our laundry net 


PROFIT BY THESE SUPER prices by weight. They are the answer to your “net” 


problems. 


CALLANET FEATURES ! Available in solid colors. 


1. Streamlined, lightning-fast pinning. Contact your Callaway Representative for details 
2. Day-light mesh that won't “fog up” of CALLANET—the laundry net that’s made the way 


—lintless. 
3. Free passing of insolubles. you'd make one, 


4. Suction action—cleaner, whiter loads. 


5. Wider opening—easier loading. 
6. Faster dumping without reversing. 
7. Low absorption—very little to extract. 
&. More pounds per wheel—bigger 
pay loads. 
9. Labor saving—time saving— 
space saving. 
10. Long lasting—dollar saving. 
11. Made by pioneers in net SALES SOLICITORS 


manufacturing. 
: 295 Fifth Avenue, New York 16, N.Y. 


12. Available in solid colors. 


Chicago 54 * Boston 1) ¢ Detroit } 
Atlanta 3 * San Francisco 3 * Los Angeles 12 
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Illustrating 


510 pounds dry weight. 12 other sizes of HENRICI] Washers are available 
to handle any capacity from 85 Ibs. to 510 Ibs, dry weight. 


the popular 42x108" 3 ‘ 
“Cyclone” model washer with maximum capacity of 


STARCHROOM LAUNDRY 


3 pocket Henrics 


There are many outstanding construction features exclusive to HENRICI 


Washers alone that make them the leader in the field. 


JOURNAL 


One feature, the “Hypercent Mixing Chamber” in the HENRICI “Cy- 


clone” model (not available in the HENRICI “Comet” model), creates 
an entirely new washing technique. A specially-designed chamber in 
the rear of the “Cyclone” shell (shown above) makes more effective 
use of water and supplies . . . produces better washing at less cost! 


But there are many other features that make either a HENRICI “Comet” 
or “Cyclone” your best buy by far, and rugged construction plus quality 
workmanship are behind each one. 


in 1908 at the Johnson City 
Steam Laundry, Johnson City, 
Tenn. In 1924 he moved to Los 
Angeles and associated 
with the Home Service Laun- 
dries. Subsequently he pur- 
chased the Best Way Laundry 
and the Highland Laundry in 
Los Angeles, 

During World War If, Mr. 
Jones worked for the Marine 
Corps as general manager of 
the Camp Pendleton laundry 
and drycleaning plant, Ocean- 
side, Calif. Following the war, 
he entered the Jaundry ma- 
chinery business in Los Angeles. 


Diamond Adds Distributors 


Diamond Alkali Company, 
Cleveland, has named two new 
distributors for its complete 
line of specialized laundry de- 
tergents, sours and blues. 

Patek & Company, San 
Francisco, will supplement the 
present activities of The Tan- 
ner Supply Company in Los 
Angeles, providing wider cov- 
erage of family and _ institu- 
tional laundries and linen sup- 
ply plants. 

Nu-Pro Sales Corp., 
Louis, will handle sales 
distribution of both basic 
custom-compounded Diamond 
laundry compounds in the St. 


St. 


and 
and 


Louis metropolitan area, sup- 


plementing the activities of 
H. H. Coleman. Laundry sales 
and servicing of Diamond 


products are handled by Lyle 
Benton, the company’s laundry 


representative attached to the 


St. Louis sales office of Dia- 
mond, 


Lornitzo Wins Contest 
With Pantex Unit 


FRANK LORNITZO 


The new Pantex Hydro-Air 


Power Unit, designed for Pan- 
tex Manufacturing Company 


by chief engineer Frank Lorn- 
itzo, was accorded top honors 
and first place in nation- 
wide contest to determine the 
best design, application or 
maintenance of hydraulic and 
pneumatic components, assem- 
bhes and systems. The winner 
was announced by Applied 
Hydraulics, sponsor of the con- 
test, on October 1. 

The unit is featured on the 
Pantex concern’s latest dry- 
cleaning press. 


International Sells Vans 


The motor truck division 
of International Harvester 
Company, Chicago, will sell and 
service Fageol Van trucks, man- 
ufactured by Twin Coach Com- 
pany, according to W. C. 
Schumacher, vice-president. 
Fageol Van trucks utilize me- 
chanical components of Jnter- 
national R-line 160, 170, 180. 
185, 190 and 200 series trucks. 
Iengines, transmissions, front 
and rear axles, instruments and 
other mechanical components 
ure the same as those in con- 
ventional International trucks. 
These vans are available in 
eight body sizes, ranging from 
20 to 35 feet in length. The 
driver's compartment requires 
only 4 feet, leaving the balance 
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THE 


REVOLUTIONARY 
AND PROVEN 


HYPERCENT 


IXING 


CHAMBER 


iS JUST ONE OF MANY 


HENRICI FEATURES 
THAT WILL GIVE YOU 


WHITER WASHING 


AND 


LAUNDRY 


MACHINERY 
COMPANY 


12 HENRICI STREET, 
BOSTON 26, MASSACHUSETTS 


Affiliated with: 


Chandler Machine Co., Ayer, Mass, 


of the total truck length for the 
payload. Inside body heights 
can be fixed at any one of four 
points between 6 and 8 feet. 


Vieldhouse Joins Stamford 


JOHN VIELDHOUSE 


The Stamford Chemical 
Company, Stamford, Conn., 
announces the appointment of 
John Vieldhouse to its staff of 
technicians, Mr.  Vieldhouse, 
who has had nine years of ex- 
perience in owning and man- 
aging drycleaning plants and 
in jobbing, is vice-president of 


J 
) 
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the Beta chapter of the NID 
Alumni Society. He wil) serve 
as technical field representative 
in the North Jersey area. 


New Sales Representatives 
Columbia Appliance Corpo- 
ration, Long Island City, N. Y., 
announces the addition of the 
following sales representatives 
for the Metropolitan New 
York area: David G. Klein, 
Westchester County and lower 
Connecticut; Harold L, Cael, 
Long Island; Martin Marlin, 
Manhattan; Rudolph A. Weiss, 
Brooklyn; John R. Hill, New 
Jersey; Morris Meyer and 
Toddo Irollo, upper Manhat- 
tan and Bronx. Morey Silver- 
man, New York sales man- 
ager, directs the activities of all 
representatives in the Metro- 
New York 


politan area. 


STARCHROOM 


Timken Sales Changes 


George W. Curtis, Milwau- 


kee division sales manager of | 
Timken Roller Bearing | 
Company, Canton, Ohio., has 


The 


announced his retirement. 


At the same time 8S. C, Part- | 


ridge, general manager of the 


Industrial Sales Division of the | 


company, announced — several 
other changes in the firm's sales 
organization. Responsibility for 
the Milwaukee Industrial Sales 
Division has been divided 
among the district offices in 
Milwaukee, Minneapolis and 
Moline. Robert Morgan, dis- 
trict manager in Moline, con- 
tinues at that post while Floyd 
Hartshorn is the district man- 
ager of the Milwaukee office. 
Donald Van Orman has been 
appointed district manager at 


Minneapolis. 


Hoffman Announces Appointments 


HAROLD F. WILEY 


F. B. WEBB 


GEORGE JONES 


Harold F. Wiley, West Coast 
salesman for the Institution 
Division of U. S. Hoffman 
Machinery Corporation, New 


York, since 1947, has been 
named manager of the com- 
pany’s Western district. His 


OSCAR RUDOLPH 


headquarters will be in Los 
Angeles. Mr. Wiley has been 
associated with the Ideal Laun- 
dry Service, Pleasantville, 
N. Y., and Consolidated Laun- 
dries, New York, and, as part 


of a long Army career, served 
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4 Quality and Cost— 


you're way ahead of 


the game when you 


SPECIFY 


FROM YOUR DEALER 


canvas baskets, trucks, hampers, 
extractor covers and bags 


Cc. R. DANIELS, INC. 


75 West St., New York 6, N. Y, 
549 W. Randolph St., Chicago 6, Ill. 
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Huron tells the 


85 


11,880,000 


families how laundries 
do a better job on shirts 


@ Shirts done by a professional laundry keep comfortable 
and fresh looking right through the day and well into the 
evening. 

That’s what Huron’s new consumer campaign tells Life 
readers, then explains why: laundries use special equipment 
and produets like Velvet Rainbow Starch to do a better job. 

Take advantage of the customer preference built by 
these new ads for work done with Velvet Rainbow Starch. 


Tie in with Huron’s ready-made promotion, [t will pay you 


to try Velvet Rainbow, the starch that helps you do better 
work and sell it too, Write for details, 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 


Helps You Do Quality Work — Sell It Too 


THE HURON MILLING CO., 9 Park Place, New York 7, N.Y. 
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Stadhain 


PRESS PADS 
and COVERS 


“For quality pressing—better fabric finish- 
ing always use Stadham products. They're 


longer wearing . . . produce more quality 


for every type and make of press. 
Write for name of your distributor. 


STADHAM 


imc. 


HEXAGON 


NORTH 20th STREET PHILA 


ot SYSTEM TAG-O-LECTRIC 


for LAUNDRIES 


Use temporary identifica- 
tion from mark-in to wrap- 
ping. Now! Precision pow- 
er stapling, single or dou- 
ble. 
marked assorting bins. No 
looking for old marks, no 


Use permanent- 


hanging tickets. 


TEXTILE MARKING MACHINE CO., Inc. 
246 Walton St., Syracuse 2, N.Y. 


JOHN W. BOHLMAN 


as chief of the Laundry Branch, 
Office of Surgeon General. 

F. B. Webb, formerly branch 
manager in Cincinnati, has 
been transferred to the com- 
pany’s Dallas otlive as branch 
manager. His territory will be 
the northeastern part of Texas 
and all of Oklahoma. Mr. 
Webb, who has been asso- 
ciated with the drycleaning in- 
dustry for the past 15 years, is 
a past president of the Central 
Louisiana Cleaners and Laun- 
dries Association. 

George Jones has been 
named sales representative in 


EDWARD E. BADEAUX 


the company’s Phoenix, Arizona, 
office. He will represent Hoff- 
man in New Mexico, Arizona, 
Yuma County, Calif., and 
southern Nevada. 

Formerly sales representa- 
tive in the Bronx and West- 
chester County, New York, 
Oscar Rudolph has been trans- 
ferred to the company’s Los 
Angeles office. In his new posi- 
tion Mr. Rudolph will repre- 
sent Hoffman to clothing man- 
ufacturers in the Southern 
California area and to dry- 
cleaning establishments in 
downtown Los Angeles. 


NAL 


John W. Bohlman succeeds 
Mr. Rudolph as sales represen- 
tative in the Bronx and West- 
chester County, New York. 
Since 1952, he has served as 
sales representative in the 
company’s St. Louis office. 


CHARLES GOBERMAN 


Appointment of two new 


| sales representatives has been 
| announced 


by Forse Equip- 


ment Corporation, Anderson, 


| Ind. 


Kenneth Chumley of Spring- 
field, Mass., will cover the New 
England territory, and Charles 


Atlas Elects Paget 


Election of Richard M. 
Paget as a director of Atlas 
Powder Company, Wilming- 
ton, Del., has been announced 
by Isaac Fogg, chairman of the 
Atlas board. Mr. Paget is 
senior partner in the New 
York and Chicago manage- 
ment consultant firm of Cresap, 
McCormick and Paget. 
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Edward E. Badeaux, who 
was assistant service manager 
of the company’s newly formed 
Southern district, has been 
promoted to service manager 
of that district in Birmingham, 
Ala. 


| Forse Makes Changes in Sales Staff 


work economically . . . cost less. A style | 


KENNETH H. CHUMLEY 


Goberman of Wilmington, Del., 
will represent the firm in New 
Jersey, Delaware and Pennsy]- 
vania. Mr. Chumley, who man- 
aged a drycleaning plant for 
five years, was formerly con- 
nected with an allied trades or- 
ganization. 


Long Joins Huron Staff 


Grover C. Long has been 
appointed to the sales depart- 
ment of Huron Milling Com- 
pany, 9 Park PI., New York. 
With headquarters in Birming- 
ham, Ala., Mr. Long will cover 
one of the company’s Southern 
sales territories, under super- 
vision of W. R. Munro, Cin- 


cinnati division manager. 


Fry Brothers Opens New Warehouse 


The Fry Brothers Co., 


Cin- point at 10131 Elk Ave., Cleve- 


cinnati, recently opened a new land 8, Ohio. Lester C. Smalley 
warehouse and distributing has been appointed Cleveland 
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branch manager and George 
W. Ross warehouse superin- 
tendent. 

The company, established in 
1896, represents manufacturers 
of supplies and specialties used 
by laundries and cleaners. It 
also manufactures a complete 
line of laundry and drycleaning 
soaps and a number of textile 
specialties. 


Sagendorf Joins Detrex 
Detrex Corporation, Detroit, 
has appointed Rodney E. Sag- 
endorf administrative assistant 
to W. F. Newberry, director of 
sales. For two years Mr. Sag- 
endorf has been chief of the 
chlorinated solvents section, 
Chemical Division of the Na- 
tional Production Authority, 
Washington, D. C. Mr. Sagen- 
dorf had been with Detrex be- 
fore his government service. 


Colonel Cottonblossom, | Presume 


Although the trademark of 
Southern Mills, Inc., Colonel 
Cottonblossom, wasn’t intend- 
ed to resemble any particular 
person, it turned out to be a 
dead-ringer for a real Southern 
colonel—William T. Ellis, 87, 
of Marysville, Calif. And the 


U. S. Hoffman Moves, Expands Chicago Facilities 


The central district office 
and warehouse of U. S. Hoff- 
man Machinery Corporation 


have been expanded and relo- 


Wyandotte Expansion 


developed by Wyandotte | 
Chemicals Corporation is now | 
in operation, 
broad expansion of the manu- | 
facturing and research facili- | 
ties of the Wyandotte, Mich., | 
firm. As a result of the pro- 

gram, the company has in- 

creased its output of soda ash 

by 20 percent and chlorine by | 
75 percent, 
strengthen service to the laun- | 
dry, soap and detergent, metal- 

working, 
other major industries that use 


Semple, president. 


a number of organic chemicals 


A new 300-ton chlorine unit 


completing a | 


enabling it to 


synthetic-fiber and | 


large quantities of these prod- 
ucts, according to Robert B. | 


The company now produces | 
and gradually is increasing its 


participation in this branch of 
the chemical industry. 


coincidence doesn’t end there. 


The president of the Atlanta 
company is William D. Ellis, 
no relation to William T. Ellis. 
Here’s President Bill showing 
the original painting of Colonel | 


Cottonblossom to Colonel Bill 
on a visit to Marysville. 


cated at 3129 W. 47th St., Chi- | 


cago. 
Since the sales department, 
service and parts departments 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


Have the complete Risdon-Remo line 


at your fingertips. Pictures, specifica- 
tions and om make the line easy 
to order. 

And don’t forget the three star fea- 
tures of Risdon-Remo service. 

mplete er verage 

* A Pin for Every Need 


THE RISDON MANUFACTURING CO. 


Ask your 
dealer for 
your copy of 
this NEW 


RISDON 
REMO 
CATALOG 


Tell ‘Em 
and 
Sell ‘Em 


And on that score, 
here's an assist 


/ 

from Huron, 
Pa 

N 

Men 


@ Hard-hitting ads have been specially prepared for you to 
use in local newspapers, telling your community why your 
laundry does a better job on shirts, sheets and linens, 
Mats with provision for including your phone number 
and name are available from any distributor of Velvet 
Rainbow Starch. Make sure you get your share of the mar- 
ket. Ask your distributor salesman for details on tying in 
with Huron’s big new merchandising program. Or write us. 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work—Sell It Too 
| THE HURON MILLING CO., 9 Park Place, New York 7, N. Y. 
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New! Hm FOR PACKAGE UNIT LAUNDRIES 
Key-Tag’s Model A-I5 


FLAG CHECKING 
SYSTEM 


@ faster handling 
@ no “human error” 
@ use “green” labor 


IBLE—FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 


+ GREATER BULK 

ADDED THICKNESS 

~ Nashua + SAME FELTED NAP 
Flannel and Snowy White Color 


INSIST ON Nashua Flannel 


for longer wear and better finishing 
Write today for free sample 


BY COLOR 
2 BY NUMBER 
2 MECHANICAL 


CODE LOCK MAKES 
MISTAKES IMPOSSIBLE 


tractor-rinse process, the two- 
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working with Larry Humphries 


Sold exclusively through leading jobbers. 


N ashua TEXTILE COMPANY, INC. 


Mill—Nashua, N. H. 
Sales Office- Empire State peiidion, New York 1, New York 


and warehousing have been Street's Names Bevis 
combined in the new office, all 
company business in the area 
will be handled there. The parts 
department has been enlarged 
to operate as a central parts 
depot, and the service depart- 
ment has been reorganized so 
that all district service will be 
direct from the new office. 

The company will announce 
an open house at the new loca- 
tion in the near future. 


Solvay Erects New Plant 


A new plant near Mounds- 
ville, W. Va., is being con- 
structed by Solvay Process Di- 
vision, Allied Chemical and 
Dye Corporation, New York. 
The plant will) manufacture 
chlorinated methane products, 
chloride, methylene chloride 
the field service organization of 

R. R. Street and Co. Ine., 
Chicago, has been announced. 

Prior to entering the Army 
in 1951, Mr. Bevis was Street’s 
field technician servicing North 
Carolina, South Carolina and 
Alabama. Upon separation 
from the Army in July of this 
year, Mr. Bevis returned to 
Street's for further technical 
training that concentrated 
upon the application of the ex- 


SAM BEVIS 


Grilli Joins Diamond 


Diamond Alkah Company, 
Cleveland, has named Frank 
Grilli to its New York branch 
sales office, according to H. B. 
Clark, branch manager. Mr. 
Grilli has an extensive back- 
ground in chemical sales ad- 
ministration, 


and Perry Walker in the Caro- 
lina, Alabama and Tennessee 
area. 


bath method, and particularly 
on Street’s Automatic Conduc- 
tivity Control Unit. He is now 


Flexonics Announces Three Sales Appointments 


THOMAS K. WELLS RICHARD H. SABEL 


Appointment of Thomas K. 
Wells to the newly created 
post of general sales manager 
of Flexonics Corporation, May- 
wood, IIL, has been announced 
by John F. P. Farrar, presi- 
dent. Mr. Wells has been with 
the company for 12 years, most 
recently as sales manager for 
the Bellows and Aircraft Di- 
visions. 

At the same time Howard 
W. Griesbach was named as- 
sistant sales manager of the 
Bellows Division, and Richard 
H. Sabel was appointed to an- 
other new position, sales de- 
velopment) manager. 

The company is known to the 
industry as a manufacturer of 
flexible metal hose. 


HOWARD W. GRIESBACH 


Management Meeting Planned 


Young men (under 40) from plants that are members 
of the Massachusetts Laundryowners’ Association and 
from allied trades are meeting November 21 and 22 at 
the Hotel Statler, Boston, for a management conference. 
The American Institute of Laundering is sending two 
staff members to participate in the program wuich in- 
cludes discussions on laundry trends, drive-ins, self- 
service, consumer surveys, hiring employees, compensa- 
tion of routemen and production of shirts, wearing ap- 
parel and flatwork. 


AIL Announces Program Theme 


is the theme of 
the educational program planned by the American In- 
stitute of Laundering for the Management Workshop 
Conference scheduled for November 20 to 22 in Greens- 


“Changing Trends and Opportunities” 


boro, N. C. According to Cecil H. Lanham, AIL director 
of education and personnel, “The purpose of the confer- 
ence is to help laundrymen . keep pace with the 


trends” that are taking place in American industry. 
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New Yorkers Meet at Saranae 


A record number of laundryowners, guests and allied 
tradesmen gathered at Saranac Inn on September 25 to 
27 for the annual business and social meeting of The 
New York State Laundryowners Association, Inc. 

Among the featured speakers was Jack Ireland of the 
National Institute of Drycleaning, who spoke on “The 
Practical Side of the Charge System Cleaning.” Besides 
providing a film, “Every Day Is Monday,” the Ameri- 
‘an Institute of Laundering sent Frank Onorati, man- 
ager of its New York office, who spoke on: problems in 
laundering the new synthetic fibers. Another high point 
in the conference was a speech by Robert A. Whitney, 
president of National Sales Executives, Inc., that dealt 
with the relationship of modern merchandising methods 
to sales trends in the laundry industry. 

At the conference’s Saturday night banquet, the mem- 
bers honored Harry D. Wemple, who has retired as 
secretary-treasurer of the organization. The group pre- 
sented him with a scroll in honor of his 22 years of 
service to the association and to the industry as a whole. 


Mohawk Valley Election 


At the annual business meeting of the Mohawk Val- 
ley (N. Y.) Laundryowners Association, the members 
elected the following officers for the year 1953-4: Robert 
M. Costello, president; Gaylord M. Hughes, vice-presi- 
dent; Robert M. Hinton, secretary, and David A. Kay, 
treasurer. 

Held in Whitesboro on October 14, this 23rd meeting 
featured a report by Leo Ahern, Mohawk Valley diree- 
tor for the New York State Laundryowners Association. 


Association Hears Coughlin 


Members of the South Carolina Cleaners’ and Laun- 
derers’ Association visited the acetate yarn plant of 
Celanese Corporation of America to hear Dr. W. E. 
Coughlin, director of consumer services for the com- 


Left to right: W. B. McWhorter, president South Carolina group; Dr. 
W. E. Coughlin; John P. Loud, plant manager Rock Hill, S. C., Celanese 
Corporation plant 


pany, discuss new fibers and fabrics and new methods 
needed to clean and launder them. He cited the bene- 
fits to consumers of long-range cooperation between 
basie producers of yarns and the dryeleaning and laun- 
dering industries. 


Letter to the Editor 
Dear Sir: 

We wish to become regular subscribers to your 
STaRCHROOM LAUNDRY JOURNAL. We wish, also, to ob- 
tain the last Guidebook Issue of this publication and 
the subsequent issue. We will appreciate your forward- 
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JOURNAL 


NO LINER NEEDED 


with GROSS STAR 
GRID-PLATES 


up to 46” $14.85 
mushroom. 11. 
over 46”... 

from your jobber 


Perfect heat and steam control are attained 
through the exclusive metal, vent-spacing and 
pressing surface of Gross Star Plates. No gri 
plate liner is needed with any press. 


GROSS STAR GRID LATE: jor 


o 
L. BEHRSTOCK CO. re 
1700 STATE ST CHICAGO 16 DANUBE 6-6022 


__ BOCK 
EXTRACTOR 


Insist On A Bock 
and 
You Will Have The Best 
We have made Extractors 
Exclusively For 35 Years 


15” 17” 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 


Sizes 20” 


You're 


On 
The Air! 


@ Your laundry can go on the air this year, joining thou- 
sands of others all over America who are tying in with 
Huron’s big new radio merchandising program, 

“Shirts look and feel better when a laundry does them” 
is the theme of four specially prepared transeriptions avail- 
able to you for local station use through any distributor 
handling Velvet Rainbow Starch. 

What's more, Huron assumes all production costs. fur- 
nishing you with the finished reeord ready to put on the air 
—allowing, of course, for the insertion of your name and 
brief sales message. 

For full details ask your distributor salesman or write us. 


VELVET RAINBOW” STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work—Sell It Too 


THE HURON MILLING CO., 9 Park Place, New York 7, N. Y. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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ing these via air mail as the regular boat-mail service 
to this country is somewhat slow. 
A recent letter from the American Mills Company in 


Atlanta, Georgia, indicated that your last issue con- 
tained an article about our plant and drycleaning ac- 
tivities in Haiti (July 1953, editorial page]. We should 
be very pleased to have a copy of this issue if you 
would be so kind as to forward one or two. 

May we express our admiration for your excellent 
journal. Further, we would be sidestepping the truth if 
we did not confess that your Guidebook Issue of Sep- 
tember 1952 served as an essential guidepost when we 
set up our initial pilot plant of our laundry last year. 
It served nobly and well. We (your journal and I) are 
friends for life. 

God bless you and our mutual efforts and ambitions. 


James O, PLINTON, JR., President 
Haitian-American Modern Laundry S. A. 
Port-Au-Prince, Haiti 


Connecticut Launderers and Cleaners Association, Inc. 
Taft Hotel 
New Haven, Connecticut 
December 4—5, 1953 


Indiana Drycleaning and Laundry Institute 


Claypool Hotel 


Indianapolis, Indiana 


December 4-6, 1953 


| 
| 
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National Institute of Rug Cleaning 
MeAllister Hotel and Miami Auditorium 
Miami, Florida 
January 15-18, 1954 


National Institute of Drycleaning 
National Guard Armory 
Washington, D. C. 
February 11-14, 1954 


New Jersey Laundry and Cleaning Institute 
Essex House 
Newark, New Jersey 


February 25, 1954 


Mid-West Cleaners & Launderers 
President Hotel 
Kansas City, Missouri 
March 4-6, 1954 


Diaper Service Institute of America 
Conrad Hilton Hotel 
Chicago, Illinois 
March 21-24, 1954 


Texas Laundry & Dry Cleaning Association 
Austin, Texas 


March 25-26, 1954 


North Carolina Association of Launderers and 
Cleaners, Inc. 
Battery Park Hotel 
Asheville, North Carolina 


April 7-8, 1954 


Massachusetts Laundryowners’ Association, Ine. 
Hote] Statler 
Boston, Massachusetts 


April 9-10, 1954 


Laundry & Cleaners Allied Trades Association and 
Laundry and Dry Cleaners Machinery Manufacturers 
Association 
Broadmoor Hotel 
Colorado Springs, Colorado 
April 27-30, 1954 


Linen Supply Association of America 
Edgewater Beach Hotel 
Chicago, Illinois 
April 29—May 1, 1954 


Pennsylvania Laundryowners’ Association 
Traymore Hotel 
Atlantic City, New Jersey 
April 29-May 1, 1954 


New York State Laundryowners’ Association, Inc. 
Sheraton Hotel 
Rochester, New York 
May 6-8, 1954 


California Laundryowners’ Association, Inc. 
Hotel Del Coronado 
San Diego, California 


June 10-12, 1954 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Obituartes 


Barney Abelove, 73, founder of the Abelove Laundry, Utica, | 


New York, died on October 12. Although Mr. Abelove retired 
from the presidency of that firm in 1948, he served as controller 
until his death. 
ciated Laundries, Syracuse, New York, Mr. Abelove was also 


active in civic and community affairs. He is survived by his wife, | | 


two daughters and a son. 


Charles Waggaman Berl, 57, market survey manager of 
the sales research division of Hercules Powder Company, died 
recently of a cerebral hemmorhage. In 1949 and 1950 Mr. Ber), 
on leave from Hercules, served in the Office of Special Repre- 
sentatives of the Economic Cooperation Administration in Paris. 
He was a member of the Chemical Market Research 
tion, the Advisory Council Market Research Directors and the 
National Industrial Conference Board. He is survived by his 
widow, a daughter and two sons. 


Adolph |. Bingle, 74, owner of the Empire Laundry, Lynn, 


Massachusetts, died recently. Mr. Bingle retired from active 


participation in the business two years ago. Surviving are his | @ 


wife, three daughters and two sons. 


Harry C. Harter, 68, vice-president of City Laundry, Mar- | 


shall, Texas, died recently, Mr. Harter and his father founded 
the firm. In 1912 he sold his interest and was associated with 
laundries in Chicago and Dallas until 1940, when he returned 
as vice-president and plant manager of City Laundry. 
Harter is survived by his wife, a sister and two brothers. 


Eben T. Takamine, 63. president of 
Takamine Laboratory,  Ine., 
New Jersey, died recently. 
Tokyo, Japan, Mr. Takamine 
brought to this country when he was 
one year old. Like his father, the late 
Dr. Jokichi Takamine, Mr. 
contributed greatly to the growth of, the 
enzyme industry. 


was 


Herbert D. Tietz, 55, manager of sales of the Inco Nickel 
Alloys Department of The International Nickel Company, Inc., 
New York, died on October 11. Surviving are his wife, a daugh- 
ter, a sister and a brother. 


Charles E. Wilson, of the 
Cascade Laundry Company, 
Moines, Iowa, died on October 
8 at his summer home, Clear 
Lake, Iowa. Mr. Wilson would 
have been 75 vears old October 
12. 

Starting in the laundry busi- 
ness in 1895, Mr. Wilson and his 
brother Howard merged their 
plant with the Munger Laundry 
in 1920 to form Cascade, Mr. 
Wilson was elected president of 
the Laundryowners National ,s- 
sociation for 1933-34. He also 
served as vice-president of the 
American Institute of Launder- 


ing and was elected to that organization’s board of directors | 


in 1936. During World War II, he was chairman of the OPA 
Laundry Industry Advisory Committee. 

Mr. Wilson was a 32nd degree Mason of the Scottish Rite, 
A past president of the Down Town Kiwanis Club of Des 
Moines, and a member of the University Christian Church. 

He is survived by his wife, Nellie; three sons, Ward, Clark and 
Wayne, and one sister. 


LAUN 


A member of the board of directors of Asso- | 
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Ask Your Distributor 


for 
BOSTAG MARKING NEED 


Genuine PEERLESS BEACON TAGS 
AB SOCK TAGS e NON X L TAG 
Korola CUFF FASTENER 
ACE of SPADES Indelible Ink 
REDUX Indelible Ink Remover 
Boo OFF Press Cleaner 

Bostag ATTACHING MACHINES for 


All Fully Guaranteed by PB and AB Tags 
BOSTON CLIP & TAG CO., 48 Grove St., Somerville 44, Mass. 


Associa- 


Mr. | 


Clifton, | 


Born in | 


Takamine | 


Des | 


“Idle Time .», Overtime 
Speeding ..- Accidents 


The Servis Recorder shows every move 
your motor truck makes — when work- 
ing and when standing, and how 
long—as shown on its chart (at left). 
Thus your motor truck writes its own 
story daily. You SEE all delays at a 
glance—and correct ‘em! Save up 
to $500 a year per truck. Over 
100,000 trucks now equipped. 
Money-saving booklet free. The 
Service Recorder Co., 1375 Euclid 
Avenue, Cleveland 15, Ohio. 


The §ervis Recorder 
Motor Trucks Busy 


Kee 


@ Secret of this laundry operator's success is Velvet Rain- 


how Starch. He knows that customers judge a laundry’s 
work by the shirts it turns out, and he takes no chances. 


His customers’ shirts not only stay crisp and smooth- 
looking all day long, but the easy pliability of Velvet Rain- 


how makes them feel comfortable too. Order Velvet 
Rainbow from your supply house... try it... and you'll 


see what we mean. 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 


Helps You Do Quality Work—Sell It Too 


_ THE HURON MILLING CO., 9 Park Place, New York 7, N.Y. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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CLASSIFIED DEPARTMENT 


10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 


JOURNAL November 15, 1953 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ods 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
insertion of same oad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double these rates. 
Ads including full payment must be in our hands by the first of the month, Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 


forwarded by us. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N. Y. 


PROFESSIONAL NOTICES 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest, 64 Bulletine—§15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 


LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRY PLANTS and DRYCLEANING PLANTS, 100° PROPOSI- 
TIONS, New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions—WHERE DO YOU WISH TO LOCATE? RICHARD J. MULLER— 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4646-2 


For Sale—Laundries, Drycleaning Plants, Rug Cleaning Plants in 
Metropolitan N. Y. C. area, Westchester, New Jersey, Connecticut, 


Pennsylvania. If interested in buying or selling, contact J. B. KANDEL, 
131-39 228th St., LAURELTON, LONG ISLAND, NEW YORK. PHONE: 


LAURELTON 8-3291. 9653-2 


SACRIFICING WELL ESTABLISHED MODERN LAUNDRY IN INDIANA. 


NO COMPETITION, EXCELLENT EQUIPMENT, PROFITABLE, $65,000 
GROSS. STABLE COMMUNITY. $19,000, TRULY A BARGAIN. ADDRESS: 


Box 203, STARCHROOM LAUNDRY JOURNAL. 2 


THRIVING LAUNDRY PLANT located in the Ft. Worth, Dallas, Texas 
area. Completely equipped with the latest American equipment, includ- 
ing Formatic shirt line; air conditioner. Doing over $110,000 business. 
This plant is a laundry owner's dream, needs no repairs or equipment 
replaced, it is exactly like you would like to equip a dream plant, so 
naturally it is a profitable business. This is one of those once-in-a-life- 
time opportunities. ADDRESS: Box 418, STARCHROOM LAUNDRY 
JOURNAL. -2 


FOR SALE—Only steam laundry, college town of 7,000. Modern and new 


equipment; on main drag college to town; with or without real estate. 
Reasonable down payment, carry balance, RETIRING. ADDRESS: Box 
419, STARCHROOM LAUNDRY JOURNAL. -2 


LAUNDRY AND DRYCLEANING PLANT, ESTABLISHED 30 YEARS. AN- 
NUAL GROSS $200,000. GOOD LEASE, 6 ROUTES, DRIVE-IN, NO 
UNION. WILL SELL ONLY AS GOING CORPORATION, M. A. TEAGUE, 


P. O. BOX 307, EVANSVILLE, IND. 422-2 


LAUNDRY PLANT AND PROPERTY, southwest Connecticut, $80,000 
yearly including DRYCLEANING BUSINESS. NEW EQUIPMENT. Retiring 
owner. Price $85,000. Reply: Box 423, STARCHROOM LAUNDRY 


JOURNAL. 2 


SACRIFICING COMPLETE LAUNDRY, 60 MILES FROM NEW YORK 
CITY IN ALL-YEAR RESORT AREA. CAPACITY $2,000. OWN WELL; 
OPPOSITE A. & P. SUPERMARKET. $10,000 AND LONG LEASE ON 
BUILDING. ADDRESS: Box 440, STARCHROOM LAUNDRY JOURNAL. -2 


Drycleaning and laundry plant, CENTRAL WEST TEXAS, sales last 12 
months $55,000. Truck-route, long lease. Volume could be doubled with 
additional routes. Priced to sell at $46,000, half-cash, balance easy terms 


to responsible party, ADDRESS: Box 445, STARCHROOM LAUNDRY 
JOURNAL. 2 
Modern laundry and drycleaning plant in prosperous central Illinois, 


drawing population 60,000. Established 40 years. Complete details by 
writing. ADDRESS: Box 446, STARCHROOM LAUNDRY JOURNAL. -2 


LAUNDRY, southwestern New Mexico college town, heart of extensive 
mining and ranching industry. Fully equipped. Only steam laundry in 
town. Also 8 help-yourself units. Doing good business with unlimited 
447-2 


potential. Contact:- L-C Realty, Box 42, Silver City, New Mexico. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


FOR SALE:—Laundry includes building 60 ft. front on main highway, 


modern equipment, supplies, owner-run for 26 years. Will sacrifice for 
$35,000, because of death in family. Write:- U. S. French Laundry, 2319 
Main St., Susanville, Calif. 448-2 


location and owners the last forty-five years. $90,000 annual volume. 
Concrete and steel laundry building built by The Austin Company. 
Property 60’ x 240’ fronting on main street. Price $50,000 including real 
estate. Terms to responsible buyer. Owners retiring. Answer: H. S. 
Agnew, 301 No. Capital Way, Olympia, Washington. 461-2 


LAUNDRY PLANT IN MID-ATLANTIC SEABOARD STATE. GROSS OVER 


$300,000. COMPLETELY EQUIPPED WITH MUCH NEW EQUIPMENT. 
PRICE $200,000 INCLUDES BUILDINGS, LAND, TRUCKS, EQUIPMENT 
AND LAND FOR EXPANSION. ADDRESS: Box 457, STARCHROOM 
LAUNDRY JOURNAL. -2 


LAUNDRIES and CLEANING PLANTS WANTED 


WANTED — PLANTS — ALL KINDS —New York, New Jersey, Con- 
necticut. BUYERS WAITING — LIST YOURS, RICHARD J. MULLER, 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4324-1 


SALESMEN WANTED 
ATTENTION SALESMEN:—STA*NU Corporation, the fastest growing 


company in drycleaning history, now has openings for proven pro- 
ducers. Over 1,500 quality cleaning plants have been licensed to use 
STA*NU. We are currently running the largest national consumer ad- 
vertising campaign in the history of the drycleaning industry. Millions 
of consumers are reading about STA*NU, The men we are looking for 
must not only be salesmen, they must be sales executives, qualified— 
after training—to assist their accounts in sales promotional campaigns, 
driver and counter girl training, incentive plans, etc. This is not an 
ordinary offering of a job! We are a young company with many execu- 
tive positions open that must be filled by the men in the ranks. If, at 
present, you are unable to accept a position with us pass this informa- 
tion on to a friend; he will thank you for it. Liberal draw and expenses. 
All replies strictly confidential. Write, giving your full background, 
SALES MANAGER, STA*NU CORP., 110 South Dearborn St., Chicago 3, 
Ill, 390-14 


SALESMEN—Must be thoroughly experienced in the laundry, linen 
service and institutional laundry field. Lifetime opportunity for good 
men. Write complete details—Thermopatch Corporation, 2432 Grand 
Concourse, New York 58, N. Y. 456-14 


HELP WANTED 


WANTED :—General Manager to assume full charge of laundry with 
volume of $125,000, capacity $200,000. Plant located 300 miles south of 
Chicago. Salary of $125 week plus bonus that will enable capable man 
to increase earnings to $10,000 year or more. Modest investment re- 
quired, Address replies to Jean Ulbright & Co,, 494 Arcade Bldg., 812 
Olive St., St. Louis 1, Mo. 454-7 


Laundry superintendent, large Southern laundry. Must be experienced 
but adaptable and sales-minded. Ability to get along with other people 
is of primary importance, ADDRESS: Box 455, STARCHROOM LAUNDRY 
JOURNAL. 7 
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SITUATIONS WANTED CARDING WIRE 
EXECUTIVE many years experience in laundry management and dry- CARDING WIRE: For Curtain and Blanket Stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 


cleaning. Only interested in sound sizeable plant. Philadelphia area. 
Now employed, but available in reasonable time, ADDRESS: Box 291, 
STARCHROOM LAUNDRY JOURNAL. 5 


Manager or general superintendent. 19 years’ experience in all phases 
of laundry and drycleaning operation. Married with family responsibili- 
ties, Presently employed, but desire change. O.M.I. graduate with com- 
plete knowledge of incentives. ADDRESS: Box 452, STARCHROOM 
LAUNDRY JOURNAL. 5 


CHEMICAL SALES ENGINEER—Age 43, desires opportunity with grow- 
ing chemical sales organization. Fifteen years experience, successtul 


record training new engineers in markets covering eastern United States, 
sales-servicing the laundry washrooms, drycleaning operations, and 
textile industries, handling alkalies and heavy basic chemicals. Excel- 
lent sales and service record. Sober. Best of references. ADDRESS: Box 
453, STARCHROOM LAUNDRY JOURNAL. 5 
LAUNDRY GENERAL MANAGER—Managed one of America’s largest 
and finest plants for a number of years. Many more years of good prac- 
tical experience. 53 years of age, married, college trained, excellent 
health. Available for large scale operation. Salary $12,000 per year 


minimum. ADDRESS: Box 459, STARCHROOM LAUNDRY JOURNAL. -5 


BUSINESS SERVICE 


Up fo 20° more production from Synchronized Shirt Units. Eliminate 


erratic timing devices and wasteful release operations. Average 2 or 3 
girl shirt unit can be Synchronized in one day. ADDRESS: Box 410, 


STARCHROOM LAUNDRY JOURNAL. -10 


DYEING 


MAJESTIC DYE HOUSE: GUARANTEED GARMENT DYEING. Fast colors, 
beautiful and bright. No wrinkles, easy to finish, Located centrally for 


fast service. Price list, color card, mailing material, free on request. 


MAJESTIC DYE HOUSE, 3920 West Armitage, Chicago 47, Ill. 314-12 


REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers, rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 


The Mark | 
Record Sheet 


is a great check against inaccurate marking, Re- 
cords the marks used in all bundles; permits 


location of lot for all marks 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


Used for years by hundreds of laundries 
SAMPLES FREE 


(All shipments C.O.D. unless check 
accompanies order) 


Price, per 
5,000 or more, per thousand.........$6.50 


Starchroom Laundry Journal 
304 East 45th Street 


New York 17, N. Y. 
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POWER PLANT EQUIPMENT FOR SALE 


54 x 216 WHITLOCK EVERDUR TANK WITH SUFFICIENT COILS TO 
FURNISH 6,000 GALLONS OF 180° WATER WHEN SUPPLIED WITH 
STEAM AT ZERO POUNDS PRESSURE AND 20,000 GALLONS OF 180° 
WATER WITH STEAM AT 100 POUNDS PRESSURE. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, 
N. Y. 9953-36 
2—CLAYTON 25 H.P. OIL-FIRED BOILERS, LESS THAN FIVE YEARS OLD. 
GOOD FOR 100 POUNDS STEAM PRESSURE. COMPLETE WITH RETURN 


PUMPS. NEW YORK RIGGERS, 810 MEEKER AVE., BROOKLYN, N. Y. 
400-36 


MACHINERY WANTED 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, will purchase or help you se)) your surplus equip- 


ment. Send for list or ask for representative. 9874.5 


WANTED—MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 


paid. ADDRESS: Box 9879, STARCHROOM LAUNDRY JOURNAL. 3 


Wanted—American flatwork ironers, 54” Y-pocket washers, 50" and 54” 
Notrux extractors, and 54” American Perry Notrux extractors, Top cash 
prices paid. ADDRESS: Box 9972, STARCHROOM LAUNDRY JOURNAL. 

-3 


Robert Winslow, Bruce Street, Littleton, Mass. 458-3 


MACHINERY FOR SALE 


HAVERHILL LAUNDRY RETIRING FROM BUSINESS—WILLIAMS LAUN- 
DRY MACHINERY COMPANY IS THE SOLE LIQUIDATOR, selling al) 
their laundry equipment at BARGAIN PRICES and TREMENDOUS SAV- 
INGS TO YOU. EVERYTHING MUST GO! This machinery is MODERN 
UP-TO-DATE EQUIPMENT. ACT NOW; WRITE, WIRE OR ‘PHONE FOR 
COMPLETE LIST. WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 
22nd Street, Long Island City 1, N. Y. Stillwe)) 6-6666, 405-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

9675-4 


ASHER ironers 48 x 120—32 x 120. Rebuilt, big stock, terms. Baehr 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 12) Greenpoint 
Ave., Brooklyn 22, N. Y¥ 4400-4 
30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 


Eyck Street, BROOKLYN 6, N. Y. 4753-4 
For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois. 4661-4 


48 x 120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMIHNGS-LANDAU Laundry Machinery Co., 313 Ten 


Eyck Street, Brooklyn 6, N. Y. 4651-4 


40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
Eyck Street, BROOKLYN 6, N, Y. 4755-4 


AMERICAN direct motor deiven and belt driven 48” HUMATIC Ex- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 


Eyck Street, Brooklyn 6, N. Y. 6184-4 


TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6767-4 
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MACHINERY FOR SALE (Cont'd) 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 


sides in single pass. Can be arranged for return feed. GS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms; one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
drycleaning furnished. List the machines you have for sale 


| 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Beookiyn 6, N. Y. 6661-4 


HIGH SPEED EXTRACTORS, AMERICAN ww -MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Loundry Machinery Co., 313 Ton ‘Byek Street, Brooklyn 6, N. Y. 6864-4 


HANDY IRONERS, AMERICAN, “TROY and POLAND single roll flat- 
work and smal] piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 


6 AMERICAN 10 and 20 ~ POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Street, 6, N. Y. 6292-4 


4s” VIERSEN HIGH "SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
4855-4 


8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. v4 


4 Tamblers, Ellis Drier Company, 48x120” Motor-d driven with melee ¢ on 
top, three-pocket, three-door, late type machine, Price reasonable. 3128 
West Lake Street, Chicago 12, Minois. 9146-4 


Five 42x84” AMERICAN MASTER (CASCADE DOUBLE END ‘DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU lL dry y Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6914-4 


60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 60” HOFFMAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 


with us. 9001-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942, American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer; American Cascade 42x84” washer, 
Troy 42x72” washer; American Tiltor shirt unit; Prosperity 4-girl unit 
and coat presses, Hoffman 42x90” tumbler; Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140F unit used two months; American 30x48” Petroleum unit 
with filter, still, etc., brand new, Prosperity synthetic cleaning unit; 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 


44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 126” 6 COMPARTMENT 
6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 
STAINLESS STEEL CYLINDERS, DIRECT MOTOR DRIVEN. IN EXCEL- 
LENT CONDITION. LOCATED IN PHILADELPHIA. CUMMINGS-LANDAU. 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9983-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9401-4 


6—44 x 84” Miller Laundry Machinery Co., two pocket all stainless 
steel motor driven wash machines, 1—American 6 roll 120” chest type 
flatwork ironer. Priced to sell. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, 
ILLINOIS. NE 8-7763. 9669-4 


STAINLESS STEEL & WOOD LAUNDRY WASHERS, both new and rebuilt 
direct from manufacturer to you at great savings. Pictures and literature 
on request. Horwath Laundry Machinery Mfg. Co., 1002 South 13th St., 
Omaha, Nebraska. 170-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL WELDED STAINLESS STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS STEEL CYLINDERS 
WITH OUR PINCH AND FOOL PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU L dry Mi 
305 Ten Eyck Street, Brooklyn 6, N. Y. 


24 x 120” RETURN FEED SUPER sg 
RIGHT. CUMMINGS-LANDAU L d 
St., Brooklyn 6, N. Y. 


For Sale: 1—Used 44 x 84” ROBOT two pocket two door all stainless steel 
motor driven washer with automatic washman, 2—Used 42 x 96” Ellis 
motor driven all Monel washers; 1—Used 42 x 84” American Norwood 
all Monel motor driven washer; 1—Used 54” American Notrux extractor 
with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763. 9528-4 
HOPKINS TULL 2 and 4 DOOR COMBINATION CURTAIN AND 
BLANKET DRIERS. ABE COHEN METAL BLANKET WASHER COM- 
PLETE WITH SQUEEZE ROLLS. CUMMINGS-LANDAU LAUNDRY MA- 
CHINERY CO., 305 Ten Eyck St., Brooklyn 6, N. Y. 9752-4 


MOTOR DRIVEN. PRICED 
hinery Co., 313 Ten Eyck 
9725-4 


AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


S WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTIIER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Mea- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 


AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
N. Y. 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 
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PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT 
1 DOOR, MOTOR DRIVEN, 42 x 36”, 28 x 48”, 28 x 33”, 24 x 36”, 04x 
24”. REBUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
315 Ten Eyck Street, Brooklyn 6, N. Y. 231-4 


Wood cylinders and shells, replacements; any size with new brass 
hinges and stainless steel trim; also new wood washers. ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, II- 
linois. Nevada 2-2621. 188-4 


800 KEY-TAG BARS with 6 OR MORE 5” PINS ON SAME. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 315 Ten Eyck Street, Brooklyn 
6, N. Y. 232-4 
HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU lL dry Machinery Co., 

305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


6 MOTOR DRIVEN BUTTON SEWING MACHINES, 8 MOTOR DRIVEN 
DARNING AND MENDING MACHINES. CUMMINGS-LANDAU Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9946-4 
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MACHINERY FOR SALE (Cont'd) 


ZEPHYR HYDRAXTOR WITH 4 SETS OF CONTAINERS AND MOTOR 
DRIVEN PUMPING UNIT. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 9944-4 


UNIPRESS LATEST MODEL 2 GIRL SHIRT UNIT, CONSISTING OF ‘COM. 
BINATION COLLAR, CUFF AND YOKE PRESS, COMBINATION BOSOM 
AND BACKER AND 2 LAY SLEEVE PRESSES. EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 9945-4 


PROSPERITY POWER CIRCLE AND U UNIPRESS ; LATEST TYPE 4 ‘GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 
6, 9952-4 


42 x 42” AMERICAN 3 Y COMPARTMENT 3 DOOR MONEL METAL 
MOTOR DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 
VALVE. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9950-4 


44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 126” 6 COMPARTMENT 
6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 
STAINLESS STEEL CYLINDERS, DIRECT MOTOR DRIVEN. IN EXCEL- 
LENT CONDITION. LOCATED IN PHILADELPHIA. CUMMINGS-LANDAU, 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9983-4 


WOOD CYPRESS CYLINDERS and Fir replacement shells for any make 
washer direct from manufacturer to you. Horwath Laundry Machinery 


Manufacturing Co., 1002 So. 13th St., Omaha, Nebr. 187-4 


FOR SALE—CHEAP:—American cylinder flatwork ironer, 30 x 120”. 
See it running, $1,000. One Huebsch open-end 30” drycleaning tumbler, 
$275, marking machine, black and invisible, transformers, accessories; 
drycleaning and laundry checking and assembling reels, Prosperity and 
Ajax single lay sleevers. Parker Sno-White Laundry, Atlanta, Georgia. 
309-4 


1—Zephyr Hydraxtor with two containers, jib crane and hoist. Very 
reasonable. Chicago Used & New Laundry Equipment Co., 3128 West 
Lake St., Chicago 12, Ill. 326-4 
FOR SALE:—i—50” AMERICAN NOTRUX extractor with two sets con- 
tainers, stainless steel curb; 1—50” Ellis Drier Co., NOTRUX extractor 
with two sets containers; 2—AMERICAN NORWOOD 42 x 84” two 
pocket all stainless steel motor driven washers with American fully auto- 
matic washman. CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 
3128 W. Lake St., Chicago 12, Ill. 328-4 


2-ROLL 100” COLUMBIA and 120” RETURN FEED IRONERS. MECHANI- 
CALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
307 Ten Eyck St., Brooklyn 6, N. Y. 329-4 


1—LATEST TYPE HOYT SOLVO-MISER. IN EXCELLENT CONDITION. 
USED LESS THAN ONE YEAR. $750.00. AJAX CLEANERS, N.E. Cor. 
34th & WALLACE ST., PHILADELPHIA, PA. 391-4 


36 x 54” AMERICAN CHAMPION; 36 x 64” AMERICAN MASTER CAS- 
CADE MOTOR-DRIVEN MONEL WASHERS, 2-POCKET, 2-DOORS. 
CUMMINGS-LANDAU IL dry Machinery Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 401-4 


LATEST TYPE AMERICAN SUPER ZARMO BODY PRESS UNIT; 1—MODEL 
51” PRESS and 2—MODEL 106A MUSHROOM PRESSES. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 
402-4 


NATIONAL CASH REGISTER BOOKKEEPING MACHINE, GOOD FOR 
27 ROUTES; 10 CLASSIFICATIONS; 99 BUNDLE NUMBERS; 999 LOT 
NUMBERS; CAPACITY UP TO 9912 POUNDS and $99.99. MODEL A-2297 
(6) ST. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 403-4 


Prosperity 6A drycleaning unit, thoreughly rebuilt and in first-class 
operating shape. Also full line of washers, extractors, stills and filters 
for drycleaners. Louis D'Angelo, 1070 - 66th Street, Brooklyn 19, N. Y. 
City. Phone: SHore Road 5-6410. 408-4 


40” AMERICAN OPEN TOP EXTRACTOR WITH MONEL BASKET AND 
40’ TROY MERCURY EXTRACTOR WITH COPPER TINNED BASKET. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 404-4 


48 x 126” American Mammoth Cascade washer, 9-pockets, AC current, 
in excellent shape. Also a full line of smaller washers, large extractors 
and ironers. Louis D'Angelo, 1070 - 66th St., Brooklyn 19, N. Y. Phone: 
SHore Road 5-6410. 409-4 
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Factory Rebuilt Machinery Put in Top Working Con- 
dition by American Experts...Guaranteed For 6 Months! 


The exact machine you're looking for is waiting for you 
at American! Our huge selection includes laundry and 
dry cleaning equipment of all types and sizes—large 
and small volume, manually operated to completely 
automatic. 


American designs and builds the highest quality laun- 
dry and dry cleaning machinery—so naturally our ex- 
pert engineers and machinists know how to rebuild 
equipment for maximum dependability and output. 
American also has available for your inspection many 
bargains in “As Is’’ equipment. Whatever you need— 
American has it. Shop American first. 


MACHINERY FOR SALE (Cont'd) 


FOR SALE:—42” x 96” Henrici washer; 36” x 72” American condition- 
ing tumbler with conveyor to feed flatwork ironer; two 30” x 120” 
cylinder ironers; miscellaneous extractors, washers, tumblers and shirt 
units. Many bargains. Mr. E. T. Sherwin, American Linen Supply Co., 
740 N. Rush St., > ge 11, Il. 429-4 
30” x 48” American drycleaning washer for 140 F, 1300- eeu Butler 
filter; American No-Effort handkerchief press; 48” Purkett shake-out 
tumbler. All 220 V, 3 phase, 60 cycle, 1 set 2 Hoffman puffers, all good 
condition. MANHEIM LAUNDRY COMPANY, 5344 Germantown Ave., 
Philadelphia 44, Pa. 431-4 


NOTRUX 50” AMERICAN EXTRACTOR with four and 
1-ton hoist new in 1946. H. Karl Steiner, 3015 S. Herman St., Milwaukee 
V5 432-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN; 30 x 48”, 28 x 33”, 24 x 36”, 24 x 24”. 
REBUILT LIKE NEW. CUMMINGS-LANDAU LAUNDRY MACHINERY 
305 Ten ye St., 6, N. Y. 433-4 


FOR SALE:—3 Huebsch 36” x 30” steam shines pees tumblers located 


in Philadelphia; 4-coil, motor-driven, 220 volts, 60 cycle, 4-wire, 
equipped with steam injector, complete with exhaust ducts, line col- 
lection boxes, pipings, traps and electrical switches. Contact:- Mr. B. 
Gold, Aldon Rug Mills, Inc. Departs ment 1C, Lenni Miils, Pa. 449-4 


48” Hoffman-Amico enineaiies, copper tinned basket, 5 H.P. explosion- 
proof motor and safety cover. New condition. ADDRESS: Box 450, 
STARCHROOM LAUNDRY JOURNAL. -4 


AMERICAN FORMATIC ee type 3- gir! shirt unit Sniliidians: automatic 
folding table. Cost new March 1953—$12,000. Bargain at $8,900. Sun- 
shine Laundry Co., 739 Maple Ave. at Hartiord, Conn. 451-4 


Two-girl shirt unit air- consisting of 
yoke and collar presses, Unipress two-lay sleeve press, collar tube, rack 
and Steele folding table. About five years old, in excellent condition, 
less than half price. Immediate delivery. Contact: Rome Laundry, Inc., 
Rome, Georgia. 460-4 


Pays To Shop American 
for Used Equipment : 
i 
Shirt Finishing 
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THE ONLY OPEN-END 
WASHERS COMPLYING 
WITH NEW YORK AND 
CHICAGO SAFETY CODES 


—— BREAKER Cook Washettes being the only open-end wash- 


ers to meet these rigid big-city safety codes 
with nothing more than standard equipment is 
important to you however large or small is the 


city in which you operate or where it is located. 


THIS IS IMPORTANT TO YOU BECAUSE it means 


greater safety, obviously. 


THIS IS IMPORTANT TO YOU BECAUSE it re- 
duces to a minimum your chances of having to 
install costly ‘‘extras’’ to meet your own local 
code requirements. Smart operators are saving 
thousands upon thousands of dollars by invest- 
ing in today's gilt-edge buy in washers—Cook 


Washettes! 


Shown: 25 Pound Fully Automatic 
Cook Washette 
All component parts of Cook 
Washettes are available 
nationwide. 


MACHINERY INC. 


4122 COMMERCE ST, DALLAS, TEXAS 
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O pen-pocket cleaning does make a 
difference! And Jet-balanced open- 
pocket cleaning means more money 
in your pockets! Loads go in and out 
faster, for the quick service today's 
customers want. And the quality of 
work you turn out in your H-Jet is 
out of this world! ‘Whites’ and “spe- 
cials’’ look well worth a deluxe price. 
That's because H-Jet open-pocket 
cleaning permits full-drop, thorough 
soil-removal unmatched by any 
divided or Y-pocket machine. 

Join the swing to H-Jet cleaning. 
And remember that only the H-Jet 
offers you exclusive self-balancing for 
super-speed service that spells super 
profits! Ask your Hoffman representa- 
tive for all the eye-opening facts on 
open-pocket H-Jet cleaning nowl 


TOPS IN VALUE ...SINCE 1905 


e For perchlorethylene 

cleaning of 30-pound loads ¢ Single or two-bath 
models ¢ Fully automatic or manual ¢ Available 
as “‘cold’’ unit with separate drying and reclaim- 
ing equipment. 


Only the H-JET gives you: 


 All-In-1 Loading Full-Drop Washing 
Super-Speed, Self-Balanced Extraction 
Faster, Unblocked Drying 

Top Solvent Savings 


IN. CANADA 


Poy 


CANADIAN HOFFMAN 


U. S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE, NEW YORK 3..N. 


Before you invest in any drycleaning unit 
7 
: 
a 
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